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ABSTRACT

An Analytical Study of Media and Public Perception of Development
Communication in Nigeria, was carried out in order to determine the way
media professionals and the public perceived development communication in
Nigeria. The research work used the survey method of scientific inquiry, in
order to gauge the views of the respondents, with the aid of tables, simple
percentages as well as the Rensis Likert and Charles Osgood’s scaling
systems. The 36-item questionnaire was administered to 300 media and public
" respondents, comprising 150 Lagos — based media professionals and 150 final
year and post graduate students, as well as the lecturers of the University of
Nigeria, Nsukka campus, who were selected through a purposive sampling
techniques. Their response rate was 98% (294); 97% (146) from media
respondents and 98.6% (148) from public respondents. Both quantitative and
descriptive statistics were employed, and the thrust of the study was on the
research questions. Tables were used in the data analysis, while the findings
were ‘expressed in simple percentages and mean scores. The findings revealed
a divergence of perceptions of development communication, within and
between both the media and public respondents. Despite this, majority of both
media and public respondents, agreed on two points only: and these were the
fact that the mass media should set agenda on development communication in
Nigeria, and also where both groups of respondents agreed on all but one of
the topical issues in development communication. The study recommends,
among other things, that the formulation of a viable development
communication policy has become imperative, while also suggesting some
areas for further research.
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CHAPTER ONE
INTRODUCTION -

1.1 Background of the Stu(_ly

The groundswell of polemics Which chafacterized the quaiity and quantity of news
flow between the developed and the developing countries, and later crystallized into the
_ formétion of fhe 16-member Commission, led by Sean MacBride, in December 1977, was
nothing shortj of the comrhurﬁcation équivalénce of a “cold war” Moreove;; the social,
political, economic, cultural and technological disparity between the industrializéd
countries in the Northern hemisphere and the develbping countries in the Southern
hemispheré, provided a fertilebground for' these debates and arguments. The developing
countries accused the :d'é\iIeIOple\d countries of marginalizing and consigning them to the
periphery of the information flow gamé.-The dé;feloping countriés averred further that the
developed countries were capitaliiing on their technological and economic endowments to
cause a dispar"ity between the countries at thé two ends of these bi:polar arrangements.

Furthé;'more, there was moiintiiig ‘évidérice of how the:'media of the developed
countries continued to portray the countries in the Southern hemisphere as areas which
.were ridden with coups, earthquakes, dictatorships, V' political instability, HIV/AIDS,
conflicts, catastrophe, hunger, famine, corfuption and other scourges. These issues which
fit into- the North’S'steredtype ‘of ‘developing '(‘fbiint'rie's as well as their (North’s) news
values, were being dished out to tﬁe world on a daily basis, thereby giving these
(ieveloping cquntries, especially in Afriéa,' a'blighted image.

Uwakwe (2005’:234), argued that thé developed countrieé,, took advaﬁt?ge of their

“state-of:the-4rt” communication ‘apparatuses‘'and''inflicted ideological and cultural
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domination on the dev;aloping cduntries by under-reporting and painting them-in bad light.
Okigbo (1990:330), seemed to agree with this by saying that just as the international
_economic arrangements were perceived to be grossly disadvantaged to the Third World
interests, 50 ‘also were the international and | éommunication structures, and that the
disadvantages were manifested in many areas.

Cboh (2005:210), equally contended that news on the technological breakthroughs
of the déveloped countries of the world got consfantly disseminated by the media and news |
agenbies of the developed countries, while Africa and other developing counhjes continued
fo be in the néws for crisis-related events. Apart from the criticisis of these irfibalances in
news flow, which revealed some discrepancies and marginalization, they also touched on

‘the 'quality>'a1id~quantity-0f news disseminated-'about the- developing countries. Okigbo
(1990:339)., ndted that not only was véry little sdid about the Third World, but more often
than not, the little said was very unfavourable, consisting of moétly negative reports.

As time went on, these debétés and ‘accusations became the focus of many
international fora; * where  several ' ‘positions' were - articulated -and canvaséed (Eapen,
198(5:XIV ). Agba (20Q2:261—262), states that the articulation and canvassing for a redress
in the imbalance took three stages: the first stage was between 1973 — 1976, when political
and ideological arguments stirred up ideas from the theoretical work of researchers about
the imbalancé ‘in ~communication ‘flow} ‘deﬁodnc'ingi the developed countries for their
domination of 'the flow of media contents in the world. The United Nations through one of
its arms — United Nations Educational Scientific'” and Cultural Organization (UNESCO),
began an intensive work to streamline:“tl»le viewinoin’ts of the concerned countries towards

creating and providing solutions-to: the ' multi-farious- issues-at stake. The first of such



meetings took place in Latin Amenca in 1973; San Jose de Costa Rica, hosted another
meeting in 1976, wh11e Asia took its turn in 1977,

In all these sessions, several decisions were taken through consensus, regarding the
multi-dimensional issues arising from international communication and information
exchanges.A Sharp controversies which'were not.probably expected in the forum occurred.
Stiff disagreements became very strong in UNESCO?’s attempt to draw up a general norm
or prineiple reﬂeotive of the demands ‘of responSibilities that enjoin media practitioners in
their services to their countries. These disagreements, oppos1t1ons and misgivings were so
rife that UNESCO, at 1ts 19h sessron of the General Conference in Na1rob1 in 1976,
proposed a study of the communication problems of the world,'-‘ as the best and enduring
step towards combating the crisis in the world communication systems.

The above became a necessity, as'Agba’ ob.serves, ‘because there had been an
accumulationl of a lot of empirical data; fwhieh actually showed that the political and
ideologrcal arguments which characterized 'thefirst stage were not unfounded after all, as
researchers came up with compelling evidenoe to show that the de\reloped countries’
cultural domination of the rest of the world,:was driven by imperialistic and neo-colonialist
tendencies. Thus, the oulminatio_n of this second stage, was the setting up of the MacBride
Commission by UNESCO, in 1977 to‘study’ these‘problems, as?::a response fo the issues
raised about the need for a New World Information and Communication Order (NWICO).

The third stage was in 1980, folloWing“tlre‘publioation of the MacBride Report that
year. The report stated explicitly, that there was imbalance in the world information system
and that cultural domination was-a manife'station' of this imbalance. It is important to note

however, as ‘Aliede (2005:219), observes, that before the call for a redress in the
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communication imbalance; there had been a call for a New Intgmational' and Economic
Order (NIEO), a development which sought to alter the politicai economy of the world.
According toi.Aﬁyaegbunam (f980:325) and Grachev and Yernmoshkin (1989:193), the
protagonists of the NIiEO, realiéed that economic independence was an illusion without a
corresponding as well as a sufficient control over the means of information and
communication.

It is worthy of mention that some yibraht instruments of the developed countries |
that received -much ﬂ.aks and vituperations were the international news agencies,’ which
operate on a global scale because’ of their p'ei'vasive influence in information brokerage.
These agencies have the sophisticated communication equipment and -the financial
wherewithal ‘;o .ﬁeld corrgspohdents -all ‘over* the ‘world and also to pay them in hard
currencies. These ageﬂcies include: the Associated Press, foundéd in 1948 aﬁd belonging
to the United' States; the United Press ‘Interiational,’ founded in‘1958(now deﬁmct), also
owned by the U.S; the AgenceFrance Presse, owned by-‘France; Reuters, founded in 1951
and owned byABritain and TASS (alsoA’deﬁ,in'ct'; ‘But- now Itar-TASS) — Telegrafoe Agensee
Sovetskovo Soyaéa (The Telegraph Agency of' the Soviet Union), founded in 1925 and
ownedbythe,deﬁmct'Soviet Unfon, =+ *¢iF busvisi s

A worrisome dimension to the inﬂueﬂce of these news agencies, was that the
infoﬁnation disseminated by them were amplified and purveyed further by other equally
influential intematibnél media conglomerates in Europe and Arﬁérica, such as the British
Broadcasting Corporation, Cable News Network, V oice of'America, Radio Dutsche Welle,

Times of London, LeMonde, New York Times, and Wall Street Journal .

HIETRC NI R
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Against the backdrop of the foregoing, the UNESCO’s General Conference in
Nairobi, especially placed much emphasis on fundamental issues of communication
between peoples and nations. After a lengthy debate, it‘was agreed that priority should be
given to measures aimed at reducing the cnmmunication ' ga;p existing- between the
developed and the developing countries, in order to achieve a freer and more balanced
'_ international "ﬂow of . information. Thus, .rthe African Directq:'{-GeneraI of UNESCO,
Amadou Mahtar M’bow, decided to empower the sixteen—memb;ar MacBride bommission
with the tavlsks‘ of studying all communication problems.

It is imperative to note that the composition of the commission was guided by the
| demands of pluralism and thefv need fdf"-unity and ‘homogeneity; the need to énsure the
experience and qualifications, involvement of‘-_': currents of thoughts, intellectual trends,
cultural traditions and the diversity of économic_ and Social-systerns in the major regions in
the world (Mz'}cBride, et al, 1980: 295). The President of the commission, Sean MacBride,
from Ireland, has been a Nobel and I}e’m'n“Pgacé Prizes holderé.,_ta joumalisf% Alawyer and
politician; a ;‘ounding member of Amnesty' International‘ as v&;ell his comﬁy’s foreign
minister of Foreign Affairs. Nigeria was represented by the eminent historian, Professor
Paul Omu. The commission sat from December 1 977 to November 1979 and submitted the
final report to the Director—General,‘Ahmndu Mahtar‘M’.bow- in February 1980. the report
was published under the title: Many.:Voices One World”(Communiéation and Society:
Today and To;morrow).' A RIS

The MacBride Report recognized and accepted the fact that almost everywhere,
there were ljacunae and | distnrtions_ in' “information; and th?t the inacé};racies “and

deficiencies in the circulation of news that do exist could undeniably be found more on the



7

from the developing countries to “cutlthe umbilical cord” that I;ad tied them to Western
cemmunication scholarship, since it had been discovered that Western models of
journalism and development cefnmunieatiort were unsuitable for the developing countries.
Folarirjl states further that development journaltsm and ttevelopment
communication emerged because of the pressing concern that neWs reporting be
constructive, and geared toward development -ends; ttie focus should be on long-term
development process rather than on day-to;day news; and that western news Valﬁes do not
apply to the nature of developing countries, a poeition that is shared by Kunczick (1988:3).
Maida ( 1996:162), says that the setting up of the News Agency of Nigeria (NAN), on May
10, 1976, was a precursor to the deveiopmental expectations of the media in Nigeria in
particular. " AR ' o : ._ |
Kamath (1983);, as cited by Udoakah (1996:23), says that it would be necessary for
development journalism to monitor how "development ple.ns are imblemented, projects
executed and when the goals of development plans are'achieved as well as how citizens
benefit. Udodkah 'contiriues by s'a)yilr’l"g"'theti”de\'relopmer.it journalism is "correctiv.e ztnd
revolutionary in nature”; he therefore sees it as'the journalism of “hope and .chenge”..
Furtheﬁnore, in another seminal work of his, Udoakah (1998:7-8), posits that
development eorhmunication isa “reﬁonstrence”'against Western domination of the world
- information system; thus it has ‘t)ecome a new philosophy for the.-*use of modem media of
mass communication in the developing countﬁes. He says that development
communication is designed to meet the development needs of the developing countries,

which proclaims, and extends values in the society; it seeks to persuade citizehs_ to accept

[ . R KA !{\v‘ll l..-\‘-nl Ny
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~ various aspects of the distortions in the content of communicatién in general, particularly
news and other communication products (MacBride, ef al, 1980:156).

The MacBride Report states further thus:

Distortion of news... occurs when inaccuracies or
“untruths replace authentic facts; or when a stated
interpretation is woven into the news report...This occurs
where events of no real .importance are given
prominence and when ‘the superficial or the irrelevant
are interwoven with facts of real significance (157 —
158).

Arising from the fofegpihg, the_Macfﬁride Commission (1%9,,_80:225), mdc%e some far-
reaching reco;nmendations to the efféct \f?gt lde\}eloping, countﬁes should tzake specific
measures to establish or develop essential. elements of their'communication systems: Pﬁnt
média, broadcasting and telgcommuniéations along with the related training and
production facilities. The commission lreco.mmended also that strong news agencies were
vital for improving each country’s natjqri'al' and jn‘;emational repf;)rting; and where viable,
regional netwaks should be set up to increase néws flows and serve all the major language
groups in the‘__.ar'ea, and that agencieé should buttress the growth of both urban and rural
newspapers t? serve as thé coré of a country’s news collection_;_.‘and distribﬁ_;\ion system.
_More importantly, the commission’ further-‘recommended that “the development of a
community press in rural areas and small town would not .only provide print support for
economic’ and- social extension activities: This would. also facilitate the production of
functional litéracy for the neo-literates as well.” |

Thus, the MacBride Commission; histori¢al and' epoch-making as it were, came as
a morale-booster to the concepts of development journalism and development

communication, which according to Fol'é.’ri'n’_‘(200’5368), ‘were the trump card of the scholars
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from the develbping countries to “cut the umbilical cord” that had tied them to Western
communication scholarship, since it had been discovered that Western models of
journalism and development communiéation were unsuitable for the developing countries.

Folarin states further that development journalism and development
commuhication ‘emerged because of the pressing concern that news reporting be
constructive, and geared toward development ends; the focus should be on long-term
devélopment i)rocess rather than on day-to-day news; and that western news values do not
apply to the nature of cieveloping countries, a position that is shated by Kunczick (1988:3).
‘Maida (1996:162), says that the setting up of the News Agency of Nigeria (NAN), on May
10, 1976, was a precursor to the developmental expectations of the media in Nigeria in
particular. A |

Kamath (1983), as cited by Udoakah (1996:23), says that it would be necessary for
development journalism to monitor how development plans are implemented, projects
executed and when the goals of development plans are achieved as well as how citizens
beneﬁt. Udoakah continues by saying that development journalism is “’corrective and
revolutionaryin nature”; he therefore sees it as the journalism of gzilope and change”.

Furthermore, in another seminal work of his, Udoakah (1998:7-8), posits that
development communication is a “remqnstrance” against Western domination of the world
informatioﬁ system; thus it has become a new ];;hilosophy for the use of modern media of
mass communication in the developing countries. He says that development
communication is designed to meet the develoi)ment needs of the déveloping countries,

which proclaims, and extends values in the society; it seeks to persuade citizens to accept



that their happiness lies in and is enhanced by the adoption of innovations. He becomes

more explicit, thus:
Development communication consists of information about
government plans and efforts to improve the standard of
living of the populace; appeals to citizens to adopt new ideas
and ways of doing things; news of struggles for a better
living and news of achievements to spur or inspire the
citizenry, appeals from government fto citizens for co-
" operation and threats of force or punishment in the event of
non-compliance.

At the heart of development co_minunica‘tion,deoakah further explains, is the dire
need and deliberate efforts to redress the battered image given to the developing countries
by the Western media, and hopefully attract investments. In other words, development
communication seeks to amend the ugly picture of the developiag countries — that of the
never-do-wells, which the western media have always portrayed about the developing
countries. In addition, development communication is about the resolve to use the mass
media to bring the citizens together, using some reporting techniques and programmes,
considered most appropriate. Moreover, development communication is about the
determination to use the mass media for social engineering that would bring about wealth,
cohesion and' team-spirit, in order to ensure collective well-being. The mass media are
therefore seen as veritable instruments of fostering developmental programmes, education,
enlightenment, mobilization for development ends, and also ' to persuade?. citizens to
participate in efforts aimed at increased productivity.

According to Nwodu and Ukozor (2003:122), development communication serves

as loudspeaker, reformer, organizer, mobilizer, legitimizer, informant, educator; and that it

accelerates and facilitates development and research.



1.2 Statement of the Problem
The rhetoric of development and deveio‘pment communication has been expressed
'in many ways, and as expected, some definitions have been cast into ideological and
poliﬁcal positions of the propon_gnts. But for development to be properly conqeptualised to
suit the needs:of the developing countries, the concept of developﬂent needs to be properly
defined. Udoakah (1998:15), aptly notes that “ideas about development vary with the
-individual’s level of education and occupation. The non-educated, the less educated and
the highly .edu'cated have different pefceptions uof development”. It therefore follows that
the same way that there are divergent views about what development means, so also are
there divergent views about what development communication méans. -
Some ~scholars see development as usiﬁg the mass media to highlight government
activities and i)rogrammes — in this case, media céverage is always focused on government
functionaries who may have gone to a rural area to either lay fg;indation for a proj ect or
commission a finished one; afterwards no media attention is given to the rural areas again
“to see whéther the said project is being used by the people. Other scholars see investigative
joumalismi and critical writing as an integral part of development communication. Whereas
scholars of the alternative paradigm and post-modernism school of thought argue that
development ‘communication should involve a widely — partiéipatory process; that is,
development wcommunicati_on should be bi-directional and that there should be mutual

sharing of idéas and information among the people. The post-modernists further see
development communication as the tofality of all the communiéation activitfés, aimed at
moving the entire people on all the societal ladder forward. The different angles to the

perception of development of communication, has necessitated this study.
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Furthermore, if communication is believed to be a transactioﬁal process and a
meeting of minds, according to Unoh (1991a;92) and Kincaid (1979:84), how then can the
elitist and urban-based mass media carry out effective development communicﬁtioh that
would make the citizens to benefit and_participat_?? How can this be done, given the limited
power of thé mass media to induce attifudinal and behaviour change, in this era of
Behaviour Cliange Communication (BCC)? What do the media practitioners perceive as
development }commun:icati.‘on, and what do the people concerg,ed, especial'_l_y ithe rural-
dwellers, perceive as development communication?
| 1.3 Objectives of the Study

In a broader perspective, this study seeks to determine media and public perception
of developmént communiéation in Nigeria, .but in succincf terms, it is :

1. To determine what the media  understand by development and .development
commﬁnication.

2. To determine what the puBlic understand by development and developmén_t

éommpnicatiori. |

3. To establish what should constitute the thrust of development communication.

4. To determine who should set agenda on development communication.

5. To determine how media pra’ctitiqners'perceive the role olf the maSs_media in
develc;pment comumcation.

6. To defcermine how the public perceive the role of the mass media in developmgnt
communication.

7. To ﬁnd out how. the media perceive some topical issues in development .

communication.
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8. To ﬁnd out how. the public perceive some topical‘ issues in development

éomm,unicatiori. '. |
1’.4 Significance of the Study
This study is signiﬁcant in the following ways:

a. It would enable the researcher to understé.nd how media practitioners and the public
perceive development and develc;prﬂént communication.

b. it would enable the researcher-ito’ expahd the frontiers of research in development
communication thfough survey, because the negligible studies on development
comm;mication, have always dwelt on content analysis of development information
in the Nigerian ‘print media. |

c. It would enable the public to be heard, on their perception of developmeﬁt and
development communication, thereby making substantial input into the issue.

d It Would enable media practitioners to'know where and how to set agenda on
development communication.

e. It would assist in the formulation of home-grown and’ functional development
comm;unication policies.

£ It would enab}e the government to cohsider the bottom-up and participatory
approach to development planning. |

g. It would enable the government to consider a more decentralized media system by
approving licences for community broadcasting

h. It Woﬁld give direction on how to integrate the modern media of - mass
communication with the oramedia/traditional modes of communication to promote

development communication.
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i. It would stimulate further research on development communication in the academia
especially on how informatiorr .and corrlmunication tec}rnologies (ICTs) can aid
development communication.

1.5 Research Questions
The followiné are the research questions guiding the study:

1. What do the media understand by development and development communication?

2. What do the public understand by developrnent and development communication?

3. What should constitute the thrust of development communication?

4. 'Who should set agenda on development communication?

5. How do media practitioners perceive the role of the mass media in development
commrmication?.

6. How ‘do the ’pubiic perceive the role of the massﬁ_;,.,media in ‘:.c.lAevelopment
conlrnrlnication?. |

7. How do the media perceive some topical issues 1n development communication?

8. How do the public perceive some topical"icsues in development communication?

1.6 Theoretical Framework |

Theories are a sine qua non to any empirical research. They provide‘ the latitude for
analyses and Irypotheses testing, which are aimed at predicting phenomena relevant to any
research work. Severin and Tankard (1982), cited by Tejumaiye‘ (2005:21), note that
“every scientjist assumes an approach or a particular orientati;on when de;}ling with a
subject or issue. This approach determines the concepts, questions, perspectives and
procedures the scientist applies. This approach also shapes the hypotheses which are tested

and eventually the theory, which is generated”. A good theory, according to Halloran
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(2000:213), therefore, is the most practical and useful toql at the disposal of the researcher.
He states fha’lt' a good theory provideé the reseércher with guidelines and suggests what
directions the research should take and what questions are to be asked.v Halloran, says .
further‘ that a theory provides con_tihuity and cohesion, and makes possible the
accumulation of a corpus of knowledge, which is the hallmark of scientific endeavour.
 This study is therefore a_néhdréd:" on-the followiﬁg theoretical constructs; Agenda-

setting, Uses and Gratifications, and Development Media Theory‘f:"z
‘Agenda — Setting

The historical antecedent of the agenda-setting theory of the mass mgdia can be
traced to the Pulitzer—prize‘ winning author, Waiter Lippman in 1922, when he stated that
the mass media act as the mediator between “the world outside and the pictures in our
heads” (Griffin, 1991:333). A little over 40 years later, Cohen (1963), as noted by Wimmer
and Doniinicl; (2000:390), was to further articuléte the idea, when he argued that the media
may not alwéys be s{uccessfu,l in telling ‘the people what to- think, but they can be
stunningly successful in telling the p‘eople what to think aboﬁi;. Also, Lané and Lang,
(equally noted by Wimmer and Dominick, 2000) reinforced this notion by Qbserving that
“the mass media force attention to certain issugs.’..They are constantly presenting objécts
suggesting. wﬂat individuals in the mass should think about, khow about, have feelings
about”. A

McQu‘ail and Windahl (1993:1()4), state ffhat the agenda—s'étting theory has Become
one of the most flourishing effects of mass communication. They state further that the
méss media by the simple fact of paying attention on some issu'gs and neglecting others,

would create an effect on public opinion.
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However, the first émpiﬁcal test of ;ge_nda-setting was m?_de evident by McCombs
and Shaw (1972), as cited by Ojobor (2002:21); they wrote that ﬁlembers of t}:16 “audience
>not only learn about public issues through the media, they also learn how much importance
to attach to an issue or topic from the emphasis the mass media place on it”. This was
sequel to the results of a study carried out .by them, durihg the 1968 presidéntial elections
in the United States. McCombs and Shaw, found a strong suppgrt for the agenda-setting
hypothesis. Théy discovered strong relationships between the emphasis placed on different
campaign issues by the media and fhe judgments of voters, regarding the importance of
various campz}ign topics.
Folarin (2005: 95) enumerates the elements invoiv,ed in agenda—setting to include:
(1) The quantity or frequency of reporting; |
(2) Prominence given to the reports — through headline display, pictures and layout in
newspépers, magazines, film, graphics, or timing én radio and television.
(3) The degree of conflict generated in the reports; and |
4 Cumulﬁtive media-specific effects overtime. |
The Uses and Gratification Theory
‘This theory has its .root‘s.,.in the 1940s, when researchers became intef@sted i why
people engaged in various forms of media habits, such-as radio listening or newspaper
reading. These early studies were primarily descriptive, and they sought to classify the
responses of the audience into meaningful cafegories. ..Folarin (2005:91), says that this
theory perceives the recipient as actively influencing the effects process, since he

selectively chooses, attends to, perceives and retains the media messages on the basis of

his needs, beliefs, etc. He argues that with uses and gratification, the focus was shifted
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from media production and transmission functions, to the media consumption function.
Folarin, states further that instead of asking “What kinds of effects occur under what
condition?,” the pertinent question should” be: “Who uses which contents from which
media under which condition and for what reason?”

According to Wimmer and Dominick (2000:385), the uses and gratifications theory
takes a look et the motivating factors: which underlie audience’s use of media contents.
They say thatvthis theory examines how the people use the media end the gratifications
they seek and receive from their media behaviours. They cite Herzog (1944) and Berelson
(1949), as having used this theory to study tbe media habits of the audienee. Ojobor
(2000:20), citing Katz (1974), says that the theory is concerned with the social and
psychologicalw origin of needs, which generate expectations of the mass media or other
source, which leads to differential | patteme of media expdeure, resultibg in need
gratifications and other consequences. Ojobor states further, that this theory is purely
audience - centred and addresses needs like surveillance; excitement, guidance, relaxation,
tension release, social integration, entertainment, escape, identity, socialization and
information acquisition.

Development Media Theory

The development media theory, according to Okunna (1999:136), emerged in the
19803 to fill the gap.which had become more noticeable between the developed and
developing countnes She observes that as the gap widened, it became obv1ous that the
four normative theories postulated by Siebert, Peterson and Schramm (1956), could not be

applicable to the needs and aspirations of the developing countries even though the mass
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media in these countries were operating according to' some of the principles of these
normative theories. |

Development media theory presupposes the use of the mass media in national
development,‘ for the socio-political atutonomy and cultural identity of any developing
country, for a particlpatory communicatlon model and to foster economic development and
natlon—building McQuall (2005 490) argues that the media are enJomed under this theory
to accept and carry out positive development task in line with nationally established policy;
give priority in news and information to links with other developing countries, which are
close geographically, culturally or politically; and that journalists and other media workers
have responsibilities as well as freedom in their information gathering and' dissemination
tasks. |

It is on some of the tenets of thlS theory, it is important to stress, that the concepts -
of development journalism and development communication are anchored.
It follows therefore tllat the tliree theories-agenda setting, usés and gratitication and
development media theory will give a clear focus on the perceptions of the media
and the public on development communication in Nigeria. The agenda setting and
development .media theories will ptovide the latitude for measuring the role of the
mass media in development communication, while the uses and gratification theory,
will show the expectations of theiipublic fiom the media,h vis—ci—vis -development '

communication.
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1.7 Scope of the Study

One visible limitation of the study is that of gauging the ulterior feelings, behaviour
and dispositiorls of the resbondents. The data would rather be gotten through their manifest
responses. |

Although it would have been better, _if possible to study every member of the
population, doing that would not only“he\"e beerl too expensive, but would have made the
research to be complicated; because of the inability to measure the large number of people.
This informs ”picking a sample-of the popﬁlation. Asika (1991:46), notes that “sampling
enables us ) obtain quicker -resulrs tharr does a comr;iete covereée of the
population...sampling enables us to be more thorough and affords us better supervision
than with complete coverage of the entlre population.”

This study would therefore be limited on one hand, to the final year and
postgraduate students as well as lecturers of the University of Nigeria, Nsukka campus;
while on the other hand, it would be."limited to the media pracritioners, based in Lagos
rrletropolis.

1.8 D.efinition of Terms

The fc;llowing are the terms which are operationalized ;Nithin the corltext of this
study.
| e Development — Thrs refers to the process ef moving human beings in all the strata

of the social system forward, in order to enhance the capacity of each ef thém to

realize his inherent potentiels_ and to effectively cope with the changing

circumstances of life.
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Development communication — This refers to all the communication activities
that séek to promote the enhancement of food production, quality social services
like health caré and edﬁéation,- self-reliance, entrepreneurship, cultura;d‘ values and
national identity.

Developmental communication — This refers to the communication activities,
meésaées, idéas or iinformation"\x‘f‘hicz;h is édncemed with all spheres of development
— social, economic, political, cultural, etc.

beveloped country/economy-— This refers to a country that has a buoyant
economy, high human/material resources, quality infrastructure/facilities and high
standatd of living. 'A

Developing country/economy — This refers to a countr}‘}'"tthat has low standard of
living, poor or inadequate infrastructure/facilities, low human/material resources
and unstable political system.

Imi)alénce — This refers to the. state of inequality in the volume of communication
between the developed and the developing countries.

Freeflow — This refers to the lihinterrupfed manner in which information méves to
the developing countries, from the developed countries.

| Mediz;- These refef to radio, television, newspaper and magazines.

Mediz; Practitioner — This refers to a professional jourixalist who has undergone
the requisite training, and is working in a reputable media house.

N éws Flow — This refers to the way news stories move from the developed

countries to the developing countries and vice versa.
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e Northern hemisphere — This means those developed and industrialized countries
in Europe and America, which are technologically endowed. They can also be

called Western countries.

o Perception — The way individuals in the society attach meaning and values to

issues and data.

¢ Southern hemisphere — These are the developing countries of the world; they are
also called Third World countries. They can be found in Latin America, Asia and

Aﬁf.ica._



- 20

REFERENCES

Agba, P. C. (2002). “International Communication: Principles, Concepts and Issues”; in
Okunna, C. S. (Ed.). Teaching Mass. Communication: A Multi-Dimensional
Approach. Enugu: New Generation Books.

Aliede, J. E. (2005). “Imbalance in Global Information Flow: Causes, Implications and
Ways Out for Developing Countries”. In Okoro, N. (Ed.) International Journal
of Communication No. 2. Enugu: Ebenezer Productions Nigeria Limited

Anyaegbunam, O. W. (1980). “International Economic Relations and National
Development,” in Amucheazi, E. (Ed.) Readings in Social Sciences: Issues in
- National Development. Enugu: Fourth Dimension.

Asika, N. (1991). Research Methodology in the Behavioural Sciences. Tbadan: Longman.

Eapen, K. E. (2000). “Foreword” in Uche, L. U. (Ed.) North-South Information Culture:
Trends in Global Communication and Research Paradigms. Ikeja: Longman ng
Plc.

Folarin, B. (2005). Theories of Mass Communication: An Introductory Text (3™ ed.).
Ibadan: Bakinfol Publications.

Gracher, A. and Yemmoshkln N. (1984). 4 New Informatton Order or Psychologtcal
Warfare? Moscow: Progress Publishers. -

Griffin, E. (1991). A First Look at Communication Theories. New York: McGraw-Hill,
- Imc. :

Halloran, J. D. (2000). “Aspects of Western Social Science Research Models and their
(Appropriateness?): to Mass Communication Research in the Third” World”, in
Uche, L. U. (Ed.) North-South Information Culture: Trends in Global
Communication and Research Paradigms. Ikeja: Longman Nig. Plc.

Kincaid, D. L (1979). The Convergence Model of Communication. Honolulu: East-West
Communication Institute.

Kunczick, M. (1988). Concepts of Journalism: North and South. Bonn: Fnednck—Ebert—
Stlftung ,

MacBride, et al (1980). Many Voices One Worlél: Communication and Society Today
and Tomorrow. Paris: UNESCO.

Maida, W. A. (1996). “Challenges of Wire Service on Nigeria”, in Dare, O. and Uyo, A.
(Eds.) Journalism in Nigeria: Issues and Perspectives. 1.agos: NUJ State Council.



21

McQuail, D. (2005). McQuail’s Mass Communication Theory (5th ed.). London: Sage
- Publications.

McQuail, D. and Windahl, S. (1993). Communication Models. Neéw York: Longman.

Nwodu, L. C. and Fab-Ukozor, N. (2003). Communication Imperatives for Development.
Enugu: John Jacobs Classic Publishers.

Oboh, G. E. (2005). “Impact of the News Agency of Nigeria and Foreign News Agencies
on the News and Information Flow of the Nigerian Press”. In Okoro, N. (Ed.)
International Journal of Communication. No. 3. Enugu: Ebenezer Productions
Nigeria Limited.

Ojobor, I. J. (2002). “Mass Communication Theories” in Okunna, C. S. (Ed.) Teaching
Mass Commaunication: A Multi-Dimensional Approach. Enugu: New Generation
Books

Oklgbo C. (1990). “News Flow and Media Effects Some Perplexing Questions on

National Imageés”, in Nwosu, L. E. (Ed.) Mass Commumcatton and National
Development. Aba: Frontier Publishers.

Okunna, C. S. (1999). Introduction to Mass Communication (2“d- ed.) Enugu: New
Generation Books.

Tejumaiye,; J.- A. (2003). Mass Commumcatlon Research An Introductton Lagos:
Sceptre Print Ltd.

Udoakah, N. (1996). Government and the Media in Nigeria. Calabar: Centaur Publishers.
(1998). Development Communication. Toadan: Stirling-Horden Publications.

Unoh, S. O. (1991a). “Information Dissemination: How Effective Through Local

(ngerlan) Languages?”, in Unoh, S. O. (Ed.) T opzcal Issues in Communication
Arts. Vol. One. :

Uwakwe, O. (2005). “Surly, Sully Western Media? A Content Analytical Study of BBC
Focus on Africa Magazine (April 2003 — September 2004).” In Okoro, N. (Ed.)
International Journal of communication No. 3. Enugu: Ebenezer Productions
Nigeria Limited.

Wimmer, R. D. and Dominick, J. R. (2000). Mass Medza Research: An Introductzon (6th
ed.) California: Wadsworth Publishing Company.’



22

CHAPTER TWO

LITERATURE REVIEW

2.1 The Concept of Development and its Dimensions
In times past, development as a eoncept was used in purely economic terms.
Economic growth was often considered 'from_i the perspectives of the Gross National
Product(.GNP) and Gross Domestic Procluct(GDl’) of a counlry; this was used as a
benchmark for measuring development. But as time went on, the inadequacies of this
- definition an(l perception becarﬁe glaring, because economic g,r%_owth could i}p longer be
seen as an infallible index of human and national prosperity. This false approach to
development resulted in a situation whereby the wealth produced by the nationals of the
developed countries within the confines of an indigent ceuntry was erroneously credited to
the citizenry of the indigent country, even vvhen absolute lnaj ority of the people continue to
wallow in abject poverty and squalor. But paradoxically today, some of these Icountﬁes are
referred to as “developing”. |
- Rodne_y (1990:7), argues thzlt “development in human society is a many- sided
process. At the level of tlle irldividual, it implies increased skill and capz%cily, greater
freedom, creativity, self-discipline, responsibility and material well-being.” He argues
further that development used to be seen in the past as the capacity and ability to guard the
independence of the social group and also to infn'née upon the freedom of others,
something thalt often came about, irrespective of the will of the persons within the societies
involved. quney notes specifically that “development was umniversal because the
conditions leading to economic expansion were universal. Everywhere, man was faced
with the task iof survival by meeting fundamental material needs; and better tools were a

H
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consequence of the interplay between human beings and néture as part of the struggle for
survival.” - |

According to Babu (1990:313), for' effective de?elopment to be seen to .be taking
place, the development process must b_¢gin by transforming the economy from the clutches
Qf post—colonial influences, restructure it to meet the demands of indigenous people. He
reveals that of;e of the banés of deveioﬁfnent pla:ns in the Third World has always been the
- allocation of Puge reséurcés t_o’n“rural projects”, only for such résomces to ﬁnd their way
into private pockets; conseque’htly, accentuating the “rural/urban disparities”. Babu
submits that all these have contributed to slums, unemployment, social mal-adjustments
and political instability in the Third World. |

Mabogunj e (1980:249), seems to anchor his perception of development on the neo-
paradigm school of thought. He says that “an irriportant outcome of tﬁe development
process in a given country, is the gradual evolution of the national culture Whjch comes to
be reflected in é convergénce, not only of production practices but also of consumption
behaviour and style”. gTh_e nevi;.approach therefore, redefines development {o emphasize
human rather than material resources. This follows logically that all strata of the human
society, and not only a privileged few, should benefit from the evidence of national
growth. Development shouid be seen as a procéés of moying people on all the istrata of the
society forwafd, in order to enhance the capacity of each member of the society to realize
his inhérent potentials and to effectively cope with the changing circumstanées of life.

Developmental efforts are, to all intents and purposes, expected to produce higher
perception, il;comes and ._living standards, thrdugh modern produbtion techniques and

improved social organization. Development should be able to‘lead to the reduction of
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ineqtialities of opportuhities, of resources; of information access-and capability (Hancock,
1981:14). |

Obasa.njo and Mabogunje (1992:28), see developrhent as the creation of want and
satisfaction o.f want by the people. They state that this entails knowledge and
understanding; information — 'statistic.al and non-statistical, technological and economic
creativity as well as the right mind of organization and skill.

They also see development fmtely frem economic sténdpoint. They say that
economic development is the evidence of sustained increase, through time, in a society’s
standard of li;/ing on the basis. of productive output rooted in ‘increasingly. independent
technologicall capabilities. There is no doubt that developmeht as a coﬁeept, means
different things to different people. Moemeka (1989:4), believes that for development to be
felt, there.r_nust be a “change for the better in both the human, cultural, socio-economic and
‘political conditions of the individual and consequently, of society”. According to Okunna
(2002:294), there are certain requisite characteristics or features, which should attend any
developmental process. These characteristics ate that developrhent should bring change
ztnd this change should be for the better; the change should be for the benefit of the
majority of the people and that the process should be partlclpatory that is, it should
involve people as closely as possible.

The participatory feature of development as stated by Okunna, synchronizes with
Rogers’ (1_976), cited by Nwabueze (2005:3). Rogers deﬁnes developmeht as a “widely
participatory process of social change in a society, intended to bring about s.,ocial.'and
material advancement for the maJorlty of people through their gammg control over their

environment”. While Edeani (1993), as cited by Okunna (2002:294), locates his perception
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of development on the belief that if adequate development would be seen to be ‘taking
place, then rural development must go hand in hand with naﬁonal development. He
anchors his reasons on the fact that enormous sizes of the rural population as compared
~ with the smaller percéntag‘é li\;ing in the cities, do not have access to natioiéal resources
and play very little role in the political, economic and social life of the country.

Anibueze (2005:36), also basir{g:hi; bercéption oh the alternative paradigm or the
‘post-modernist school of thought, argues that the notion bf development has mbv_ed frpm a
myopic growfh—oriented paradigm, when it was viewed in economic terms with emphasis
only on GN?, GDP and per capita inc‘ome of a éountry, to include all the activities
undertaken by an individual, a co—ordinated group or an established authority to improve
the quality of life at the_ individual, family, national, regional or international levels.
' Similariy, McQuail (2605:49), c;ontends that development cannot take place 1n a situation
where some countries continue to be given aids, as a way of making them to improve; he
posits that development instead should be seen 1n the improvement of public
communication access to the people, as well as énsuring fundamental human rights, which
would usher in progress. McQuail, asserts that any attempt to impo.se development concept:
from tﬁe industrialized countries to the developing countries, should be seen as nothing
short of “dependency”, which would not éugur well for the recipient countries.
Devélopment:should therefore .involve an -empowerment agenda, which must be multi—
farious and inclusive, éo that members of the society will benefit (:Abiola 2006:4).

Furthermore, at the “First General Obasanjo Farm Dialogue”, African léaders
. defined development as a process concerned with the people’s capacity to manage and

‘induce chaingé; that is, to predict, plan, understand and monitor change and reduce or
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eliminate .unwanted change. The Dialogue further noted increase in GDP, improved health,
housing, and employment opportunities as development, and concluded that knowledge,
information technologies, creativity, and organization are the keys to development
(Udoakah, 1998:13).

The World Bank (2001: 195), in its Policy Research Report, states thaf for
deveiopment uto be appreciated; gender—eqiiality must be a top :i§sue and a -development
objective, in {ts own right. The Bank érgues oﬁ that gender eqﬁ;;lity breeds ci;:velopment,
because it strgngthens countries’ abilities to grow, reduce poverty and govern effectively.
Promoting gender equality is therefore seen as an imﬁortant part of the developmental
strategies, which would enable every body — women and men alike to escape pdverty and
improve their standard of living. The Bank continues by wondering how development can
be justified when women continue to s;ystematically have a poor ;:ommand over a range of
prpductive resources. Many women cannot own land in some places, the Bank contends,
and that in most developing régions of thé world, female — run enterprises, tend to be
undercapitaliz‘ed; having poorer access to fnachinery, fertilizer, éxtension inf;mation and
credit. Such blatant discriminations, the Bank submits ﬁnaHy, hamper Women’s ability to
participate in development and contribute meaningfully to a higher living standards for a
.nation.

Chinsmann (1995:26 — 27), tgk_es a"re_ﬁrospective look at the whoie picture of
development 4and states that the pace of development has not translated to prosperity. .
According to him “global economic growth in the past few decades, has not resulted in the
eradication of poverty. Mbre people in the world today, and irii....Aﬁ'ica n p?.;ticular, are

living in poverty than was the case 30 years-ago. The future seems gloomy, and unless we
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review and overhaul | over de.\'/elopm'ent strategies, the chances of brinéing about a
meaningful change would continue to be limited”.

Nwabueze (2005:2-3), states that development simply refers to a change process
that seeks to better the life and »envirohment of man largely, through his own efforts and at
his own pace. He argues that development does not just end at producing results at the
nationai level, rather it be¢omes more-résultédriented when the development policies and
programmes, even if initiated at the national level, are stepped down for implementation at
the rural or cémmunity level for the people.the pblicies are meant for, to participate in the
implementation and eﬁéecution process. He becomes more expliéi'f thus: “for development
‘to be successful, there is every need to involve the people that will benefit from the pfocess
in the development task or effort. There is need forlpeop_le to be constructivély engaged in
-the procesé th;it sees to the development of the séciety.” ‘

Nwabueze extends his perception of development to include community
development — a process of improving‘ndt just the lives of the people of a locality and their
ability to utilize the resources available to therh in improving their locality, but also the
bettérmcnt of the inte_raction process and-forces that shape co-existence in the given
locality. He gives a vivid definition to community developmeﬁ{ from that given by the
United Nations Economic and Social council as the “process by which the efforts of the
people thémsélves are united with those of go&emfnent authorities to improve the
economic, ;social and cultural conditions of communities into the life of the nation and
enable them contribute fully in national pro gress’’.

Nwabueze continues further by'sﬁying that the participatory process which iﬁvolves

government and the governed or development agents and the beneficiaries, should lead to
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the concept of participatory communitir developxhent, which entai"ls the active involvement
6f the peoplé of a locality in the development of their community. He says' that
_ participatory ;ommuniaty dévelo‘pment'ensufes that the features of a successful community
development ;)rocess are effective. These features accdrding to:him, are pla;ming of the
development programmes which is an integrative activity that provides the framework for
massive é_.orrimitment of commumty resources in fhe deve;lopment process, since
community development is a non-compulsive, non-coercive activity; agre.ement of
development programmes and the process of egecuting them with the way of life of the
people; partnérship and accouhtability which ensure participatory effoﬁ of all involved in
fh_e process, apd transparent accountébility for the resources utilizéd.

It is worthy of ndte however, tha£ the above is in c?,nsonance w1th the neo-
paradigm school of thought in developmeﬁt, as well as other poét—modernist écholars; that
is, development must be people-centred and participatory. .‘Disannayake (1985), citéd by
Ono and -Ono‘ (2005:83), avers that developmeﬁt is the process which has as it role,
improvement of the quality of all or the majority of the p-eople without being violent ‘to the'
natural and cultural environment in which it exists or which seeks_ to inyolve fhe generality
of the people ‘as closely as possible in this enterprise. it therefore follows that development -
is a welcome sustainable and participétory process of positive change in a society, which is
- aimed at enh'cjmcing the quality.of the general living conditionsé:.-of the peopi_c. However,
Dunu (2005:195), points out as a matter of fact, that one of the main reasons for the failure
~of most developmental efforts in Africa is that they often lack a participatory approach.

Kim (2005:560), hinges his perception of Adevelopment on poSt—modemist

scholarship. He contends that development should have as it ultimate goal, the task of
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facilitating’i gréater equality in the social, politiéal and economic status and power among
the underprivileged people in the developing countries by promoting their collective
actions to fight against the systematic‘bairriers imposed on them: He argues that the three
intellectual pillars of the post-modernist paradigm of development are: “Empowerment,.
Partilcipatory Communication ar_l_d Participatory Abtion Research”.

Empowerment according to Kim, expresses the popﬁlist%r nationalistic view that
decisions about the aims as well as methods of development must be made ultimately by
those ordinary individuals and groups in the developing countries and not by a centralized
authority, ﬁgﬁi‘e, a forcigﬁ governmeﬁt or eveﬁ experts. (domesﬁc or foreign). Secondly,
participatory communication should rep_resent the egalitarian belief that each individual

“and each group potentially affected by a develop}nent.pro gramme, must be given the rights
to participate_fully in decision-making. The third, which is participatory action research,
Klm notes further, reipforées the first two egalitarian ideas in its calls for moving away
from the traditional aim of scientiﬁc research; that is, toé"xgenerate ijective and
generalizable knowledge about patterns of development: Instead, researchers are to use
conceptuél m.odels and research methodologie‘s in which the marginalized groups
therselves aré given the pﬁmafy voice in searching for ways to empower themselves.

Furthermore, the World Bank Report (2004: 1-2), argues that development eludes
the poor of lack of access both in qué;lity and gluantity. The i'ephort asserts that any effort
eiimgd at development, must be pro-poor, by enabling them to monitor and disciplinev
sérviée provi(iers; by ampiifying their véiéé in policy-making, 'and by strengthening the
incentives forj providers to serve the pdor. The .report continues by saying that to accelerate

economic growth in human development, economic growth is a sine qua non, and that
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efforts should be made to raise the voice of the poor, through tfle ballot box:'and widely-
- available information, so as to increase their influence witﬁ policy-makers and reduce the
diversion 6f public service to the non-poor for poﬁtical patronage. In addition,l the report
believes that by rewarding the effective deiivery of serviées and penalizing the iﬁefféctive,
policy-makers can get providers to serve poor people better; and t_hat for deVelopment to be
sustained, the‘ society should learn from their innovations by systeinatically evaluating and
disser‘ninating'" information about what works and what does not. It is only then that
- development Xinnovatio’ns can be used to improve the lives of thF poor peoplé around the
world.

In_énother report on the Perspectives of Developmeﬁt, the World Bank (2005:102),
states that' development must involve multilateral libéralization; this should leverage
reforms into | increased market access' around the Wéﬂd. The Bank believes that a
multilateral forum is any place that the developing countries, working together, can press
for more open market in agriculture aﬁd seek disciplines on trade, distortihg agricultural
subsidies and other contingent protec;tion.

The World Bank’s 'reciplés for development, especially ingj"-the developiﬁg counﬁ*ies,
may not go down well with most of the scholars in the'developing countries, who have
always held these Bretton Woods Institute — World Bank and the International Monetary
Fund, responsible for the economic.v'voes‘ of the develpping countries. Eze (2005_:152),
argues that "‘fhe battle for hegemonic ‘order in International Economic Relations and the
emancipation_of national economies from the pangs of dependency and underdevelopment
have pitched both the academics and political administrators of the “North” and “South”

against each other for decades”. He argues that the developed countries have pursued the
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justification o;f the status quo and innovative ideas, rules and praetices meant to perpetuate
their exploitation and subordination of the developing countries, while the latter remain
enmeshed in blames, struggles and crises.

Eze, continues his argument by peinting out that the.World Bank and. the IMF,
advocated the Structural Adjustment Pr_ograrmne (SAP) with its attendant liberalization,
privatization and external credit schemes as the only policy opti(;n for development in the
1980s, noting as it were that this development .option institutionalized the neo-colonial
strucfures of exploitation and siibjugation 1n the developing cenntries, as thein economies
became integnated into the global capitalist economy in a subsernient manner: Eze further
»asserts that SAP exacerbated the geometric increase in the level of unemployment, hunger,
inflation, ‘debts, etc. He submits finally, by citing' Leftvx-fich(2001),‘ as saying that
development should be characteristically fadical, and eiicit fapid change in the use and
distribution of resources; it should transform the fundamental structures of economic and
social life, and generate new political interests that would challenge the existing ones.

Nwuneli (1986), cited by Anibueze (2005:37), laments the paradox of modern day
development in Nigeria, where there iS a yawning gap between.-« the urban and the rural
areas, by saying that the rural people who might be lucky enough to hear “about
government programmes might be intimidated by the sh‘eervphysical size of urban area, in
addition to fear of encountering the rude and non-challant attitude of government _ofﬁcers

For NWodu and Fab-Ukozor (2003:41), developrnent is a continuous change that
impacts meeiningfully on all the ramiﬁcations of people’s lives. This Apeopvle-centred

approach to development, has been lent credence by Soola (2003a:15), thus:
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..In our thinking, a holistic view of developing must

_ conceive of development as people-centred, human capital-
based, designed and packaged to promote the well-being of .

, the beneficiaries of development benefits. It must'recognize

the need for people participation and self-reliance within the

complex, increasingly interdependent world of globalization.

Furthermore, Soola goes down memory lane by questioning the old or dominant
paradigm of developmient, which percei\:/ed' &eilelopment in purely quantitative terms —
GNP, per capita income, hi-tech mass production, urbanization and massive investment in
mass media infrastructure, among 'other factors. Development Was seen as being
eynonyrnous with westernization and modernization. It was the belief of this dominant
~ paradigm, accordlng to Soola, that development would result i 1n a quantum growth in the
volume of goods and services for improved earnings, greater‘ savings and investment,
enhanced purchasing power, increased demand for goods and services, higher productivity,
rising employment statistics and general improvernent in the standard of living of the poor.

Simildrly, some Latin American scholars also believe that the old or donlinant
paradigm approach to development, is not in consonance with the human-centred approach
to development Rodnguez and Murphy (1997 27), for instance, criticize the dominant
paradigm for ignoring the regional complexities and strong ties that development has with
transnational corporate interests. Quarmyne‘(1990 1), spemﬁcally states that ¢ no statistics
on the GNP, }no degree of modermzatlon no national economic or pohtlcat slogan will
describe this essence of development: people and their strength to define, defend, and

improve their lives”, a position shared by Lent (1987: 27), when he says that development

must recogniZe people’s values, beliefs, attitudes, opinions and their societal needs.
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Oladipo (1996:1-3), dissects the notion of development by saying that it is a
process of economic and social change, which enables people to realize their potentials,
build self-confidence and lead lives of dignity and fulfilment; and that development is a
procéss aimed at free_ing people from evils of want, ignorance, social injustice and
economic exploitation..

Jayaweera (1987:80), in a re-conceptualization of his own paradigm shift, reasons
that basic needs, self-reliance and participation,' should form the focus of the quantitative
approach to (ievelopment. He reasons that any attempt to “catch up” or develop the
Western way will be an exercise in futility, because historical antecedents to development
in the West, no longer exist. He also states that (ieveloping countries should no longer look
to thg developed countries for “sapped external aid”, but should rather create opportunities
for a home- gréwn participatory approach to ”development.

Melkdxte (1991:201), while underscoring the importa;ce of the i;articipatory
approach to development, gives an instance of Kenya, during development projects. He
states that the achievements of participatory approach to development in Kenya, produced
and transferred resources from the centre to the rural areas, fostered a more equitable
distribution of wealth within local communities; marshalled local and entrepreneurship
skills in ways the state could not “do by itself and most i?nportantly, provided an
organizational infrastructure at the grassroots, without which the development of the rural
poor was unliI;ely to proceed.

Bezan;on and Sagasti (1995:9), see development as a I;rocess which:» leads to an
“evolution of shared perceptions of what humanity is and should be, and of devising the

means of advancing, both individually and collectively towards putting those values in
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practice”. This view of development no doubt emphasil'zes» the importance of knowledge
generation and social communication' within communities defining and evolving shared
perception of 'community needs, and the strétegies for meéting them.
| An ingredient of socio-economic development, which should 1ead to -steady
improvement in the level of satisfaction of mutually complementary human needs, have
been' given b.y Howkins and Valaﬁtiﬁ'(1997), as cited by Tiamiyu (2003: ??O '31), as
follows: “healthy and éecufed qﬁality of life of citizens, which defperminé their' __pﬁysical and
mental capacity to function regularly in socio-economic in which they are interested.”

Tiamiyu further underlines the above, by vstating that ;‘these development lessons
have informed campaigns for poverty alleviétio_n, so@ial inclusion and p.ar‘ticipation,
political deceﬁtralization, and economic liberalization, as simultaneous policy strategies for
stimulaﬁng dgvelopment’ >

Nyerere (1978:27), sees develobment as the power of tﬁe people to sélve their own
problems witﬁ their own wisdom, experiences and resources With a view to e}iminating
poverty, pestilence an(i starvatioﬁ. This means the power jn the htiman bapéci_ty to expand
.in his own consciousness and the society. Participatory development is a key issue now in
the world , according to Balit (1993:1), because_everypne is noW talking about popular
participatidn, decentralized decision-making and sustainable development. Hence Osewa
(1998) cited in Akinleye (2003:62), defines sustainable human development as the
“enlargémentﬁof people’s choices and'paf)abilifiés through the formation of social capital,
so as to meet equally as possible the needs of current generatioh without compromising the |

need-s of the future”.
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~ Other i.perceptions of development, say that man’s development and human
~ resources de\ﬁelopmen_;c are ceﬁfral to -development. Adedeji (1998:7), notesv,:.-\that human
_development is the process of increasing knowledge, skills and capacities of all the people
in any society to face the future, master the probable and manage the unpredictable.
AﬁSing’ from the above, it should be conceded that human resources é:re the most
valuable asséts any nation can possess,lnorder to advaﬁce economically, politically,
socially and educationally. As it is quite obvious, development. as a concept, has many
dimensions, but essentially has a central theme that runs through its entire gémut — that is,
a change for i)etter or improved quality in the lives of the people. Young (1993:14), sees
~ development as a cha:rlge for the better: the ordering of society; its social aﬁd" economic
processes. in such a way that would lead to the eradication of gross poverty, ill-health and
illiteracy, and to rising standard of 1iving as'well as an increased material comforts for all.
In a similar V¢in, Laninhun (2003:75),‘ says that.true development must affect fhe citizens’
welfare positively and ensure that all citizens have a voice in the decision-making process.
In essence, development should enhance an iﬁdividual’s social _opportunities,
political freedom and economic security;iLaniﬁhun, states further that the possible set of
indiéators of ‘development, are health, mortality, education, welfare, equa.lity, political
freedom and économic security. She concludes that it is only the {nvolvement of the people
in development programmes, that can bring about participatory development. |
Furthefmore, Ojebode (2003:94), gives a-pro-people perspective of development.
He posits fhat. development is more than inﬁ'as‘tructure, financial buoyancy or becoming
like foreigners or the “so-called developed nations”. It is, as he sums it up, an overall

improvement - in the total quality of life of the people as well as p'.erson_al intellectual
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development. Ojebode, continues by stating specifically that the basic needs approach to
development, emphasizes the provision of basic necessities for the largest segments of
pépulation. Spme of the basic needs include shelter, food, clothing, access to health and
educﬁtional facilities, as well as greater employment.

Yahaya (2003:100), re-echoes the views of the neo-paf;;iigrn scholars and post-
modernist academics of development,. by statihg that the earlier misconception that
'developmént Was in equal in effect to modemization, based on the premise that the
industrialized_éountries were once like the developing countries, and are now what they are
today, based on hard work, thrift and creativity, cannot hold today for the developing
countries. He contends that developfnent shoilld be viewed ériticaily from a holistic
perspective, which implies national development with human face; where programme
initiated, WOU.id bring about improvement in the existing circumstances of people (men,
women, youth:s‘and children).

Yahaya says further that for lasting development ‘to' take place, multi-dimensional
approaches and strategies are prerequisites in the procesS of finding lasting solutions to the
numerous .social, economic, political, cultural and env‘ironnientai problems, facin'g the
entire citizenry from both the rural and urban backgrounds in a gender-friendly
atmosphere.

Yarhere (2003: 126 — 127), supports the above view, by picking holes in tﬁe
old/dbminant " paradigm of development. uHe states that the Principal impediment to
development, | within the developing countrieé, is not lack of i:ommunicati;n, but the

prevalence of inequitable economic, social and political structures, both local and national;
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and that the prime-mover in development has never being the mass media per se, but the
liberation of the people from socio-economic quagmire.

Aceording to UNICEF (1995: 7), develepment should be anchored on sustainable
human development. The body says that it is this type of development that generates
economic growth and distributes its beﬁeﬁts equitably. |

The above view reflects what others | have said, that 'development should be
pa;rt1c1patory and pro-people. As Olusola (2003:185), nghtly observes, the challenges of
development have led to the realization that man himself is the centre of meanmgful
‘development; and that the old paradigm of development in terms of economic growth and
industrialization, has given way to a human dimension approach which stresses self-reliant
growth, indep.endence and expansion in human capacity to actualize dreams. Development
therefore connotes an integration 'of human, economic, Social, political, cultural and
environmental dimensions to change. -

Olusola, goes further to underscore the importance of participation in the
development process. He ‘says -that partlclpatlon is the active mass involvement of the

citizens in the process of the elaboratlon implementation and fellow-up of development
plans; by this involvement, the people take up responsibilities to determine and shape their
future, aﬁd it starts from the conception of a development project, to its implementatien,
follow-up and devaluation. Safvaes and Arust (1992:18), seem to agree with the above,
when they say that participation in develepment is a legitimate goal in itself, and not justa
“supplementary mechanisms diffused iﬁto exp\edite external age_ncia, or a means to an end”.

This position is equally shared by Richardson l(1997: 14).
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Udoakéh (1998b:117), perhaps draws the curtain on this section by stating the
following: “development needs the co-operation and understanding of the people or
community to be developed. There can be no}:lco-operation and understanding if those
congerned in any development do not know what the particular development in question
takes or are n(;t called upon to make their contributions.”

The irflportant point to note hefe is that, development is fa‘eople-centreci',ﬁ and cannot
‘take plaée, unless the people participate.
2.2 The ancgpt of Development Communication and its Multi-Facets

Siebert, Peterson and Schramm in 1956, made the first attempt to classify media
systems - normatively, and on the basis of their dominant paradigm. Their paradigm
prodﬁced four press systems, namely:.-th'e Aﬁth;)ritarian, Liberta;ian (Free Preés), Soviet-
Communist and Social Responsibility Theories.. But McQuail (2005:490)), rightly noticed
that some pre;lailing socio-political and iﬁtéfnational events rend:c;red their paradigm some
what ineffecti:ve, especially as it regards the Third World or thea developing é;untries. As
new democracies and developing countries emerged, it becém¢ clear thaf none of the four
 theories could adequately describe the media system of these countries, either because of
the dearth of communication infrastructure and skills, or the admixture of theif political
systems and international affiliations.

Moreover, the developing countries;" bécame; obsessed with development issues,
which made it imperative for all the social organs and institutions to pay more than a
perfuﬁctbry attention ' to national Vchel‘o"I.)r’n_ente. Also, there .;jl_.,emerged an_‘ increasing
awareness am)ong the developing countries of the need to align ciosely with oﬁe another as

an avenue of advancing their common interests, which produced certain unique features of
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non—alignmeni[ with either the Westem'bloc or.the Eastern bloc, gn the interna{ional scene.
‘The series of factors which led to the setting up of the MacBride Commission in 1977, only
accentuatéd a raging needl for the developing countries to extricate themselves from fhe
communication apron-strings of the developed countries.

Developinent communication is therefore opposed to dependency and foreign
domination as well as the arbitrary.i‘ and ur}c;néciOnable por&ayal of the developing
éountries in béd ligﬁt. It pfesupposeé the use of the media in national development as well
- as aufonomy ;md cultural identity, especialfy national identity. T9 an extent, development
communicati(;n favours democratic grassroots involvem(;nt — a iSafticipatory
>communicatio‘n model. It seeks as one of its outstanding features, a media pé.radigm or
typology that would accepf economic development ar e change, as well aé nation-
building as an overriding obj ective.

According to Soola (2003a:18), tpe conceptual shift to development
communication means a re-thinking o'f the role of the media aﬁd co@Mcation in the
development brocess, arguing that the failure of the old or dominant paradigm of the 1950s
: and'1§6OS, necessitated the need for deyelo;;iﬁent éommmﬁcatioq:,., |

Similz;rly, Quarmyne (1990:1), argues that the _paradigm shift to de'vempment
communication must focus on the empowerment of the eXcluded - “the rural poor, the
.urban destitute, the éld'er'ly, children and ‘women.” He argues’ on that development
communication should be to conscientize ‘thé pebple oﬁ what their developmeﬁtal néeds
are; how they should be able to undgrstaéid and appreciate theiLr problem's;»an:d that the

power of development communication should be seen in its ability to reflect upon, and -

v : e R !
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articulate the key factors, problems, needs and interests of the people. This, Quarmyne
submits, is. a prerequisite for sdcial and political competence.

Kim (2005:563), sé.ys that the original meaning of development communication
was given expression by a political séientist, ca;lled Daniel Lemér in his ground breaking
book, The Passing of Traditional Society (1958). Lerner, according to Kim, proposed that
the media coﬁld help. the transition from a traditional to moderni?ed state. Banking on an
extensive-bociy of survey.res.earch ev-idence from the Middle iiastem coun&ies, Lerner
characterized the mass media as a “Mobility Multiplier”. Lerer believes that media
exposure enable individuals to experience events and ideas in faraway place, hence, such
an expanded psychological capacity for “endpathy” with new ideas, behaviour, aﬂd cultures
in tum would prompt them to reassess their tradjtional way of life and _aspi‘re to a new andb
modern way of life. .. |

| Echoing Lerner’s modernization theory of development communication according
to Kim, was Schramm, in his Mas; Me;iia and National ngelopment '(}964), who
described the jrnass media as a “bridge to 3 wider world” and s',a\i'/i'that the medi:a could help
people in the Third World to change from superstition and fhe fear of change, and acquire
“a desire for better life than they have and to be lwillin.g to work for it”. Furthermore, as
time went on, the Lerner-Schramm modernization doncept of development, became
strengthened by Rogers (1962, 1995). e

Thus, | fheoretically, Lerner, Schramm and Rogers, established the intellectual
foundation of the dominant paradigrﬁ of development communication. Consistent with the
“hypodermic 'Ineedle theory” of ‘mass media effects, Lerner and:_;_.Schramm, 5?}W the mass

media as the' primary vehicle for ‘transferring ‘ideas, thereby preparing individuals in
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. traditional societies, a 'set of psychological morientations for modé,mizations. With Rogers’
diffusion of il;novation theory and research, developmerit commuﬁication was .explained as
.using both the media of mass communication at the macro-societal level and interpersonal
communication (two-step flow) at the local level.

But in spite of the brilliant espouéal of develoﬁment communication by L.erner,v
Schramm and Rogers, there emerged a_.disenchaljltment with their'apprqach to -development
qommunicatién from scholars in the developing countries. Kim (2005: 565), equally
supported by Nussbaum and Friedrich (2005:578), contends that an “alternative paradigm,
neo-modernization or post-modérnism”, came on the scene, w1th non—Wesf?m scholars,
especially from Latin America, who advocated for an alternative vision to national
development, hinged on the development communication tﬁat would increase cultural and
intellectual plurality and a wider diversity-of theoretical models. Based on the belief among
the educated élite, that the original Western-based modémization approach had failed to
delivér,' these intellectuals, rejected the- modernization approach as Virrellevant, or even
harmful to the developing céuntries.

The neo-modernists argue “that there was the need to shift from a universalistic and
top-down approach to develoﬁfnent éommunication, to a more’ culturally—égnsitive and
localized | bottom-up view of development communication. : Furthe_rmore, the neo-
modernists acknowledge the fact that societies have vastly different cultural traditions and
historical circumstances and largely reject the “actiye source and passive receiver
stereotype”. Iﬁstead, more emphasis shoﬁld be placed on development communication that
would emphasize a decentralized decision-making and -greater participation by local

people. One of the most important approaches to this genre of development
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communication, as advocated by the neo-modernist s.cholars, involves the concept of
“social markéting”, such as audience reseaich, market segrnentation, product development,
incentives and promotion, along with theoretical principles of “behaviour change”, which
have been incorporated into the pla.nriing of communication strategies for Idevelopment
programmes such as family planning, imprpved status for women, HIV/AIDS prevention
- and control; aéiult literacy, iespbhsible paiehtthd and sexual relétidnship. |

Inithe words of Wilson (1997:84-85), development communication is “relating
media practice to the needs of development through news, features, cartoons, deliberate
campaigns like mass literacy, health, pUbliq enlightenmeiit, electorai processes, agriculture,
rural banking; national security and other rural or national development goals’f Whereas
Udoakah (1998:7), sees development' communication as a . “remonstrance” by the
developing countries against the industrialized co»untries’u domination i)f the world
information market. He posits that development'communicatiori is a new philosophy for
~ the use of the moderri media of mass information in the developing counti*ies, and that
developmi:nt communication is “corrective, integrative and revolutionary in nature”.

Udoakah, goes on to say that development communication should not be concerned
only with oxivning the media of mass comlimnicatio_n, and sending infdrmation on
development to the public; rather development communication should be followed with or
precedéd by a social policy of reducing the sufferings of the ordinary citizens in the area of
food, health care and shelter. He submits that‘-this is an important issue that cannot be
gloséed overt" by .any resporisible government that desires éffective development

communication. ‘
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Anim ‘' (2000:8 — 9), says that the goals of develop{ihent commiunication in
developing countries should be anchored on three policy concerns, namely: integrative,
developmental and cultural. He states that the integrative role of development
communicétid_h, should concern itself with moulding a nation out of the disparate tribes
and ethnic groups; literate and illiterate groups; old and new ways; rural and urban
population; mass poverty and a tiny wealthyehte Va.s well aé national _ethds of high
expectations, into a united and sovereign entity. He asserts that in this type of development
cd@micatidh, broadqastiﬁg should play an integral role.

Concei'ning the developmentai goal of development co;;lmunication:‘Anim says
that this should emphasize social, economic, educational and technological development.
'Developmgnt communication should in thi_s regard, be associated with national
developniént :’..plans. Amm, ﬁnally observes that one area in which development
communication has been fqund wanting, is in the area of cultural development; he argues
that the developing countries’ concenfration onwvnational integratién, as well as the’ social
and gconomic. goals of development, has reduced the cultural aspects to a mere lip service.

| Agba {.(2002:26;8), §pines that 'deveiopment communicatipn is an attempt by the
developing cc;untries especially Africé., ‘to' channel commurﬁcaéon towards Aevelopment
‘ends. He also» séys that it is an effort to take news and information from an African
perspective so as to solve Africa’s problems .Okunna (2002:295-301), contends that
develophiént g;‘corr_lmunicatilon can be seen- from two angles: that is, from the angle of
developmental journalism, which means the use of mass communication in the promotion
of developﬁlént; and development cc;mmunication, which is bl;oadef in outlook and is

aimed at the use of all forms of communication in the development process.

o
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FAO (1987:24), dissects development communication, thus: development
communication is a social process de‘si'gnedI to seek a common understanding or consensus
among all thle participants of a development initiative, and_i:,rleading to 'J:_‘oiknt action.
‘Developnient communication must take into account the perspective of the people. Good
communication must first and above all know how to listen. |

It is quite obvious that the contefﬁpora'r}; mediﬁ of mass cémmunication cannot
fulfil some of these requiréments as handed down by the f‘AO, hence the need to search for
an alternative avenue of carrying out effective development communication. In Medis’
opinion (1986:.11'6), development comfnunication should focus the attention of the target -
audiénce on the need for a change; raise their aspirations and provide the channels through
" which the peé_pple can discuss ﬁolicies" and plans which would:lead to conls}_,_tructive. and
,intelligent. participation. While Salawu (2001 :13), argues that development communication
should str_ess access to the media of communication, participation in the communication
activities, as well as the relevance of cqntenf to the Asocio-cultural context. Laninhun
(2003:79), sa.ys that ‘develbpment comminication has to do with' understanding the needs
of the people, informing the people and mobilizing the people for effective participation in
the development process. She argues emphatically, that effective development
comfnunicatic;n, should be people-oriented.A,.Lanihhun seems to s_'ubscn'be to the school of
' thought whicfa believe;s that commuriication has'a key role to play in development. This
-dovetails with Hedebro’s view, cited in Nwosu (1990:31), that development
communication should promote self-reliance, participation, equity in distribution, a new

rural devefopnient and leadership apprbach._
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Coheven (1997), cited by Yahaya (2003:102), extends development
communication to include the emerging notion of development support communication
(DSC). This concept is tied to.the people’s parﬁcipation in develdpment and the need to
inform, mobilize and motivate the rural populace for grassroots and sustainable
development._ The implication of this.definition is that change is a sine éua non to any
development initiative. Thus, a realistic cﬁr:flxﬁi;iﬁicetion etrategy will commence with input -
of the target c;f ehange, injtiated to improve. their circumstances. .Th'js process is more of a
~ psychological, activity; and of motivation as well as persuasioil, than of rhetorical and
concise tendencies of ehange agents.

Furthermore, Ngugi, cited by Soola (2003b£118), defines development
conununicetieh as a systematic utilization of ‘appropri.ate communication cilannels and
techniques to increase people’s participation in development, and to inform, motivate and
train rﬁral populations, mainly at the_ grassrodts level, while Mercado (1992:16), sees
development \communication as a system iof ~a larger system of communication, with
emphasis on the planned used ef communication resources to gain multi-seetoral support
in attaining and sustaining national development goals. Soola (2'{603b:1v1 8), points out the
distinction existing between development communication and development sﬁpport
‘communication. According to him, development communication is a more generalized
“developed—oﬁented, tep-down gevemment.-to-the—people’ communication,” while
development support communication on the other hand, is a “people-centred, development-
goal-directed, two-way participatory communication”, with emphasis on graésroots

receivers, message structures and effects:
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Yarhere (2003:127), asserts that development communication should strive towards
using all thc; tools ,of Acommunication to create awareness towards -development
programmes. JAnd that development éommunication should be ;ble to instilf ‘faith in the
.people’s ability to learn, change and liberate themselves from oppressive conditions of

ignorance, poverty and exploitation; direct learners their to own reality, the problems and

aen

" constraints imposed by social structurs and péychology, a5 well as making people o
participate in liberation action. |

Given the multi-facets of devel;)pment communication byh thesé galaxy of scholars,
it‘ha_s become indisputable, its impdrtahce, especially in the developing countries. In the
wordé of Nwosu (1990:695, “dévelopr#lent' @minunication evolY}__ed in differént ways: thé
understanding;, ‘control, management and organized chan_nelling;of people’s a;tti’fudes and
opinions towards the achievement of well-defined goals” Nwodu and Ukozor (2003:327),
state that d_eve_lopment communication invoives the deliﬁerate, well-desired and articulated
communication codes, airﬂed at bringing de\}elopmeﬁt rhessages‘ to the knowledge bf the
people. But Nwodu (2005:26-28), avers that development or “communication-support
development’;, means the use of all forms of communication resources to attract attention
to, and support for development programmes. He avers further that the developing
. countries in Aisia, Africa aI;d Latin Anierica, need development c_émmunicatio"rl;a in order té
address the myriads -of socio-cultural. Political, economic and ecological problems
besetting them.

Similarly, Nwosu (2005:18), says -‘“development supporf communication or
development ;'communicati-on”, is the applicatibn of corﬁmunicafion knowledge, theories,

skills, strategies and techniques, in all attempts to achieve 1:ura1—national, economic,
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cultural and sustainable human deve‘l.opment. He says further that advocacy is an integral
part of develobment communication, which should be aimed at bchaviour change.

Nwabueze (2065a:4—5), avers that development commitinication is 4 conscious
effort by the sender, to package messages aimed at persuading, encouraging and
cbnvincin’g the receiver té adopt and participate in actualizing a development plan. He
avers furtherl that devélopment comﬁiiiriiéétioﬁ fcan also refer to the dissemination of
development messages to the target audiénce, often with a view to persuading them to
adopt a positive attitude towards development purposes, whether rural, c;ommunity or
national; it also means the use of communication fo empower the people for development.

Nwab}'ieze, goes on to argue that since development is a participatory process, the
aim of development communication should be to activate this process by making the
development or change agent and the people or beneficiaries of the development
progeamme Become involved in planning and executing of development projects and
policies. Otno‘.and Ono (2005:83-84), étatefthat .developmeht communication is the use of
all forms of communication to achieve de\}éiopment and communicating the development
message to the people, bearing in mind that no meaningful development can take place,
without éffect{ive communicatidn, since communication is the bedrock of development.

| Nwabueze (2005b:155), draws a parallel bgt\Neen developrﬁent communication and

mohitoring the country’s budget. He posifé that inyestigating the budget is an aspect of
development ' communication. And that by ensuring accountability in government
‘spending, *and. discouraging corrupt teh“déricieé,’;moriey mapped out for projects that will
develop a éouﬁtry will surely be spend judiciously; and ultimately the people will be afraid

of being identified as criminals that embezzle government fund.
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In an apparent reference to the importance of communication to the development
process and all spheres of development, MacBride et a/ (1980:14 -15), state emphatically
that communication has a vital need for collective entities and communities. They state
further that societies as a whole cannot survive today, if they are not properly informed
about political affairs, international and local event, or weather__:,conditions. They equally
argue that emphasis should be placed on information systems whose purpose is to satisfy
individual communication needs; and it is also very important to correct this situation
which is liable to affect adversely the development prospects of millions of people,
especially in the developing countries.

In a manner suggestive of encapéulating all the views, given above, Ojebode
(2003:98), gives the thrust of development communication, thus:

Development communication is' not-an information dispensing
process, neither is it a parade of self-proclaimed “achievement”
of self-seeking politicians and power sit-tights. It is_ not just a

~ process of doling out the dos and don’ts of health, environment
and agriculture. It does not emphasize what the people lack but
what can be maximally achieved with what they have.
Development communication is, among other things,
conscientization and participation.

2.3 The Role of the Mass Media in Development Communication

Before going into the many vital roles performed by mass media in the society,

especially as it concerns development communication, it would be pertinent to take a look

at the various functions ‘performed ‘by:the mass ‘media in all ramifications. Wilson

(1997:133), gives a vivid analys.i‘s of the nature and influence of the mass medig, thus:



49

The mass media of communication are so pervasive in their socio-
cultural and political influence that there is hardly any field of human
endeavour that they do not have a specific role to play. They act as eye
and ear of society (i.e. as watchdogs) and as mobilizers, informers,
educators, entertainers and channels for disseminating information,
propagating culture, educating, entertaining, mobilizing, correlating the
environment and promoting the general economic well-being of the
society and their owners

Wilson goes further to extend the role of the mass media to include the promotion
of human rights in Africa. He argues that the méss media have a iole to play in promoting
human rights ;awareness and education. And that the mass media can work in partnership
with Non-Governmental Organizations, so as to supplement é;vemment’s fﬁefforts. The
mass media, Wilson continues, can do this by ensuring that the curricula of mass media
training ins_titu_tions are made to reflect some human rights issues.

Anim k1996:1); sa}';s that the mass media are ascribed a pﬁme role of active keepers
of the public conscience. And that they are also seen as “watch dogs on behalf of the silent
majority, blood hounds forever on the écent of cérruption and abuISG of power, pretence and
incompetence”. Because of the influential role.which the mass media play in the society,
M’bow (1980A;XIV ); sounds a note of warmng that there may be-:tlhat temptation to use the
mass media té serve narrow and sectarian interests, or turn the ;nedia into in;tmments of
power; he submits that everything should be done to prevent “tendencies towards a
concentration of the mass media progressively curtailing the scope of interpersonal
communication and from ultimatelydestro'yin'g the multiplicity of channels, whether they
be traditional or modern, by which indiVidualhs can exercise their right to freedom of
expression”. A .-

M’bow equally states that in spite of the above, the mass media can contribute to

commanding respect in all quarters for human beings, with all the many differences they
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display, and to also win acceptance of the aspirations common to all people in place of
“self-centred nationalism;. and that the m;ass media can fostéy uninterrup'tﬁ:d dialogue
between communities, cultures and individuals, in a bid to promote equality of
opportunities and two-way communication”’.

Udoakah (1996:114), says the power of the mass media is underscored by the
seeming béliéif by the leaders, espemalllegenan léadérs, that the mass media can do
everything. These leaders, Udoakah continues, believe that the media of mass
communicatic;n can heal the worst wounds that any society may have, by coordinating
activities and relationships, and giving desirable interpretation to events in the society, as
well as expréésing cultural valﬁes and symbols ‘which are essential to the':'identity and
continuity of the society. The above, according to Udoakah, seems' to be the justification
for government ownership of the media, especially the broadcast media, over the years.

Ebeze (2002a:274), anchors the role of the mass media on the Lasswellian models
of surveillanc;e and correlation. Through surveillance, the mass media provide constant
information to the society and about the society itself. The mass, rﬁedia inform the public
about local, state, national and international news. On the correlation role of the mass
media, Ebezei» says thét the mass media appropriately interpret news and information in
such a way as to avoid over—sénsitisation and induce appropriate or necess;ary reaction.
This entaﬂs prescribing what to do, how to do it and why it is necessary. And that this
correlation helps limit some of the undesirable: ‘consequences of mass communication
surveillance or information gathering and dissemination. .

Ebeze, goes on to say that the mass media through socialization, help to unify the

society and increase social cohesion by upholding and teaching a broad base of common
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social norms, values and collective experiences. In addition, the mass media, do this
transmission "of cultural heritage, mainly through informal education (unconscious
learning) and non-formal education (conscious attempt to impart knowledge), outside the
formal school system. | ‘.

Furthermore, through enlightenment, Ebeze contends, the mass media, provide
some diversic;n and amusement relaxat.i‘onwand respite. This isl;)eonsistent with the Play
theory of ma;s communication, postulated by William »Steven—eon in 1967. I‘This theory
states that human beings use the mass media more for play than for work; more for
pleasure and’ entertainment than for information and empowerment. According to
Loevinger (1'968), cited by Folarin (1998:120), the role the mass media play in tne seciety
is to hold up a mirror to the society, for-the ‘-sqciety to see its reflection. Loevinger says
further that tne mirror the mass media ehow may be an ambiguous one, because, while the
media themselves reflect the sociefy as an organized group individual members may
. project their ewn individual reﬂections inte the images present_e_d.- This is in_‘censonance
with Loevinger’s Reflective-Projective 'Iheely. '

Okunmna, et al (2002:234), see the mass media es powerful tools for opinion
formation, -agenda-setting, 'public debate, integration, entertainment, education, motivation
and mobilization. They state further that the mass media,. wield a lot of power. This newer
of mass media can be seen in the analysis of Noelle-Neumann Spiral of Silence Theory by
Griffin (1991 348). Griffin, avers that the mass media accelerate the muting of the minority
in the “spiral of silence”. He avers fnrther tnat individuals may hold divergent opinions on

- an issue; but fhe argument given much publicity by the media, appears to be ﬂ}e aggregate
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~ public opiniori. And th:at the maés media actually provide most of the knowlecige about the
world. |

Idowu (1995:25), asserts that the mass media by bringing values to bear on
informatioh, sénsitise the people on issues of coinmon concern and help set the agenda for

public debate. He notes fhat from the mass media, the society learns Qf ‘the political
process, government’s’ actions, plans' and’ é&eﬁ "’s:hortcomings. It.'iqan therefore be inferred
that the mass media serve as educators, \%Vhile they analyse the meaning of events and
ideaé; as they affect the »people"s lives. The mass media equally mirror life th;ough stories
of adventure,{f heroisrﬁ, violence, etc, thus énabling the peopi'lﬁe ‘to share experiences.
Moreover, the mass media contribute to»the lore of civilization, and help the people to
develop a sense of fellow-feeling, in addition to providing a bulletin board of information,
by announéing events, such as births, deaths, préducts and services, efc.

It is important to ﬁote however, that the mass media in Nigeria, are assigned a
constitutional: reéponsibility of making fhe government accountable to the people. This
r’esponsibilityvis rooted in the belief that because there exists a mass audience, the business
of getting them infomation on significant happenings around them, is a specialized duty
that merits a f)rofeSSiohaII}‘r-assigned role. Tt should be borne in mlnd also, that the nature
of media responsibility is contracted and self-imposed. For one, there is a tacit
understanding‘ between a media organizhtiog and its audience, that Well-procesSed
information a’ﬁd opinions, which are useful to the audience will be provided; that is, the
information and opinion tﬁat can be acted upon. To be a media pfactitioner in our society,
is to accept a calling to contribute to the progfess of the societ}‘?. The media pracfitioner

must therefore be able to know how to improve productivity both himself and his
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prpfession; he should be able to mirrof the society, transform it b); firing the imagination of
i;ts publics about :the almost limitless opportunities available for them to make greater
meaning out of the existence.

Enaho;o (2002: 14 — 15), dissects the role of the masslmedia in the; society, by
saying that the mass media constitute a powerful force in our society, and that we learn
almost everything that we know todég}i thlrough some med;é of communication such as
films, television, radio, magazines, books aﬁd the internef.

Also, Unoh (1991 :43), aptly ob._serves that an implicit faith“ in the ability of the mass
media to perfbrm some statutory role, was made manifest during the launching of the Mass
Mobilization for Social Justice, Self—Reliziﬂce and Economic Recovery (MAMSER), on
- July 25, 1987, by the President Ibrahim Babangida regime. :;l“.:he then Vf&;_c-President,
Augustus Aikhomu, stated explicitly that “the goal of social mobilization (in Nigeria) is
the creation of a new-cultural and productive environmeﬁt which will promote pride in
productive work, self-reliance, self-discipline and selfless discharge of obligatiqn for the

greatness of the nation”. The functions given to the Direétorate, were actually based on the
power and role of the mass media, especially during the era of the pre-deregulation of the
broadcast media.
Furthérmore, Okoro (2006:46), sayé?that the mass media play an indispensable role
for any .societ),y to function proﬁerly, and to have a just and democratic socigty. He says
further that the mass media 'i‘nform voters 'in' ’a"derr'iocra‘;ic ‘'society about the political
process, facilitate the exchange of political discourse by creating a “market place of ideas”,
where no view is stifled. And that the ma?ss media act és a check on the gox}emmgnt by

ensuring that public officials and institutions remain accountable to the people. Okoro
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concludes that the mass media’s ability to feport on business and the economy is
important for “preserving public trust in the market and for attracting Fore.ign Direct
Investments (FDI)”.

Ndoloh (2004:53), encapsulates his view on the role of the mass media by saying
that if the mass media are properly equipped and utilized, they can facilitate the flow of the
kinds of information which should enable the peoplé to form ﬂitelligent opihions about
national issues of concern and to participate meaningfully in making decisions about them;
provide the fofum for expressing diverse needs, aspirations and a broad range of views;
and as a coro_liary, help to provide a basis for building sustainable pluralistic democratic
structures that can make for a better Nigeria.

Bucy and D’ Angelo (2004:105, argue tilat the role of the mass media, becomes
more active and visible, éspecially in the political process; they argue further that the
media can ha\"/e important cognitive and electoral influence. They anchor their position on
a Media Intrusion T heory, which presupposes that the mass r;edia assume:'dan inflated
structural role in the political process, particularly during elections. This view synchronizes
with Kiousis’ (2003:439), who argues that the agenda-setting function of the mass media,
no longer stops at “what the people think about an issue but it now extends to what the
people do with the issue”.

Hindmann (2004:29), assertsfhat— -the gole the mass -média play in the society,
becomes more salient during political crises, natural and other kinds of change and
conflict. He 1;otes further that in momen'ts:'_of tension and upheéval, the public becomes
more depende:nt on the mass media on information. Hindmann, hinges his posi;ion on Ball-

Rokeach and DeFleur’s (1976) MediaiSysteni ‘Dependency Theory, which suggests that in
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conditions of ambiguity, as in the case of social systems disruptions resulting from natural
or human-made disasters, the mass media will become the public’s primary information
source, and that will make media effects to become more pronounced.

According to Onabanjo (2004:18-20), the mass rﬁedia whether print or electronic,
are the only institution which can keep the people as well as those in authority, informed
on all matter,." and at all times of the da}‘ff"If'iz;é';fﬁe"'maSS"média which enable the people to
perform their functions in democracy; to participate in the day-to-day affairs of the society,
to take ihfonqed decisions, and ;fo keep a check on the authoritiesi__:who rule on "tfheir behalf.

Oﬁabajo, in another strand of the role he ascribes to the mass media, says that the
mass media ¢an act as channels betv;ie'en'th'e people and the authorities; and that the
governance, needs, problems, hopes and aspirations of the authorities, may in turn be
conveyed by .the media to the people. He' says further that the media, by educating the
people’s repr‘_asentatives about the problems of the people and keeping them constantly
informed about these problems, may ensure to ‘an ‘extent, demoéracy. He equally argues
that the mass ﬁedia can act as the people’s parliament, by providing a forum for the people
to ventilate their grie\;ances aﬁd to debate‘and discuss issues and problems;:."confronting
them. Thfough news reports, articles, letters to the editor, interviews, panel discussion etc,
the forum created by the media may supplement and even act more effectively than the
parliament.

For Wogu (2004:157),’ the mass media play a key role in the “building of the
political fabric of a deﬁocracy’ ’. He says furthet that political leaders employ the media as

an instrument for political education and mobilization, while the masses use the media as a
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channel for f}éedback. He asserts that a people’s predisposition to making an informed
deciéion depeﬁds on the level of objective and correct information disseminated.

In a similar vein, Nwosu (1991a:94), contends that all thég;unctions of :éhlny political
system, such as Nigéria — political socialization and recruitment, interest articulation,
interest aggregation, rule making, rule applicatiqn and rules adjudication are performed by
the mass medla He contends ﬁthhef that %tﬁe mass media play ;1 érucial role in political
socialization and mobilization especially by raising the peoples’ political awareness,
responsibility and responsiveness, andnalso to gz;lvam'ze them for'participatory democracy,
whiqh is required for the success of the political process and socio-economic progress.

Udoakah (1991:208-209), asserts that the media create awareness of the different
lifestyles prevalent in any society. He goes on to say that in the developmg countnes the
media play the role of creating a “sense of identification”, through the propagation of
“common cultural values and symbols and by giving desirable interpretations to events”.
He however énjoins the media to desist from interpreting events in ways and manners that
would incite the public or inflame tempers, thereby causing disunity.

Furthermore, Wilson (1991a:203 — 204), argues that thé mass media have been
Wide_ly-used in agricultural, mass literacy; - héalth and political campaigns. He argues
further that t.he mass media provide inférmation for self—aq_t}lalisation, mobilization,
education, lib;eration and development. On the information for s:elf-actualisat:ion, Wilson,
says that the media can highlight the major health hazards and also provide strategies for
ameliorating the social conditions of the people; that is; solutions to such health hazards,

should be presented in an easily understood terms and forms. He says further that for
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information f‘or mobilization to be effective, certain levels of iﬁformation m;lst be made
available to meet the yearnings of the people.

Noelle-Neumann (1974), cited by Mboho (1991a:115-116), states that the mass
media are part of the system which the individual uses to gain information about the
environment. And that for all the questions outside his immediate personal sphere, people
almost totall}; depend on the mass media for facts and for evaluation of the climate of
opinion. Noelle-Neumann, says further that the people are bound to react as usual to the
pressure of op,inion made public; hence the mass media provide the environmégtal pressure
to which people respond with alacrity, or with acquiescence or even with silence.

In Daramola’s view (2003:31), the main role of the mass media can be subsumed
under “collective national interest”. He states explicitly that “ the goal of the mass media in
any society is the pursuit of the collective aspirations, or interest which are over and above
any parochial! ethnic or individual'inteﬁeSt:”""-" A

Althoﬁgh there have been arguments on whether the mass media can play role in
attitudinal or behavioural change, Popoola"‘__(2005:110), argues that the mass media wield
enormous influence when it cofnes to.campaigning for attitudinal or behaviépral change.
He says further that the mass media ar¢ iimportant agent of socialization, and that there is
an irresistible notion that children spend more time watching television and less time
interacting with their parents. Y

According to Nwabueze (2005a:5), the basic roles of the mass media are
information, t?ducationl and entertainment: He says that persuasion is also one of the roles;
that is, where the mass media are seen as virile tool for using persuasive efforts to

influence people’s actions towards a particular direction. The mass media, he continues,
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are therefore channels through which people get almost all the relevant information that
shapés their personality, in relation to the society, and also shapes their perception of
issues in the Society and even adequate information on how td‘.lﬂreact to such issues. He
equally notes that information is very essential to the enlightenment of the people, and
awakening the.ir interests for change projects in their communities; and that the mass media
furnish the:pe_ople with relevant 1nformat10h,so ‘that they. a(.:hi'eve.developmental or change
goals. He argues that fhe mass media have the capacity and capability to reach, manipulate,
sensitise and mobilize the people through information dissemination_, chart a course for the
public, aﬁd in consonance with the agenda-setting theory, create in the minds of the people,
issues that should be viewed as priority issues, including development programmes and
policies.

Sambe (2005a:178), says that in spite of some uncomplimentary role which the
mass media héve played in Nigeria, in some areas and some situations, they have played
and are still -i)laying visible role, aimed at keeping the society “constantly informed,
constantly educated and constantly entertéined”, and that the mass media, right from
inception, have been at the forefront of.‘-«the makmg of the Nigeriaﬁ nation.

Tejumaiye (2005:145 — 149), argues that the mass media through their agenda-
setting role, ;:an focus on developmentalwissues, and by so 'dping, developmental or
unifying issués would be discussed by the people. He goes on to ;ay that medi;, though the
agenda-setting role, can confer status on leadership issues or be at the vanguard of the call
for a re-orientation, reawakening and a rebirth in thinkihg and nevs./ ways of life. He cites
other positives contributions of the mass media to the country by publicity, critical

analysis, enlightenment and education, to include: “change of decimal currency in 1971;
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change from ieft to right-hand drive in 1972; change to the metfic system 1973; General
Obasanjo’s dperation Feed the Nation in 1978; President Shégari’s Green:.Revolution;
General Buhari’s War Against Indiscipline, among others”

It therefore fqllows that the mass media are essential to power, integration,
mobilization, social change and development. So given the powerful role ascribed to the
mass media so far, by the array of scﬁbléfsj it:'iés beliéved that ‘the mass media are also
tangential to the facilitation of develc;pment communication and the acceleration of the
development process.

First of all, the media préctitioner mﬁst be convinced of tlé,;c, desirability -‘of using the
media for suc"h purposes. This becomes quite nécessary because, unless they ére enlisted,
development communication may be relegated to the background. Furthermore, it is
important for the media practitioners to have the right perspectives and perception about
development. If they still regard development as béing equivalent to urbanization,
modernization and westernization, they are 'not'ljkely to produce a}nd convey messages that
may not help the development course.

Development needs not be seen as totally opposed to traditional life and methods
whole -heartedly. The méss media can thus promote develogment comnﬁ:mication by
providing information on agriculture and other related issues, since it is obvious that many
Nigerians are farmers and so depend on land for their livelihood. So the mass media can be
of immense help by propagating information in which farmers will need to aid them in
their endeavoﬁrs. As a mark of the media’s contributioﬁ to development in the society,
they should devote space and time to agricultural information, which will not only indicate

sources of credit, methods of improving yields, control of pests, but will also indicate ways
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of maximizing profits from agricultural ventures, in a bid to attract more and more people
to food produotion.

It must however be conceded that information can only be useful if the services are
actually available; as Udoakah (i998a:.43) observes, that the peoole have the rrght to reject
media explanations, and. form their own impressions and that if their memories help them
recall earlier experienices of s.acriﬁces' ‘without reWards, therl the people may perceive
similar information with scepticism. However ‘the mass media can attempt not only to
nstil productlve attitudes by letting the public know what is poss1b1e but they can also
d1scourage unproductlve borrowing and’ 1mportat10n/adoptlon of . foreign methods that are
less unwholesome than traditional methods. For instance, the mass media can campaign for
breast-feedmg as opposed to the feeding bottle, which often constltutes a health hazard asa
result of mlsapphcatlon by the 111 informed persons

Whlle encouraglng the strong pomts of tradition, the rhedia must also atternpt to
reduce superstition and other negative traits, which tend to hamper development; that is,
conceming some negative traits, such as fernale genital mutilation, taboos, sacred forests,
etc. The mass media can also contribute to ‘development efforts by disseminating
information dn populatiorl control,’ 1n “order to stem excessive fertility rate, with its
attendant stress on limited resources ‘and’ the lessening of living standards. The basic
orientation ot;people in this regard must be altered for better if possible, so that they can
 realize the benefits of rnanageable families.

Another visible roie of the mass media in deVelopme'nt' communication,‘ is to
mobilize the péople to support appropriate governrnent policies, When these are obviously

v

contributory to the overall development efforts of the society. For example, education,
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healfh; polici;es on self-reliance_:/autonomy etc. MacBride, et .al_ (1980:256),' support this
view by saying that “development support communications are essential for mobilizing
initiatives and providing information for action in all fields of development — agriculture,
health and family planning, education, religion, industry and so on”.

Since fthe alternative paradigm or the post-modernism thinking on development is

people-centred, and since also the developfnentof human resources and social integration
is necessary for nationhood, it is important that a national spifit, backed by a national
culture be cqltivated by the mass media, through reporting or emphasizing the things '
whiéh tend to unite ’cheT disparate constituent groups, be they ethnic, professional, religious
or cultural. |

When it comes to infrastructm“e, the mass media can help in conceptualising
important proj' ects. The media should also go a step further to popularise such projects with
a view to willlfling support for them. The media can equally help fo ensure that resources
are utilized as planned and that such projects‘are designed to benefit the majority of the
people. In addition, the media can sensitise the people on the poséible avenues for creating
wealth, especially where this translates: into- more employment opportunities; and media
too can also kfeep the people thinking about development, make thefn recognize and accept
the need for d"evelopment and mobilize them for development pufi)oses. ﬂ

Akpan (1987:36), argues that if the rural people especially, are to benefit from
development -communication, there havé to ‘be television and radio listening/viewing
centres in the rural areas. He states that group viewing/listeﬁing will stimulate group
involvement and actions; and that the experience of watching or viewing the same

programmes at the same time, will boost group consciousness, and that the rural-dwellers
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need more of this development information. He further argues that while the national
media can cﬁrry other functions, they are incapable of providing a satisfactory service at
the grassroots levels; and that it is only the local or community media that can serve best
the relevant needs of the community, because information needs differ from community to
community.

Folarin (2005:45 - 46), whllepaylngtnbute t"aMchiéir(f987), on his foresight on
development ;:ommunication, by his postulétion of the developn'vl'pnt media theory, argues
that in the ligﬂt of the present realities, the role ascribed to the mzilss media on 56velopment
communication, needs to be fine-tuned.

Folarin argues further that his postulations have no doubt provided a bearing for the
concepts of development communication and development journalism. He submits that his
recipe have fbund operationalization and’ 'ir‘npl_ementation in the different zones of the
developing world. |

Ebeze‘“(2002a:273), says that the mass media are required to join the government in
the efforts to develop the nation. The purpoée of the media, he cqptinues, is nO’F so much to
provide inforr;lation and communication or to'allow expressions éf opinions aﬁd views, but
.to co-ordinate information and communication efforts, so that they can be geared towards
national development. Nwabueze (2005a:6); in a holistic analysis of the role of the mass
media in devélopmen“c communication, .pricdicates his pbsition on how the media can be
used for community development and mbbili‘zati_:’on;'He’ says that as information agents, the
media shouldvkeep the people informed about development projects, programmes or issues

which are either on-going or need attention'in their communities.
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Soola (2003a:21-22), asseﬁs that when it conAlesAto choosing the medium or media
for development communication, this should 'bé' roofed in the characteristics of such
medium/medi.a. He asserts further that globally, and in developing countries in particular,
radio has been recognized as the most potent medium of mass communication to have the
capability of disseminating dévelopment information. He points out that radio’s
monumental success in educational projéc.ts._irli' .sve'\}'eral déveloﬁing éountﬁes, is an eloquent
testimony to its potentials. .V |

Tﬁerefore, what is needed, according to George (1990:48), is what each available
medium can do; what combination of media is complimentary; how much it costs to
‘deliver messages through the ‘media “and’ of " primary importance, the culture and
characteristics of the people to be reached. -

it is important to stress that the use ‘of radio for development purposes, is likely to
be effective, if the local language or dialect of the people is used. And in most developing
countries, 'the;-use of radio for developmental ‘purposes can be made more effective if the
people can be:made to =make inputs into its programmes and progfémming.

Furthermore, the Deveiopment benmunication Report cited by Agba (2005:8),
says that the role of radio in educational development, can be seen in its help to improve
the quality and relevance of educatié)n; ‘keépiﬁg -educational costs low and broadening
access to education, particularly in the rural areas. Ojebode (2003: 89 —91), equally pointé
out the role of what he calls “development radio” in development communication. He says
that information dispensing and enlightenment consﬁtute the commonest of its function.

He goes on to'say that radio dis§eminateS‘dé\}elopment information to people about health,

[IRRERAE
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agriculture, education, economy, road safety a.nd other issues, and that radio also performs
the role of “an equalizer of academic opportunities”.

In an empirical study by Ojebode, he discovered that Radio Kaduna through its
progamme Don Makiyqya a Ruga, successfully mobilized the hitherto intractable nomads
to participate‘in nomadic education, and that about 83% of the V;‘éspondents, claimed that
radio 1nﬂuenced thelrenrolmentm nomadic éduba£ioﬁ classes.

In anofher empirical study by Yahaya (2003: 110-112), he discovered that 92.8% of
the responcien_fs have functional radio sets, and that 78%. of the respondents actually listen
to radio every day.

He a%sb discc;v:’er.ed‘ that 89.1 % of the women (respondents), discuss radio
programmes after listening, especially to development-oriented programmes, like
agricﬁltural pfogramme. From his empirical study, he discovered that radio is perhaps the
most veritable option for developmeﬁt-support communication.{;‘; and that women in the
northem'part‘:of Nigeria, ﬁtilize the radio more than any other communication medium;
drama andlstory lines are the most preferred programme formats for women; rural women
use radio mofe than their urban counterparts and that women are favourably predisposed
towards participating in radio programmes.

According to Yarheré '(2003‘:4138-139')', radio is an effective medium for |
development-support communication. He says further that the areas in which radio
importance c;an be .felt are: food seciirity programme, e‘ducation, entertainment,
information, ;:ducation, environment, health, population and s;cialization. ﬁe however
adds that, for vdevelopr'nenf objectives to be met, the target audience should be given the

specific messages which suit them. While Olusola (2003:190), argues that of all the media
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of mass communication available in Africa, radio is significant for the people in the
continent. He argues further that radio can be described as an ideal means of mass
communicatic;n in the Third World, Because it provides accessf to communiéation for a
large number of people, both literate and non-literate. Coldevin (2001:8-9), seems to
agree With.thel’potentials of radio, by saying that radio can facilitate the process of nation-
building thro{lgh uﬁiting people vv;fith éiniilar- and 6§pdsing views to have interactions,
debates, and exchange ideas, out of which other people will learn and channel a course for
national consciousness and consensué; Coldevin, equally adds :;mother dimension to the
role of radio in development communication, when he states that “by connecting radio
stations to the internet and training broadcésters to collect and a_i_giapt information to local
socio-economic contexts, rural communities can have access fo global knéwledge and
information to improve agriculture, productivity, profitability and food security”.

Arising from all the foregone, radio therefore has become a veritable medium
which providé a good access to cominunicdtion for a lérg.e number of people. Its édvantage
over other media lies in its relative simplicity, cheapness and ubiquity, without dependence
on electricity.. It, to all intent and purposes, occupies a strategic position in the process of
communication for development in. the developing countries in general and Africa in
particular. Th;;ough adequate péickaging of the messages, especi;;_lly in the tafget audience
_language/dialect, the medium can greatly enhance the development process.

Although the television is often seen as an elitist medium of mass communication,
it still has some good functions. The important point to note here is how its potgntials can
be hameésed.:lts unique characteristic of sight, sound, mbtion and attendant demonstrative

power is a living testimony of its capacity to sensitise, conscientize and mobilize its



66

audience for development objectives. Television can thusl.be made socially-relevant and
responsible, where and when concern and respect for its viewers is a paramount or pre-
eminent criterion for programming and cdntent. The hémessing of the potentials of lTV,
should be done in such a way that it__ would be for “communicfation”, rather than mere
“infonnation’;. As Pasquali (1997:33) rightly notes, real communication consists of a
dialogue of equals who share meaniﬁg. Re'alvi communication is a radical departure from the
* conventional use of the r,ﬁediév to putting the media in the hénds of the fnarginaiized
inhabitants of the “traditional zones of silence”, who could then use the media as
“instruments to find their own language, to articulate, the world in their own language, to
articulate the world in their own terms, and to transfofm reality in search of their own
dreams”.

Anim "(2000:14 —15), argues that even though TV is still at a rudirﬁentary stage of
utilization in Nigeria, its potentials fof development are enormous. He notes further that
TV audio-visﬁal natufe is particularly important for the development process and that TV
~ has other strengths wﬁich_accoﬁnt for much in the areas of socio-cultural aﬁd economic
developmént. |

Because of the immense attributes of TV, academics, professionals and indeed
everybody; should ehsufe that it is hamesséd maximally for development purposes
(Folarin, 1991:50).

Now, the newspaper, despite its bias for the educated elite minority, ‘can be
designed, formatted and packaged for development purposes. First, the newspaper may be
us'ed. to perform the advocacy role of sensitising and conscientizing policy makers for

development-friendly initiative, policies and decisions. Accordinligfto Soola (2003a:25), the
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newspaper as a Watchdog, can and should make government and policy-makers
accountable to the people; the newspaper should be pro-develg;ment n oriéntation, by
committing space, as well as the talent and skill of journalists and other resources to
promoting development issues. Okigbo (1991:5), underlines the potentials of the
newspaper to. éccelerate the development process, by saying that it can persuade through
detailed treatment of relevant development issues. Furthermore, the newspaper can also
demonstrate through illustrations and graphicai' displays; it can adopt an approach that
felatgs the “step-‘by—step process of social development or the before-and-after results of
particular dev;alopmen't programmes,” Okiglf;o concludes.

Howei:'er, it is necessary to point out that the abilitylé.to persuade :;hrough the
newspaper, requires both training and skill development in persuasive writing. In addition,
newspapers can promote development-oriented learning; informal, formal and noﬁ-fonnal
learning situations by carrying stories that emphasize achievements, recognition,
advancements, and work, 50 that the people can be motivated to embrace development
projects. .} |

According to Moemeka (1990:65), the newspaper has an enduring characteristic
which neither the radio nor the TV has. He..nqtes also that the néyvspaper carl jbe read and
reread at cor;venience, thus allowing fof fuller and better uﬁderstanding :of message
‘contents. Thé, newspaper, Moemeka states further, can also be stored for future use,
thereby making the preservation of the-materials-wlﬂch are considered important, for future

use.

Nwosu (1990:190-— 191), sums up the role of the newspaper in development

communication, thus:
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The press, in addition to performing the traditional media
functions of informing, educating, persuading and
entertaining, are more useful in providing better interpreted
_or in-depth developmental stories that place developmental

. issues and facts in greater perspective.

It therefore follows that the petentials of the media as e;ents of deVeiopment are
tremendous. This is true both for the print and the broadcast media. However, other socio-
structural; economic and political variables must work in concert with communication to
create an enabling environment, in which development can be achieved and sustained.
Furthermore, both tﬁe print and the broadcast media can be used to sensitjse or
conscientize ;the people for planneci' and S}%stematic, econor'hic and social change.
Information, as has been stressed is critical in the development process. The mass media
are thus, endo'w'ed to transmit or disseminafe development-orien’;ed information, rapidly to
a widely-dispersed and heterogeneous audience simultaneously. | "

The rriedia can do this through straight news,’ editorials, features, panel discussion,
etc. The obj ective of such information dissemination, sheuld be to energize the people and
galvanize them into activities designed fo promote pianned social change ainorig the
people.‘Development eommunication is therefore, a multi-directional flow of information,
aimed at proﬁoting dialogue and knowledge.

2.4 The Importance of Civic Journalism and Development Journalism to

Development Communication .

In redent times, there have ‘emerged some expectativfens concerning the role

journalism should play in the public sphere, owing to the perceived declining standards of
| B Iy U PR N .

journalistic pfactice. Surprisingly and ironically, the solution to the perceived ills plaguing

the journalism profession, has come from a very unlikely quarters — the American
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J ournalism Community. Given the name “civicf’ or “public” journalism, the fundamental
premise of civic journalism movement is that journalism has a purpose; that it is supposed
to try and improve the quality of civic life by fostering participation and national debate.
According to Schudson (1993:138), Ci;IiC joumz;lism, is based on'va “trustee model”, rather
t'han a market or commercial intereést. He posits that “in the trustee model, journalists
~ should provid;: news accord-ingito what they”as a professional gro_:qp believe citizens should
know”. J ourn;.llists are seen to be professiohals. who hold citizensilip in trust for the people.
Civic journalism therefore calls for a shift from “journalism of information” to a
“journalism of conversation”. The public needs not only information, but also engagement
in the day’s news that invites discussion and debate.
Schafffer (2001), cited by Okunna (2005.:94), u_pderscores the notion of civic journalism,

thus:

* Civic journalism is now" a broad label put on efforts by
“editors and news directors to try to do their jobs as
Journalists in ways that help to overcome people.s sense of '
' powerlessness and alienation. It aims to educate citizens
about issues and current events so they can make decisions,
engage in civic dialogue and action, and, generally, exercise
their responsibilities in a democracy.

Okunna comments that civic journalism sounds very much like development
journalism and that the developed countries are now realizing that development journalism
is “not so bush after all” Civic jdurnalism ‘has become relevant today, that Carey
(1999:17), sounds a note of warning that without this philosophy of civic journalism,
journalists are reduced to “propagandists and entertainers” McQuail (2005:184), argues

that this civic journalism is based on the “communitarian theory” of "the media.

Communitarianism, according to him, expresses the social ties connecting people in
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contrast to “modern iibertariar; individualism”. Communitarianism, stressés the duties
owed and the rights to be claimed. In this scenario, McQuail argues further, that the
relations between the media and the people take on a more mutual character, especially
where they share a social identity and a'placé or “an_ actual community”. Expatiating
further on tﬁe goals of civic journalism, based on a communitarian model, Nerone
(1995:70), says that thé goal of reporting is not mere intelligence;, but civic transformation.
The press, he avers, should seek to forge a like-minded philosophy among the public, and
that a revitaiized citizenship,' shaped by. community norms, therefore becomes the
community’s aims, while news becomes an agent of community formation.

J oseph Pulitzer, the famous American publisher in whose name the Pulitzer Award
was establishéd, aptly describes the role of a journalist who fits into the civic journalism
philosophy, a_'s. cited by Ukpaukure (19.91:168),'.thus:, “he is there to watch over the safety
and welfare of the people who trust him.”’

Now, enter the concept of de\'z'eldpmenf"' journalism (an off-shoot of develdpment
c’ommurﬁcatiqn) and its role in development communication. In this section, development
jourﬁalism would encompass the rural-based media, both print and electronic, because of
their closeness to the grassroots people and its place in devéibpment communication.
However, it would be important to take a look at some of the circumstances surrounding
the emergencé of this brand of journalism. Rampal (1983), cited by Uwakwe (2004:27),
argues that tﬁe concern ‘about the socio-economic progress, made the Third World
countries to think of how journalism could be used to assist in national developrhent. Not
only in national development, but moré ésﬁécialiy in the rural are.;ts, where an estimated 80

ﬁercc_ant of the people live, has development journalism become more relevant. Soola
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(2003b:116-1 1‘7), seems to agree with the above, when he says that at the other end of the
socio-economic and political spectrum, are the rural communities who constitute a great
majority of the country’s population, but are nevertheless marginalized, and cut off as it
were from the mainstream of socio-poﬁtical and economic develoi)ment.

He argues further that between these two extremes are the “urban squatter
(peripheral) populations”. Apart from theirw generous share of thg indicators of ruralness,
the situation ;f members of the stratum of the society is worseﬁed by Varying degrees of
unemployment, under—emﬁloyment, malnourishment and under-nourishment. Tn addition,
the “urban peripheries”, most of whom migrated from rural settings because of their
perceived lure of city life “are Victimé " of unfulfillable aspirations and cénsequent
frustrations”.

The abqve are sofne of the circumstances which contributed to the need for a
developmental brand of journalism in the Third World. However, it will be appropriate to
take a look at its historical antecedent. Folarin (2005:57), éays that thél_‘concept of
development journalism emerged from the efforts of the scholars from the developing
countries to pull themselves from the booby trap of cc_)mrhunication imperialism by the
developed countries, since it has been discovered that the western models of joufnalism—
related, scholérship were not suitable to the yearnings énd aspirations of the developing
countries. The term “development journalism”, according to him, emerged around the mid-
1960s, as a déscriptive terfn for a type of journalism which demand that news reporting be
constructive, “and geared towardsl developmental ends; its focus is on lohg-term

development process rather on day-to-day news.
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According to éoola (2003c:158), the history of develoﬁinent journalism can be
traced to the clamour by the leaders of the developing countries for a New International
Economic Order (NIEO), and for this to be practicable, it was felt that there had to be a
New Woﬂd Ihformation and Commﬁnication ‘.Order (NWICO), to address the existing
inequitable share of the flow of international news. Soola, also states that there is another
school of thought on the advent of deVe;loprﬁéilt journalism. He says further that some
scholarships have pointed at one Filipino teacher of journalism —Norman Corales, as being |
the ﬁrst to coin the term to describe the genre of journalism packaged to galvanize the
governments ‘and peoples of the developing countries to erﬁ;brace socially desirable
programmes and projects. Whereas Ogan (1982:6), credits the origin of development
journalism to“‘a trio of leading Philippino 'journalists — Nan Chélkey, Juan Mercado and
Erskine Cﬁild_érs, who in the early 60s, initiated development-focused seminars, packaged
for economics students with invitation to Philippine news services to report development
news. This, according to Ogan marked the beginning of development journalism.

DeVelépment‘jourrialism *can"thh’s*-bé“ﬁfe’rréd to as ‘the practice of journalism,

which is concerned with the gathering, packaging and dissemination of development
| oriented news and informatibn through the media, both urbal.glﬁ and rural—‘tiésed. It has
become a reaction and a remonstrance, because it emérged as a consequence of the
disillusioﬁmeﬁt ‘created by the: dépéndency“'syndromé, which arose from the western
dominance of the international flow of information. It is thus, an off-shoot of NWICO. It is
worthy of note however, that this reaction’ was spearheaded by the develbping countries
which felt that heir interest were not 'being ser;/ed by the westéfn news agencies; it was

believed that such a departure froma wéstern-oriented'tradition of journalism, was needed



73

to break the vicious circle of dependéncy through the ownership of the mass media. In
addition, the ‘"government ‘of the déveloping countries found a ready tool in a rigidly-
controlled broadcast media, and to some e%tent, the print medig}, so as to légitimize and
accelerate the. development process. | |

Soola (2003c:161), notes that the much-needed fillip to development journalism,
found éxpfésgibn i Articls 111 ‘of ‘the UNESCO declaration on the media signed on
November 22, 1978 by 146 nations, iﬁcluding the 'US, that the “mass medié by
disseminating information on aims, aspirations, culture and need .,Of all' peoples, contribute
to eliminate ignorance and misunderstanding between people”. The report goes further to -
say that the media should “make nationals of a country sensitive to the needs and desires of
others”, so asjto guarantee .“the“respect of the rights, and dignity;,of all nation's:3 all peoples
and eliminate the great evils which afflict humanity, such as poverty, malnutrition and
diseases.”

Development journalism therefore, is-another form of media .advocacy d¢signed to
change the wéy the media report and presentation issue.s. It seeks to change the content,
selection and presentation of development: news. Adebayo (1990:45), rightly observes that
development journalism is the act of conducting, or writing about development and its
processes rather than events. ' .

Howeyer, Soola (2003(‘;;159), gives a more succinct definition of Idevelopment
journalism, thus:

Development journalism is a pragmatic, skilful, dialectal,
composite and purposive process-product coverage of socially
desirable programmes-and’ projecis, designed to enhance the
living conditions of the people. It must provide a bi-directional

flow of information between rural and urban sectors of the
economy, speak and write the language of the people and cover,
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enyironmeﬁt, healtir, agriculture, population growth, food
shelter, unemployment, poverty, inequality, human rights
(including those of women and children)...

Furthermore, Okigbo (1991:9), while stating that development journalism should
report “news as a process rather than as a series of episodic events”, gives_ the role of
development journalism in the develeprrlentql process, thus: provides access to a wide
variety of the people; determines the people’e needs for deveiopment information and
programming:for these needs and supports horiéontal and vertical flows of information.

It follews therefore that in a bid te' use development jegmalism to play positive
roles in the seciety, the journalist practrcirlg 'd_eyelopment jourrlalism, shoulli not turn a
blind eye to negative news-threat to lives and property through armed robbery,
assassination or even food poisoning; scierltiﬁcally proven threat or actual; human rights
abuses, among other social vices. Such coverage, it is irnportant to note, should be done
with a view to suggesting precautionary measures against avoidable risks. It is gratifying to
note that in Nigeria today, there is an array of media houses, both private and government-
owned, and s0 this holds vast potentiéls'foridevelopment journalism.

Develepment jeurnalisrri' thus, seeks ro promote people-centred and peeple-fn'endly
joumalism. A journalist practicing development journalism should be a lover of people; he
needs to imbibe and appreciate the tenets and culture ef development journalism. A
development journalist needs to take note of the point stressed by Schramm and Atwood,
as cited by Ogan and Fair (1984:174),v that the piece ef news and the training given to
development journalist should be suitable to developmen‘r news reporting.

Accorriing to Udoakah (1990:292), development journalism assumes that effective

communication to all sectors' of the citizenry is a principal instrument of economic
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development; and that only the government is responsible for, zind can assure the proper
use of communication. He says further that development journalism is used to highlight
efforts being "made by the communities 1n building health cenjtres, feeder- roads, civic
centres and similar self-help projects. He equally states that development jeurnalism is
used to chus government’s attention in developing the rural areas, through the provision
of electricity, :pipe borne water, small-scale industries as.'well as to mobilize the people for
political, economic and social developmenti |

In a Manual for News Agency Repor{ers published by the Indian Journalism
Institute - of ‘Mass Communication, | cited ' by ~Udoakah (1996:21-22), development
journalism is seen as aiming to create a sense of involvement to spread the realization that
 the future cotnes out of the present effor'ts“:.to make citizens reai_i_ze that theii'_‘future 1s in
their hands, and to show how to improve their bargaining power \ivith the socie’iy.

Furthermore, Dominick (1993:67); asserts that deveiopment journalism underlines
the fact many Third World countries are primarily concerned With economic and political
development and the principle of the m'edia, should b.e to help develop and.build the
nation. He goes on to say that the media are expected to help in furthering the cause of
modemization and other national goals; which is why development journalism has become
a philosophy and a “catchphrase” in ‘ihe developing countries.

Ina seeming atgreer-nent‘ with Dominick, Defleur and Dennis (1998:41 6), state that
in some perts of Asia, Latin America and Sub-Saharan Africa, development journalism has
become more advocated by the government and ‘the léad_ers,-' whofar‘guev that their countries
are fragile and fledging democracies with many internal and external threats, vtherefore,

development journalism should constitutea larger part of the notion of using the mass
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media as tools for national development. Ina sirnilar vein, Baran (2005:514), atfers that the
concept of development journalism exemplifies the media yearnings and aspirations of the
Third World countries in‘ Africa, Asia and Latin America, as well as Eastern European
countries. In these countries, he avers fm'ther,‘development journalism presupposes that |
both the govemment and the rnedia work in partnership to ensure that the development
goals of the country ati'e' met. In a d1ffefentpercept1on of .‘deilelopment journalism, Saseyi
(2005:4), argues that .critical analysis and reporting of issues should form the thrust of
development journalism, while Arogundade (2005:15), assert that investigative journalism
is a crucial aspect of development joufnalism, and should therefore occupy the stage-stage
in news reporting. Another variant of development journalism which is central to the
practice of developrnent journalism in the (leveloping countties, especially, is what
Adenekan (2Q03:144), refers to as “environment journalism’’. He says that environmental
journalism, focuses on creating a general awareness and consciousness in the citizenry
about environment-oriented development'.“‘He says -further that }i’el'nvironmentail journalism
accepts the critical challenge of tackling some complex- environmental problems and
programmes; -'lt seeks to inform educate-and 'enlighten all the sectors of the public about
environmental issues, as an essential step toward sustainable development.

It therefore follows from the foregone; ‘that development journalism is a
revolutionary and change-oriented genre of joul'nalism, aimed at accelerating the pace of
development ‘.in the: ‘developing countries;’“However‘ it is important to stress that
development Journahsm would-have more impact if the rural-based med1a are embraced,
and giving the much-needed support ‘According to Igwe (1991 178), the rural or

community newspapers are vital and effective instruments for sensitising, entertaining,
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educating, mformiﬁg and mobilizing the @al péople for desired 6bj ectives. He argués that
devqlopment Journalism is brought to the fbre vividly, when community newspaper
| focuses on pdfticular locality, and that by S0 doing, it fosters co.mmunity spirit. Kasoma
(1991:14), pd:sits that the rural newspﬁper, should be a public;‘;ion for and by the rural
people; it should contain news, views and advertisements for the rural people.

According to Salawu (2003:175), thé contents of the rural newspaper, should
include such development issues as: agricultural practice, nutritioﬁ, health, family planning
programmes, political programmes, ‘literacy/education, child health- welfare and
development; social development, el:onomic vprogrammes, hc)'ﬁsing; environment and
éommunity self-help development projects. |

Simila&ly, Anibueze (2005¢:35), un&erscores the dire ne(?fl for rural journalism in
Nigeria todayf, because of the backwardness of these areas. Hc; says that in:' spite of the
governments efforts to carryout some developmental efforts, to improve the lots of the
rural populace, there is still a yawning gap between the ﬁral areas and the urban areas. He
says further that rural journalism should focus on strategies which are aimed at improving
the economic and social conditions'of ‘the_irur'él--ppople;‘-‘ -

Sambe (2005b:80), sees the “rﬁral press” as a geographicélly—fragmented medium,
which acts as a mirror of its commurﬁty,‘ and as the grassroots mouthpiece, which provides
its readers with news, opinion and feature”articles m various’is;,s_ues and aspc?cts of their
existence. bl | |

Furthermore, Kukah (1995:23), argues that theré is the need to develop a
communication system that mirrors the realities of the people’s lives. He argues further

that in this regard, community broadcasting becomes a vital component of integration and

L O LR
LIRS FRORE I DU



78

that this community broadcasting must be_doné in langqages and symbols the people will
understand. | |
‘ Amm (2000:17), avers that using rural broadcasting to promote development
journalism, stems from the desire to harness the enormous potentials of the broadcast
media, so as t§ reach the largest segment of the pbpulation that lives in the rural areas. He
emphasize the well—lénown féct that a’ééelerﬁting develobme’r"it through devclopment
-journalism, can only be realized, if the whole society is involved. It is therefore against the
backdrop of the above that rural broadcasting is seen as capable of providing the rural
people with alview of their own. It should: enéompass as it were, a deliberafe.policy of
broadcasting service that should be set up in the rural areas. By so doing, the power of
status conferral of the media can help the development process. Rural brqadcdstihg can
also help the rural people to have a sense of responsibility, and self-reliance, by
partiéipating in decision—makipg. Aside from fhat, an important point ;[Q note when
planning the pro gamﬁes and brogramming for rural broadcastingis the place of culture. It
should be bdl"ne in mind that in addressingthe issue' of culture in rural broadcasting, the
programmers and producers must take account of this fact.
Suéh pfogrammes must of necéssit’y, tréat' culture as part of development, without
losing sight of the psychological relevance to the African values. This means, treading a
fine line between what promotes physical dgveldbment and the cultural authenticity of self-
expression. This would, in the long run, determine the content of cultural programmes for

the rural areas.
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2.5 Media Ow:vnershi}.), Commerecialization and Development éommunicatiﬁn

It is a well-accepted and recognized fact that majority of Nigerians live in the rural
areas and are éarrying out agfarian vocations. But unfortunately, these rural-dwellers, most
of whom are _résponsible for the production of virtually all kinds of agricultural products
for the country, are often relegated to the background by the Nigerian elitist urban-centred
media. Although, some governments"in the. Cohntry have -tried to mobilize these. rural-
dwellersv towards national. objectives, as well as making them attain self-reliance and
personal deveiopment,,these efforts seemed not have yielded the expected outcome.

In some cases, some governménts,' both at the state and ‘%}ederal levels:; have often
introduced some interventionist programmes through the media and some institutional
framewor.k' but evidence a‘bounds that because of the way the media are structured in .the
country, rufal- interests are hardly taken care of. As organized at present, the media may be
regarded primarily as business enterprises that produce and disseminate commoditized
contents, especially news. This actuall& inhibits:the degree to Wﬁich they can be useful to
rural or national develbprﬁent. Furthermore, it has been a subject of intellectual discourse
~ and research ;tudy, that media ownership &etermines the conter}} substantially. Although
some people ljlave argued that there api)ears‘ to be no correlation ‘;)etween medi:;L ownership
and coﬂtent, or between government-owned media and the private ones, éome people have
| demonstrated ;that media ov&nershipl determine content. |

No matter the side of the divide one pitches one’s tent, it does not detracf from the
fact that whether government-owned or priVately owned, the media in Nigeria have tended
to neglect the rural-dwellers, especiaﬁy because they do not co'.nstitu.te an economically
\.'iable public 5;‘[0 media s'us.tenarice, 'espéCihlly tﬁdbroadcast media, which unarguably live

~ on advertising revenue and funds from contents commercialized _as well as sponsorships.
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It therefore goes without saying that the mass media are substantially urban-cantered,
cdmr.ner(:‘ially.'—‘driven and dcvofgd onlyto a negligible elite minority, to the detriment of the
majority Qf the people,iwho are' peasants and live in the rural areas.

The foundation for the perception of how ownership determines media contents,
seems to have been laid by the cerebral German economist/philosopher, Karl Marx, when
e states in his German Ideology, as cited by Murdock and Golding (1977:15), as follows:
“The class that has the means of material production has control at the same time over the
means of mental production so that, théreby, generally speaking the ideas of those who
lack the means of mental production are subject to it.”

The market thepry therefore, situates a diréct link between economiic ownership and

the dissemination of messages which goes to affirm the legitimac‘i’v}l; and the valies of a class
‘society. Today, these views seem to be supported by evidence of tendencies to a great
concentration bf media ownership by capital en’;repreneUrs, a position equally gndorsed' by
McQuail (2005:79), that whoever owﬁs and controls the media can choose, or set limit to
what is to be done. The Marxist theory, 'moreover, tends to emphasize the ideological
effects of media in the interests of a ruling ciass, and to legitimize the dominance of
capitalism, and the subordination of the woi'king class. Althusser, cited by Wilson
(l>997':10), calls the rriedié “ideological state apparatuses”, that is, the way. they enable
those who hold the levers of power in fhe Sociéty to survive, witﬁgﬁt recourse t}; violence.

Dj ankov, et al (2002:141), argue that even though ownership may not be a
signiﬁcanf lde'termining factor of media content, it plays a substantial role in content. They
argue on that governmeﬁt monopoly of the media for instance, would distort and

manipulate information that would entrench the government in power more, preclude
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voters and cc;nsumers from making ihformed deeisions, and u:i‘timately undermine both
“democracy and markets”. Copps (www.hraunfoss.fec.gov), a commiesioner with the
Federal Communications Commission (FCC), in the US, avers that the tremendous and
powerful role-of a few huge media conglomerates that increasingly control both the content
and the distribution of the entertainment, information and news to the people, is raising the
concern thet %ﬁthis narfowing control ..is Hemoéenizing entertaiilment, and dramatically
diminishing democratic dialogue. |

Another observation of ‘the effects of media consohdatlon finds express1on in an
editorial by the Business Week cited by Reinard and Otiz (2005 67), when the magazine
states explicitly that the latest trend in the growing consolidation of the media industry and
other cable companies in a bid to dominate the distribﬁtion of programming and content
flowing all over the world, as well as the concentration of media ownership,' threatens
diversity in news and other programming.

It goe's without saying from tﬁe above, therefore that ;nedia ownership and its
effects on media contents is not only a truism, but has assumed a multi-national and
interﬁational dimension. In spite of this, it \%/ould be necessary tQ;_.,_look inward _end analyse
the views of seme scholars on their position of media ownership,. both for the govemment-
owned and private media. Nwosu (1991b:212), says that state ownership and control of
broadcast media especially, in Nigeria has led to unnecessary government bias, regulation
and bureaucratic bottlenecks, which hamper the freeddm of creativity, needed for true
“development-oriented programming”. B

Akpae (1987:29), laments the fact that there is a complete neglect of the rural areas

by media owners in Nigeria. He contends that the present structure and organization of the
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mass media in Nigeria is an attempt to build from the top down, rather fhan from the
bottom up He argues further that this utter neglect of communlty interests by the urban-
centred medla, is further exacefbated by the fact the community mass medla -at the local
government 1¢vel in the country is almost non-existent; and that it is only the local media
that are in the best position to understand the customs, traditions, beliefs, attitude, and
ways of life of the corrimunity, where théy oper'afe.‘

In another of his analysis of media ownership, Akpan (1991a: 88), posits that the
government-owned media especially, are always pandering to the whims or caprices of the
ruling party a;ld government officials. And by S0 doing these, government-owned media,
remain low (;'n credibility, becguse they shut-oﬁt contrasting view points. Akpan posits
further that even the p;'ivately-bwned media in the country are é'ciually partisah, and most
times, subject themselves to the dictates of the owner.

Sobowale (1991:222), argues that there are substantial pieces of evidence by way
of studies fo Show that media ownership inﬂuénces the type and quantity of information
that the mass media make available to the consumers. He argues further that Africa is by
no means an exception to this view, afid that news stories that are likely to be injurious to
the proprietor.' of a media organization, may not be given coverage or publicity, no matter
howvimportarit such stpﬂes are to the audiénée. i{e avers that for the govergment-dwned
media especidlly, any information that is not likely to advance gé:/ernment interests, is not
likely to be given coverage by the govemment—contrdlled media and that journalists
working in suéh settings sémetimes resort to self—censorShip. By so doing, these journalists
sacrifice sﬁch joumalistic cairdinals, lii{e “objectivity” and “fairness”, on the altar of their

means c_)f livelihood.
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Ezeah' (2005: 141), supports ‘the above by saying that media owners exert
tremendous influence and_ control, whether the ‘organization is managed by a board of
directors, apéointed by privaté' owners or by a public corpor?tion, establiﬁhéd by the
government; and that the media follow the policy laid down by the board. This policy, he
continuous defines, the short-term and long-term operations. Ezeah argues on that media
ownership transcends the propnetor s investments to include the appomtment of staff and
that a careful plcklng of a team that would dance to the tunes of the proprietor 1s' often
considered in the process.

Dararﬁola (2003:32), encapsulates the views on media ownership thus: “ the
ownership paitern of the Amedia hﬁs of ‘effect on the performance of the media. The
' motivations fci)r media 6wnershif> are usually two: political and economic.”’

Apart from the issue of media oWnership, one other strong factor that militates
against the promotion of developing countries is “commercialisation.” For a long time
now, this word, has acquired a rather Curiqus currency and a frightening diménsion, even
in Nigeria, dﬁe to prevailing economic fortune, as well as the dynamics of international
capitaliém.

As a policy, co'mmercialisatiqn 1_'éfers to the practice of making charges for services
previously reﬁdered without costs. But now_‘peop'le are however required to pay_econornic
 rates for ser\%ices tha£ were 'hi’.[herto heavily subsidized or rendered ‘absol;ltely fre.e of
.charge. -Aé it concerns the media, the govefnment'has modified its earlier position of total
restriction of ownership of the broadcast media, whiqh was the exclusive preserve of
governmeﬁts at both the state and fedéralgl'evels.. Hence, the government-owned broadcast

media that used to run commentaries, documentaries, news releases and other programmes
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 free of charge, now cﬁarge imposed fees on beneficiaries of such services. Fér most news
items, people must pay before they are disseminated, except such an item is in the i)ublic
interest. |

The iniplications of this policy of QOMercialisation are legion: it ensures that the
government-owned broadcast stations, make enough money to augment the subventions
they re;:eive ﬁom the government; moire"fhénéy, it is bel’ieved';'_means that thé stations
would be in a better position to fund their programmes, repair their equipment, acquire |
new'ones and train the staff. The ultimate expectation is that those broadcast stations
should be‘ in a better position to render better services to their é{ﬁdiences. For the private
broadcast media, commercialisation is ‘their live-wire,” without'it, they are as good as
moribund. |

Cofnmércialisation, it is believed, shoﬁld bring about greater efficiency and
productjvity because the staff would hopefully be better motivated since the stations have
access to more funds. Besides, it engén'cbiers“a2 spirit of competition, among the broadcast
stations, since; the volume of business any station could possibly attract, is bound to be
comﬁiensuraté with thg level of performance, with which it is associated.

McQuail (2005:125), argues that commercialisation.g..xshould be “seen as a
“particularly free-market -arrangement”, which has come to imply the consequences for the
type of m.edia’content which is mass produced gnd marketed as a commodity and for the
relations betv&ileen the suppliers and the consumers - of media. He argues on that
commercialisation or “commercialism”, identifies correlates of the competitive pursuit of
large markets, and that apart from aii-‘ab'undagice of advertisin'g matter, which he calls

“commercial propaganda”, commercial content is likely to be oriented to amusement and
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entertainm.ent,v more superficial, undemanding gnd conformist, as well as derivative and
standardized f,c-)rms.

McQuail, equally contends that the structure of the media industry today, in most
capitalist countries, reflects the interests of advertisers, a fact that has developed
histqrically along with other social and economic changes. He argues further that because
~of commerciailisation,‘molsvt free-markets medla are fine-tuned to jointly maximize the
needs of advértisers and their own interests, és a normal condifii‘on of operat{;)n, and that
‘the normal inﬂuence extends to the matching of media content patterns according to the
consumption patterns or target audience.

In Nigeria, the foundation of commercialisation, was apparently laid by the
Broadcasting Organization of Nigeria (BON), as assoc1at10n for the broadcast media. BON
has set up a comm1ttee to identify whlch news Would be commer01a11zed and which would
not ‘This deels1on was consequent upon the: “Privatization” and “commercialisation”
~ policy of the President Ibrahim Babanglda regime, to satisfy an aspect of the condltlons of
the Structural Adjustment Programme (SAP), adopted by his regime. As a result as at
‘December 1990, the following events/activiﬁ‘es, were slated for broadcast upon payment:

.o Companies annual general meetings;

f . | R . H:.,Nin,
- Promotional activities of companies;

o Trade fairs and exhibitions
e Launchings;
e Donations meant to project corporate image;

P Sl S NI

5 A T R SR S
, Anniversaries/Festivals;

Seminars and workshops (organized as business ventures);

AN N



86

., Sponsofed event.;;
* Announcements of events and postponements/cancellations;
- o Obituaries (public figures excluded).

Unfortimately today, this commercialisation has produced some unsavoury effects.
The insistencg: on commercial interests : hgs tended to make the broadcast stations less
sewice;orient?ed and less-accessible to the f);)oyfe:r' segmeﬁts of thef'society. If someone must
pay for every service rendered, then the rural-dwellers are automatically shut-out, because
it is .obvious ~‘thalt they cannot gfford the asfronomical cost involved, and to worsen the
situation, matters of dévelopment would be relegated to the backéfound, because the rural-
dwellers may not be able to pay for them. It therefore follows that broadcast stations may
not care about development issues, ‘eépeciélly‘ rural-based ones, because commercial
interests héld .s.upreme in their agenda.i |

Moreover, commercialisation, has influence on'the character of news. It can reduce
news items to merely “advertisements”, which may contribute  nothing to development
efforts, But which must be disseminated because spotisors have paid for them. By so doing,
mbsf relevant events ignored in preference for leés useful reports, and so the needs of the
ordinary members of the society’ more" oftén - than 'not, areér:'ieft out; pe"éple—centred
development communication ultimately suffers in the long run.

So in the light of the present tempo*of’ commerCialisation, how many citizens will
be able to afford the. cost of media fime? Yet this negates the spirit of public access.
Johnson (2001), cited by Okunna (2005:88); argues that “balancing the cost of high quality
journalism against corporate profits "is' one c;f the signiﬁcanf changes in journalism

today”...while Aina (2002), equally cited by-Okunna, says that... “broadcast journalists
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and producers- must be re-oriented to embrace and prioritise development communication
and do lese of the prevailing commercial stuff.”

But the sad news for them is that present-day Nigeria is so market-oriented that
neither private investors nor governments and their agencies are ready to put money into
ventures that hold no promise of profit. |

| Sobowale (1988:17), even before the commercialisation policy came on stream in
Nigeria, has noted that the commercialisation of news by ?the Nigerian" Television
Authority (N TA), is a dangerous omen.

But Onabajo (2001:68), adds another d1mens1on to the commercialisation issue, by
deplonng what he calls the “ indiscriminate airing of religious programmes.’ ’

According to Popoola (2004:142), in a rather trenchant argument, the
commercialisation of news, as part of the sources of revenue generated by the broadcast
media isa riiolation of the ﬁlndamental rights of the people to express their opinions and
| receive 1nformatron without any interference. Anim (2000: 25) argues that -development
commumcatlon would continue to take the’ back seatin the country, because the media
merely pay lip service to issues of development. He argues further that broadcast stations
especially'dex?ote much of the scare airtime to' purely entertaintent programmes, wnich
has become worsened by the current climate of glooalization. In this case, global marketers
of information, are finding a much fertil'é ‘ground in the developing countries for their
programming. Furthermore, a continuously growrng segment of arrtime is devoted to Euro-
American music. " Anim - equally- confends’ ‘that -the Zdiééemination of development

v WW-“"?
_information is ever more urgent now than ever before, becaus Tob lrzat),orrmand free-
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enterprise are spreading hand-ih—hand, threatening to sideline ’éhe interests 'gf the rural-
dwellers especially.

It is quite ob\'lious that the hinterlands of the developing countries are not and
cannot be attractive for the profit orientation of globalization and free-enterpriSQ, and it is
possible the ﬁrban—elite in the developing countries aré likely to be enamoured by the
crumbs of a global economy. Ndolo (2004:’535 therefore advises the Nigeria media to de-
emphasize money as an end. He says th;at media content should as a matter bf urgency, be
devoid of all ;items or notions of conspicuous consumption and arrant display of financial
oppression. |

In. an apparent support for Anim’s view, McChesney (1997), cited by Baran
(2005:526), states thét the present situation is one in which much of the world’s
entertainment- and journalism would: be"provi'dédby a handful -of énormous. firms, with
invariably pr:o-pro'ﬁt and pro-global market political positiohs on central issues.
McChésney, states further that to establish: the fact that the global commércial media are
radical, they will resﬁect no traditiqn or custom, if it stands on the way of profits. He
equally argue_‘s that the global media-should ‘be-better: understood as  one which advances
corporatve and:commeréial interests and values, denigrates and igr‘iérés that which cannot be
incorporate into their mission. He cdncludés that there is no discernible differenceAin the
contents of the global media, whether they are in owned by shareholders in J apan or
Belgium or h;ive corpc}rate_ head quarters in-Nevéi ‘York or Sydney;

Curi01;151y enough, the potential and actual threats to deveiopment communication
has beén raised by some European scholars ‘themselves. One of them, Sussmann

(2003:114), expresses the grave concern that a formidable threat to Public Service



89

Broadcasting everywhere in the world“bécause <;f commercialism, is that programmes that
deal with development issues in the Third World countries like the environment, human
rights, povert}“l, and gender-equality are relegated to the background at best. Padovani and
Tracey (2003;132), support the abovelby noting that the increa;;ng commeréialization of
Public Service Broadcasting by the state, is comprehensively underminiﬁg the resources
required fqr “full and effective citizgﬁ.s:llk'i:i;-’l;:".Moriarty (2'004:I128), lends her view by.
stating that because of cor_nmercialization,'mass consumerism is ruining cultures and that
the prepondefance of images in the media are negatively affecting the minds of chﬂdren.
She alsq says that there is an over- f'iding‘fea‘:r that the media‘.are being cluttered with
marketing images, which are overwh'elrriiﬁg the.so_ciety.

Okum;a (2005:89),{whi1'e not quai‘reiling with the fact'tha%t:c the media ‘should make
money, argués that ﬁoney making should not be at the c;xpense of r;;edia social
‘responsibility to educate and mobilize the people for natiorial development. She bemoans
the fact that marginalized groups as rural dwellers and vthe urban poor, who should be the
focus of the development efforts, have become invisible in media contents. Acéording to
Udeajah (2064:398), it smacks of unprofessiopalism and a disservice to the country, if
broadcast media content is seen mainl); from entertainment angle.hWhile conceding that the
Broadcast media, most times, use entertainment to divert people’s attention from societal
- maladies, he argues s&ong]y that broadca‘sﬁng for the sake of e?;tertainment' e}lone, could
spell doom fofr the country. | | |

Folarin (2005:147), seems to be-associating with Udeajah’s, whén he says that in

the Third- World, development functions like national integration, socio-economic

modernization and cultural creativity,‘- should form the fulcrum of broadcast media
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programming. He avers that unlike the deveioped countries, Whe;i_g: the broadcégt media are
used mainly )for entertainment purpo\ses, they cannot piay such role in the developing
countries. Folarin laments the fact that because of comrﬁercialization, such inane and
mundane issues like obituaries and other ceremonies have taken the chunk of broadcast
airtime. Indeed, commercialization of broadcasting accdrding to Akinleye (2003:67), has
become the commerci;ﬂization of the b_roadéast media practiﬁoneri_s conscierice.

Soola (2003b:122-123), succihctly puts the impact of commercialization on

development communication, thus:

Perhaps the most worrying trend in media operations and
" management is the commercialization of news. It is perhaps
the most potent threat to the use of the media for
development goals, since even development news may have
“to be paid for to be covered and reported: This implies that
the media may be tempted to concentrate on personalities
‘rather than issues. '

b sl .
’ bosdi

Furthermore, Uba (2006:9), asserts that the Nigeria media have become obsessed
with the “sociology of power”; instead of the media to use their égendé—setting function to
highlight on development issues in the country, they continue to run after urban elite and

the ruling class. .

It is tiliS type of attitude, acc.ord'i.ﬁg 'to. 4I.J.‘doakah (1 998?:51), that has led to the
perpetuation of the same “crime” whicl} the’fovreign media are accused of: that is, under
reporting the developiﬁg cbunti’ies. He.' statesthat Ia cﬁrégry- look ;dt the contents of African
Media, wi.ll reveal a shocking neglect of the rural areas. He opines that while the
international media concentrate on the ¢cbnbmic-nerve centres of the wbrld and lacing

their reports most of the time, with negative stories about Africa, African journalists also

I T T I I T ]
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concentrate their reports on the urban areas and government officials. The above view is
supported by Nwankwo (1995: 52).

In an émpirical study by Udoakah (2004:133), which seems to support the above,
he discbvered that there appears to be -a great disparity in the coverage of urban and rural
areas by the two broadcast stations he studied. And that while the urban areas received
greater attenti;)n from the two statiorié’, thé ruralareas “Weré éﬂysfnally reported”.

In anéther reseérch‘ finding, Ashong (1993), cited by Saldiwu (20.03:181"), found out
that only a paltry “4.1%” of the print media content analysed, constituted "‘rural
development COmmunjcation”, while Salawu (2003:120), in his own study, discovered that
“27.3%” of the editorial contents of the Y01;uba newspapers analysed by him, were
development-‘briented. For a Vémacﬁléfghé{’ééﬁapér; to have suéh_a small percentage of
development-oriented contents, is a sad 'comme"'ntary on the way the rural newspaper can
help to promote development communication.

Aside from alllthe forgone, some other féctors which tend to stifle the growth of
development ‘communication can be “seen'in ‘those journalists “who work for privately-

owned media and do not care about the rural interests, because such interests do not

constitute money-spinning avenues. Furthérmore, widespread illiteracy, especially in the
rural areas, do not make the urban-based media to consider the rural areas appealing for
focus, and the nature of development ‘communication, makes it unattractive for the

broadcast media, especially TV which thrives on entertainment and excitement.
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2.6 Communication- Policies, Development Communicatiqn and Cultural Re-

Orientation

Development may remain unattainable if there is no ﬁamework ‘for a
communication policy that would guidé development communication, in order to promote
cultural re;oriéntation. This cultural ré-ori,entation should be aimed at conscientizing the
people towqrds embraf:ing. a pngicipatgg approachto Eieyelgpggntal actiyities.“It‘ should
however be noted, that tﬁere are some personal, social and cultural traits that impose
limitations to the extent to which development can take place; some times, such traits often
act aé dr_awbaéks to developmental efforts. Meaningful communication and communication
policies becorne imperatiVe in this regard.

Good ommunication policies should be able to make development communication
to enhance the restructuring of individual and societal psyche, in order to achieve an
‘extension éf the frontiers of knowledge. In ad&ition, for the society to develop, certain
issues must be addressed so as to put ther media and development agents in a position that
would eriaiblé ‘them function properly. ARt |

Some of the issues which need to -be addressed through an interpiay of
communication policies and development communication in order to achieve cultural re-
orientation are the issue of ethnicity, even de{lelopment in all parts of the coﬁntry,_ and a
‘redefinition of fhé'_é'oricep;c of néws. And if a broad-based- dévelopment is to take place,
then all aﬁd sﬁndry in the country must be able to see themselves as part of the enterprise
called Nigéria.. Each person or ethnic grouﬁ ‘should be éble fo have a sense of belonging, so
that the tolerance of differences can become possible, rather than through empty

governmeit sloganeering and rhetoric. -
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Furthermore, the media should be able to champion fairness in the distribution of
the nation’s wealth and even development projects, so that no part of the country may feel
alienated or tnarginalized. For the purpose of development communication, the media
should redeﬁne news from the Western news philosophy of information, education and
entertainment to the posers raised by Udoakah (1998:50), thus: “To inform Who for what,
and for what I;urpoee? To edueate wno,-;dn what and for -W'h'at?iTo::entertain who, with Wnat
- and when?” |
It .is in the light of the above that a development-oriented communication policy
. becomes pertinent. Thus, it is a fundamental fact acknowledged all over the world that no
meaningfui economic, soé¢ial or even'~noliticai~' development: can take place unless the
people who are affected by them have. access to, and respond accordingly, to adequate
informzttion concerning those needs. -It is "on “this premise that information should be
properly guided by a holistic and a workable policy that would be structured to satisfy
development eomrnunicatibn needs; Tt is}thefefOreinot a coincidence, but rather a matter of
design as well as the itnportance attached to communication, communication policies and
development, that the first recommendation‘of MacBride et al (1980: 254 -255),
would declare the following:

Ek"Commuriticatf‘ion be no 'léné‘ert Eféga‘t'déd ‘merely as an' incidental
" service and its development left to chance. Recognition of its

potential warrants the formulation by all nations, and particularly

developing countries, of comprehensive communication policies

linked to overall social, -cultural;- economic and political goals.
Such policies should be based on inter-ministerial and inter- -
disciplinary consultations with broad public participation.

‘Ma.cB;iidel eﬂtj ézl; eqnally aesett that Vanous governtnents, especially in the

developing cduntn'es, should be concerned with national communication poIicies, noting

A B
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| that this-has b“ecome necessary because communication systems are increasingly becoming

complex. Théy note further the factv that while the need for?national corﬁmuni_cation
policies‘ may be more or less universal, it should be borﬁe in mind that their formulation
and content differ Widely. MacBride ez al further admit that in many countries, including
the developing countries, various kinds of imbalance are manifest: between the rural and
urban commu%nities; between the elite and :“che-.'ln.lasses, between the majority and minority
groups of all kinds, hence the need for. .a communication policy 1n the developing countries
éspecially, that would ilelp to reduce these inequalities.

Akinsa;nmi (2005:18), ‘-argues j"‘chét‘*i”che “ time ' has cgme for an alternative
communicatioln policy that would use developmental agenda to a;rrest the sociﬁ—economic,
'political and cultural 'lethargyé'of the - country: He argues on that it is only through the
-enunciation of a Viabie communication policy that the much-needed development would
take place in the country. However, the Ibddan‘Policy Roundtable (2005:20), régrefs that
the country is yet to fashion a commum'catior} policy thrust with development agenda,
especially as it concerns women and'the p’ebplé“étthe'- grass roots. : |

| Fuﬂh¢more, Nwosu (1987:5), dra\ivvs a parallel between good communication
- policies ‘and ‘idevelopr‘nent; by"noting_' thaf‘.ianii“integrated, hol_?stic, systerriajtié and co-
ordinated national cbmmunication policy”, is fundamental to development. |

Thus, it is worthy of note that’communication hés become a sine qua non to
national planning and development. It is believed that if the people are well-informed, and
the development programmes -understood,*f'pé.rticipatioﬁ and the results could bec;ome

meaningful.

S e
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It therefore follows, as Nwosu (1991b:211), hés rightly observed, that the
formulation and implementation of national communication policies have become a means
of ensuring balanced and rapid communiéation develoﬁment. In a similar vein, Agbedo
(2005:27), believes that an overall communication and information policy that would
ensure the -décentralization and democratisation of communication and information, has
become necessary. Hé goes on to exbreSg régreté that ih spite of the enthusiasm that
- greeted the fojrmulatioﬁ of fhe National Mass Communication Poiicy, which Bgoﬁght about
the pro_mﬁlgation of Decree No. 38 of August 1992,(as amended by Decree No.55 of
1999), establbishing'f the National Broddcasiiﬁé*"Corlnmission- (NBC) and the Nigerian
Communications Commission (NCC) respgctivély, somé teething problems in the spheres
of programrrﬁng, technology, finance, ‘professional_ standard, legislation and public
dialogué, stiH pose a threat to communication decentralization and democratisation in
Nigeria. " - “ S
Agbecio, goes furthgr to advise the NBC to “ensure strict qompliance with its policy
~ guidelines on, commuriication ciécentralizatibn and democratisation, in orderk:to smoothen
both the vertical (downward-upward) and horizontal movements of communication earlier
advocated, and promote the enviable ‘culturé of ﬂ‘ar’ficipatdry comfhunication”.

In a seminal analysis of the felationship' between a restructured communication
policies in Africa and cultural orientation, ' Wilson (1997:108 — 123), argues rather
convincingly that cultural re-orientation should not be equated with the throwing away the
baby with the bathwater — that is, the throwing away even the positive sides of our culture,

just because we want to adorn a new one.

, it
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Againét the backdrop of the foregc;ing, commurﬁcation policies and development
strategies which seem to be an essential means of solving majgr problems of our time,
should be designed first and foremost to ensure that the media of “information” becomes
the media of “communication”. Sincé communication presupposes access participation and
' exchangé, dijfferent media should be involved in the pxéocess of dgmocratising
communication. It is in this vein that the links between the democratisation of
communication and the democratisation of development becomes apparent. Furthermore, if
communication policies are to be aimed at democratising communication, andbir_l addition,
be designed 'tc;> be integrated into development programmes, then.it becomes vital for those
concerned to participate in the programming and decision-making,

Communication policies should’ therefore be holistic and embracing, so that
development—briented communication can ultimately lead to cultural re-orientation,
~ because a people who are bogéed down by"'i"g'n(‘)rance_, superstitious beliefé .and warpéd
thinking éannot even understand what development is all about.

2.7 The Use of the Oramedia/Traditional Channels In Development Communication

The search for an indigenous, cultural and time-honoured channels of carrying out
developmentzi_l -activities has..found ._,c_xp\rle._sgi_qn,l\ and.- ménifestati,on. in concepts like. the
“Oramedia” and “Traditional Communication”, which are rooted in the pedple’s ethos and
values. This: new concept and focus of..development that is peoplé-centred and
participatory, ‘has led to a “re—emergence..qf culture as a facilitator of development, the
integration of; traditional and nibdem systems:and.an active participation of igcdple af the
grassrooté in development programme” (Melkote, 1991:201). This implies that
development communication paradigm should shift from the exogenous to the indigenous

channels or the oramedia. This does not in a way, detract from the role of the mass media

| ISR R



in the promotion of sustainable development. To an extent, both the exogenous and the
indigenoﬁs sysfems can work hand in hand.

According to Melkote (1991:201), the folk media are products of the local culture,
rich in cultural symbols, are intimate with the people at the grass roots and highly
participatory; the folk media have greét potentiais for integration with the modern media of
rhass communication. The folkmed1acons1st ‘o'f folk thé.atre, stories, signs, folk dances,
ballads or miries. Furtﬁermore, folk media are thus rooted in the Qulture, norms and values
of the grassraots people, and have become cfedible, in spite ofj; ‘the dynamic; of modern
communication technologies.

To all intents and purpdses, folk media are 'widely available, readily-accessible and
relatively-inexpensive in naturally all cultures. They provide a rich repertoiré, both in
forms and themes. They are sustainable because-of the-cultural imperatives of grassroots
participation. | |

Wilson (1997:60), says that the ‘oramedia describes the traditional or indigenous
~ media of comﬂmunicat.ion in Afiica, and thait itis a multi-channeél‘ communication system,
which is empioyed in most rural areas like villages, ‘cla;ns, towng and wards ;15 well as in
rural-urban settings. He states fhrther that the oramedia are an essential oral system, which
depends on the effective use of the human- a‘uditofy system. Although the mode, form and
Amanner of this channél of communication vary from agé and from culture, the conéept 18
universal, aé it is intended to share ideas- ahd’;feelings verbally ‘or non-verbally with as
many people as possible. And this has conferred considerable elasticit'y on this concept of

communication (Anyanwu, 2005:79); '
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Akinleye (2003:68), states that thé folk media/oramedia otherwise knorzvn as the
“indigenous knowledge” have become more necessary, because the contemporary media of
mass commuhication cannot fulfil all the development communication requirements. He
states further it.hat the basic principle.which underlies indigenous communication is hinged
on the fact t}rat every human ébmmunity is not only peculiar m some resp's_‘cts, but has
some unique resources that aré alWays useful 1n solv1ng wﬁrite\rér problems it may have,
and also to further its growth. Citing Wang (1982:3), Akinleye, says that indigenous
communisatidn refers to the communication system which existed before the arrival of the
contemporary mass media and fomally—oréMzed burealrcratic system, and is still e)risting
today, despite changes. Akinleye, posits’ further that the network of this system of
communicatir)n includes: regular formal briefings, at locations such as the chief’s palace or
town hall; regular informal briefing at places like the mérker, town festivals, through town
' mobilizers/cri;es; traditionai drum mobilizers, singing troupes and:others.

Ascording to Laninhun (2003:81),3fhe oramedia or the “oral tradition” is rich in
magical and true stories, legends of all_kinds and topics of every nature. Laninhun, goes on
to say that'the motivating power‘*‘of“or_alfi"'tr’aditioh”'allows the people to “examine,
disentangle arnd sort out the chains that bind our conscience, and conditions our
perspecﬁves, feelings ‘and actions”. In ‘a ‘reldted" analysis, FAQ (1998:8), says that the
“traditional folk media”, are cultural resources that accumulate indigenorls knowledge,
experience and expressmns passed down " ‘from ‘generation to- generatlon Woven into
proverbs and poems, s1ngs and dances, puppet plays and stories; rhythms and ‘beats, these

folk media are embedded with strong sense of culfural identity, which can be a potent force

for development. In many cases, these media are conduits of indigenous knowledge,
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experience and culture, and when they are creatively used, these cultural resources can be a
subtle and effective way of introducing development ideas and messages.

Coﬁcefning the broader tefm ‘,‘traditional communication system”, Ebeze
(2002b:28), avers that this can be regarded as a product of the interplay betweeﬁ a
traditional community’s customs and conflicts, harmony and strife, cultural convergences
and divergences, culture speciﬁc‘t.angible's, ,inférpérSOnai relations, symbols and codes of
mo'rél traditions, which include mythology, oral literature and other modes of
communication, which are still in use today by the rural dwellers.'{.ﬂ

According to Wilson (1997:98), traditional communication is a hybrid from other
fields of étudy, as well as an admixture of'social conventions and practices which have
become sﬁaméned and blended into veritable communication modes are systems, and
which have‘almost become standard practice for the society. He says further that the
channels of traditionai communication"héve maﬁy characteristics, which are attributable to
their nature and functions. Wilson;: continues by saying- that the characteristics can be
claséiﬁed as s;)urce—relgted; message-related and channel/media-related. The source-related
component or characteristics are thatvtﬁe}'ﬂar.e" authoritative anz.lu credible. The message-
oriented characteristics are transactional, integrative, noﬁ-alienating and definitive. While
the chanﬁgVﬁedia—oﬁented- characteristi‘cs“are"that the traditional ‘media are customéry,
ubiquitous, low-cost, time-honoured,’adaptable and popular.

Furthermore, Wilson (1997:103);-:equally underscores the advantages of the
traditional communicétion sys'tefns by. ‘-asserting‘?lthat the traditional media have credibility
among the rural dwellers and other usets-of thé information from them. He asserts further

that the traditional media are available and usable by the vast majority of the people in the
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rural areas. They are also accessible, since they pervade the society. Moreover, the
cheapness of ‘Jche running o_peraﬁons of these traditional media and channels adgl fo the fact
that the people themselves are message-producers and receivers at the same time and are
participants in a dynamic rural communication transactioﬁ, thus giving the traditional
modes a great advantage.

Nwab{}.eze (2065c:,_65), scemns to support the ab§Ve view by saying that wi;ch the
growing iﬁter;ast and focus on rural development, the traditional media of .communication
are fast-assuming their well-deserved limelight in the area of development media. He
argues that it has now dawned on development agents who hitherto neglected this very
important me;dia/chanr:lels‘ that"no meaningful development couild be achéved wifhout
incorporating ;them, since they are tangential to successful dgvelopment projects, especially
in developing countries. Ikpe (2005:99), adds an important dimension to the importance of
the traditional modes of communication, By saying that certain aspects of this
communicatio;n system, could serve as an asset in conflict management in Africa.

fmhémore, I:ngoajah, cited by Wilson (1991b:28), believes that an important
point about the traditional media system,-is that the audience has learnt to attach great
significance t;) it, and that the traditional media have force and credibility as well as putting
stability intog Aﬁica’é indigenous institutions. Folarin (1979), also cited- by Wilson
(1991b:29), étates that an impoﬁant aspect of the traditionall media in Africa, is
participation. People demand that they be effectively involved in decisions that affect
them. |

To this end, MacBride et al (1980:82), contend that the traditional ways of

communication have become predominant in the rural areas. That in Africa and Asian
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villages, daily events and cultural developments are presented through songs and dances.
MacBride ef al, contend further that the traditional modes of communication have survived
as a component of educational, cultural and entertainment activities; thcy submit that these

local media thrive in V_irtually all societies in the Third World, thereby preserving the ethos

of the people.

s
b
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Ebeze (2002b: 35— 36), argues

complex, and functions as part of the larger socio-political system, and that their functions
| are more diverse and far—reaching.

It follows therefore, from all the foregone, that the traditional media of
communication holds bright prospects for development purposes ‘their unique selling point
(USP) can be seen in participation, coinmunal ownership, credibility, cbsolute parsimony,
and a mutual sense of belonging. In addition, those who opefate these traditional media are
neither urban-based or-the elite, but are ordinary people that are ifiiown by thé community.
In spite of thi;, it is conceded, that the traditional media still have"their shortcoinings.

2.8 The Role of Women Associations/Human ‘Groups in Development

Communication

From .time immemorial, wonien have. oﬂen been regarded as being somewhat
inferior to men. Unfortunately, this. stereotype iias persisted for a long time, in spite of the
resilience, strcngth and Vibrancsi of mostwomen ‘]‘_iiiien i’rom the family to other spheres of
life, be it religious, social, economic or polii;ical, the women folk have always been seen to
be inarginaliied. Thjls has obviously 1&&- Nvi/agbara (2005:55), to decry the poor
representationt of women, even in théAineldigi and tliis has mziiie her to advocate for a

redress of this imbalance.
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This scenario has made women to form all sorts of groups te protect their interests,
ranging from the militant and rebellious, to the tolerant and development-oriented ones.

However, women and women groups have often had other channels of
communication, apart.from the mass media, to carry out organizational objectives, and to
attain ether economic, social, political, professional goals etc. Furthermore, antecedents
can be found in Nigeria, where women have used their organizational acumen to foster
developmentai ends. The mass Aprotest movement in southern Nigeria is a reference point
in history. For instance, the mass movement of Abeoi(uta Women’s Union (AWU), against
taxation in Nigeria, in Abeokuta between 1947-1948, was an eloquent testimony to hew far
women can go in mobilizing for social action. The AWU under the able leadership of Mrs.
Funmilayo'. R;nisome—Kuti, embarked on street 'demohstrations to protect women"s interest.
Similarly there was aleo the legendary Aba Women Riots of 1929, where women protected
against taxes, ;market control, municipatliiation-‘ahd other policies inimical to their interests.

Laninhun (2003:75), posits that women have played and are still playing significant -
rolee in the development ‘and ;_maintenahc'e' of the society, and they have been active
participants in _development. She posits further that women ha{;e contributed in various
ways to the isocial, political ‘and “economic” ‘development of 'the society, as well as
‘inﬂuencirig soeial changes in the society.b Gamble and Well (1997:211), note that women
have always ,had profound and pervasivé -effect on the well-being of their families,
communities and locai systems. According to Afshar (1991:18), the women in Iran, during
the constitutional revolution played a *highly‘Vieible role in the struggle, by comingz out of
the purdah system to participate effectively in demonstrations. Thus, through such |

organizational acumen and skills, women and- their associations have tried to influence

)



103

government policies on those matters, such as the franchise for women, taxation of
women, educa;tional opportunities for girls and property rights and conditions of service for
women whichj determine the status and roles of women in society; (Mba, 1997: i92).
Moreover, the same organizational spirit and resilience of women have been
.transfefred. into the development arena. Young.(1993:142), argues that the development-
oriented nature of women, accentuates the fact that women can do every thing mén can do
as well: The development-oriented nature of women, young continues, focuses on women
and their expériences, and places its major emphasis on individuals aod their capacity for
oelf-bettermer}t. It also stresses the relevance of “role models;’ in the development process.
Apart from the above, other de;zelopmental role of women and women’s
associations aire co-ordination and access to information. Concerning their oo-ordination
role, women’s group can be invaluable when it comes to co-ordinating both development
information aod development activities. Through an aggregation o'f the women’s groups,
goals could be harmonized and the means of achieving sﬁch goals could also be discossed,
such that the different groups work in consonarnce. Besides, experiences could be shared in
a way that makes it possible for individual groups to avoid the mistakes made by some -

‘others while léorrowing the best of tﬁe expoﬁences of others. Moreover, innovations could
~ be adopfed more easily in oucH an atmosphere, with the effect th:;at time is gaioed, because
each groﬁp need not go through all the stages of ideas/programmes conceptualization,
planning and trial to arrive at positive actions. Furthermore, the access to information role,
presupposes that women’s groups can help 'incre'aise accoss to development information By

tailoring their programmes towards such goals, as they meet. Information could be
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provided which could in turn be shared with others, thus increasingly tremendously, the
number of persons who could be reached'by such means.

The other equally important channel of fostering development and development
commum'cation is through the A_human groups. According to Ansu-Kyeremeh (1997:89),
groups are important instruments in development communication. They can be used to
mobilize men and women for develoﬁrhent. Through these human groups, certain
developmental efforts or projects are mostly effectively implemented through small
groups, beeanee they facilitate discuseion, ~reduee comparison of methode and are easy to
manage. Groups, more importantly, serve as a rallying point for cooperative development
activities.

Ramirez (1987:227), contends that groups are used to facilitate participatory
deveiOpment. ‘He saysi that thi_s, is done thtough three ways: firstly, as means for small
groups todev‘elon critical attitude towards the reality for self, the group, corhmunity and
society through participation in group interaction; secondly, as an approach, group media
‘have helped marginal groups to speak to one another, to articulate their thoughts and
feelings; and thirdly, as a nroces's, groups have been successful in. community mobilization.

Furthermore, Udoakah (1998a:30), asserts that groups are good mobilization
activators; and that in Nigeria, they.may inclhde registered development assocrations,
market women’s associations, farmers assomatlons and recognized trade unions. Brombeck
and Howeil (1976) cited by Udoakah, argue that many 1nd1v1dua1s are persuaded through
group 1nﬂuence who would not have been 1nﬂuenced through other means. They argue on
that a group with high cohesiveness, usually perform tasks with greater chance of success

and is more likely to agree to common goals than love a cohesive group.

¥
|
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But to achieve this group cohesion, mobilize localiresources and éolve problems
affecting smaller or larger groups, MacBride, et-al (1980:55), assert that communication is
necessary. They say further that groﬁps have to take their initiative in ci‘eating 'their own
means of communication. And that the cemmupication strategies of these groups, should
be geared toWard developmental purposes, such as hygiene and health campaigns; religious
and political actions, aé well as, in reletion to all initiatives where conscious involvement
- of the peoplel‘ would be necessery. Among the group media co.;uld be publie_‘ authorities,
.development-ofﬁcers, professional and other activists.

Communication thus, is necessary for group mobilization. It has become a way of
organizing the people in groups around specific issues and objectives. The pui’pese of the
group mobilization mode is that of Sﬁeﬁgthenihg the Iiossibilities for successful aiction,
through uniting many people with different'backgrounds, but with similar oi)j ectives. Some
approaches to group mobilization include community mobilization, partnership/networking
and group fofmation. All of these a;iproaches try to organize the community, or part of it,
" in order to e(idress thé main pi':oblerhé' facing the community o group moreae.ffectively.
Sometimes, for the same purpose, the community may decide to work towards a common
objective, with some outside entities, taken on board as partners.

Once one of the approaches in this modehas been selected, it becomes imporiant to
make Sme"th%.t evefyﬁod); understands ‘the ' purpose ‘and benefits of such an effort. The
group size, raiionale and purpose, need to be carefully assessed. F.urthermoie, according to
the situation, there might be need to IironiOte recruitment in the group, assist ina group
formation for.-a specific purpose or lobbying for some partners in a development initiatiile.

" Whenever ong of thése approaches is ‘adopted; the communicatiofl strategy, must take into
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account, and indicate the modalities and benefits of entering into the group promotion
mode. This is the essence of the group "as a viable channel for development

communication.

2.9 From Development Communication to Communicating for Development
Purposes Paradigm Shift to a Participatory Approach

One of the aims of development communication is to encourage self reliance,
democratic choice of appropriate technology, stimulate the spirit of co-operation, creativity
and innovativeness, as well as a problem-solving approach to lives and improvement to
knowledge. It should be borne in mind however that it is not an objective of developrnent
communication to encourage urbanization, with its attendant complication like urban-rural
migration, which culminates into negative features like urban slums. |

The task of evolving social‘values, which would lead to conceptualization and
. implementation of need-oriented self-reliant project based on an autonomous
- technological capacity is clearly beyond the capacity of the mass media and the
professionals who operate them. It obviously must involve a broader perspective, including
the ordinary people using less professmnal means to ensure that as many people as
possible part101pate in the process. This suggests that as currently constltuted the media of
mass communication in Nigeria, are -ill-equipped, poorly—organized and lacking in
orientation to ‘jadequately to undertake or ever spearhead development communication.

- This realization puts a burden on the media practitioners, governments, opinion
Jeaders etc. l:'unctioning as individuals of“ifi conceit to emplpy divergents_‘means and
approaches to ensure that communication goals are set and pursued vigorously though
policies and other directionis in‘a manner'that would result 1n a national development on all

fronts.
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Furthermore, development communication is intended to sustain the fruits resulting
- from development efforts whether social or material; the result of past development efferts
need to be ‘sustained so that there is mo relapse into hitherto undesirablle levels.
Development communication also aims at ensuﬁng that development activities do nothing

that would préVent or even undermine the ability of future generation to derive maximum

‘benefits from national bndowments, Tor the purpase of meeting their own needs.

As far as individual devélopment eff;ort_s/projects are congerned, the p@adigm shift
from developfnent communication to comfnum'cating for develoi)ment purpoées, serves to
co-ordinate ideas at the conceptualization/formulation stage to ensure that the decision is
democrati¢ arid need-oriented. Then it gamets support for the project at the implementation
stage. This support is two-dimensional, narﬁely: participétion of all concerned and material
(ﬁnancial) from governments, philapthropists_: and internatioqal or non-governmental
organizations.‘.

" In addition, éomrﬁunicating ;‘for']- de\;elopmenf purposes, serves to évaluate such
projects to en!sure. that their outcome match the pre-conceived obj,ectives, beneﬁt the té.rget
populatiori as intended, and the resources utilized as envisioned. Beyond individual
projects, communicating for development purposes also seeks to coordinate the efforts of
various personal orgahizations involved: in-planiing or implementing development efforts
as well as ensﬁring that past efforts are not wasted, misused or misapplied. |

According to Okoro (2005:211) : t

...communicating for development aims at applying
. commumcatton in the very practical terms of getting people to
. adopt new ways of self-improvement, to bring about societal

development. The power-point for development is behavzour
, change communication (BCC) :

<1
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Okoro goes further to hinge his approach on a contemporary model, known as ACADA

— an acronym for Assessment, Communication Analysis, Des1gn and Actlon Okoro

(2005:213 — 215), contends that the assessment stage of the model involves the
communicator examining the vital issues at stake and coming up with a strong statement

that is aimed at 1nform1ng the behav1our to promote and through a proper assessment of

Teopoe

the s1tuatlon people can gain 1nsight 1nto the remote and the‘ immedlate problems of the
subject-matter.

To this end, this participatory approach to development has become salient, just as
Erskine Childers, the chief initiator and "exponent of development project support
communication, argues, that one of the major causes of relative failure or serious lag in
development projects may be traced to the deficient means of intensive information and
cominunication to the communities, cadres.and other groups of people, whose decisions,
attitudinal changes and inmovations, as well. as adoptions are cricial (Duyile; 1979:317).
Tuluhungwa 61982), cited by Akpan (1991b:26), says that communicating for development
purposes can have more impact if the people understand what the messages and objectives
are all abont. .‘

Furthermore Dunu (2005:196-197), “advocates an ‘Integrated Communication
Media Approach (ICMA) model to ‘the participatory approach to communlcatlon for
~ development, by positing that research is the baSeline of this approach.

Dunu,’ submits finally that the beauty of this approach is in planning audience
contact points by selecting a time and place for meeting with theﬁ audience fot evaluation,

because as Okolie (2005:59), avers “civilization and development do not fall down from
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the sky, but are prdducts of people’s toil and sweet, the fruit of their long search for order
and justice”

According to ‘the South African Development Commission, SADC (2004:19),
communicating for development purposes, must follow a “SMART Communication
Objectives”, “SMART”, is an acrony¥n for “Sf;eciﬂc, Measurabl'le, Achievable, Realistic
and Time-framed.” The commission argues that having “SMART Objectives”, would
enable the de\;elopment agenda to define cl"early what is supposé;} to be achieved, thereby
facilitating th(; monitoring and evaluation of the developmental p;ocesses. |

AhChin'ese prdvérB aptly summarizes this approach thus: “Go to the people; live
among them; love them; plan with them; start with what they know, and build on what they

have.”
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CHAPTER THREE
METHODOLOGY
3.1 Research Design
This é-tudy used the survey method..The survey is quite appropriate in gauging the

perception of; people on an issue of this nature especially as it"has to do with people’s

. di'spos>it‘i(:’)r'1'sf: (attltudesand'feel ; dphenc;mena ‘Okor'é (2001 :37), '

states that “the survey research is a vital method for collecting data for the purpose of
describing a pbpulatio_n too large to be obscrved directly”. He also says that survey is the
process of gathering data from a population through the questionnaire or interviews, and
then subjecting such data to statistical‘éﬁél}fis';i’s}: ot the purpose of reaching qonclusibns on
the subject-matter of, as well as proffering solution to identified field research problems.

E In a siinilar Avein, B,abbig (1989:2593; éayé that “surveys are also exce}lent vehicles
for the measmemeﬁt of attitudes and orientations pre':"\';alent within a large
‘population: .-!s'tandardized ‘questions‘’provide “the’ ‘means of -discovering the pre\}ailing
attitudes émorig a large population”. The researcher using the survey method, according to
Osuala (2064;272), is therefore intereéte'd:iﬁ'thé' aé:burate assessment of the characteristics
of the Whole “populations of people”. Although the survey is not without some inherent
weaknesses, it is the most f)otent* ré's’eérbﬁ‘iﬁe't'ho‘&‘ in this regard."" P
3.2 Populaﬁqn of the Study

Since the study is- an ;analysils‘ of’ ?fiiédia':aﬁd public perception of development
communication in Nigeria, the poplilation consisted on one?.‘hand, of all the _m_edia
practitioners who have the requisite training 'and"are"vs}o'rking in reputable media houses in

the country, while on the other hand, it also included final year and postgraduate students
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as well as lepturers‘ at the University of Nigeria, Nsukka, who as ’expected, should
understand the subject of the research. These people are perceived by the researcher to
have the intellectual acumen and academic 'disposition to understand the issues involved in
development and development communication.

3.3 Sample Size ..

It w01;ld be ab;urd to étudy évery member of the population, because this would
~ affect the quahty of ‘measuretnent. The usual procedure, accordmg to Wimmer and
Dominick (2000 21), ... “is to take a sample from the populatlon. A sample 1§ a subset of
the popu_lgtiog that is representative of the ‘entire ‘population. An ﬁnpoﬁant word in this
definition is riepresentative.”

Consequently, the sample of this :‘stui.:dy was 300 subjects which was drawﬁ from the
population of final ye;elr, postgraduate'studen.ts gnd lecturers of the University of Nigeria,
Nsukka .acamﬁus, who would understand the subject of research, as well as media .
practitioners who practise within tﬁe Lagos metropolis. This is because Lagos has the
- highest number of media pracfifioners in-Nigeria, hence it wouid be easier fg administer
150 questionnaire to a»population of over 1500 media practitioners.

3.4 Sampling Technmique &« -« vt il sop e

The purposive ‘sampling techmque was’ adopted for this study. Although a non-
probability one, the researcher’s personal kniowledge about the academic level of the
sample, informed its ch01ce. Also known as judgmental sampllng (Te_]umalye, 2003:69), it
is used for a si)eciﬁc sample of the population'that meets the ;‘esearcher’s expectation.

The qi,lestionnaire was distﬁButed among the media practitioners and the faculties

- as follows: * I N
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TABLE 1: DISTRIBUTION OF QUESTIONNAIRE ACCORDING TO MEDIA

CATEGORIES .;
MEDIA NUMBER OF QUESTIONNAIRE | PERCENTAGE
| DISTRIBUTED
"BROADCAST MEDIA |- 75 50%
PRINT MEDIA R T 50%
TOTAL T 10| 100%

TABLE 2: DISTRIBUTION OF QUESTIONNAIRE BY FACULTIES

FACULTY NUMBER OF | NO.OF QUESTIONNAIRE | PERCENTAGE
¢ | DEPARTMENTS | - . DISRIBUTED
ARTS 9 50 33.3%
|'SOCIAL R 1 0 - T 267%
SCIENCES | | e pR
AGRIC 7 - 20 13.3%
PHYSICAL 6 20 - 13.3%
SCIENCES" ;u T R s ’ ’
ENGINEERING T 5 ~_ 20 T 13.3%
TOTAL 35 P T | 100%

3.5 Instrument for Data Collection

The miain 1nstrume\nt f(;r colie::tlng "_déta'ifc')rvélzlii{s; study W';s the questionnaire. The
' questioﬁnaire ;was des{gned in ‘éﬁch a way that it was easily administered ancli:,understood.
_Respondents were given some tirhe withiﬁ which to fill and return th¢ questionnaire. Some
parts of the questionnaire were structured according to the Charles Osgood’s and Rensis
Likert’s scaling systems (Pelosi et al, éOQl: 1-.22). Thg questionnaire equally _confcained
other questioﬁs that Wpuld elicited the appropriate perceptions of the respondents on the

subject of study.

noconieetie datg o Bl e
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The first part of the questionnaire was designed to ask questions on the
demography of the respondents, such as age, sex, etc. |

The se‘__cond part asked questions on the respondents’ perceptions of development,
development communication and other Varia;bles.

The tﬁird part sought to know respondents’ perception of the role of the mass
media in development communication in Niéeria, uéing tlllel Charles Osgood’s semantic
differential sc?le. _ :

And tﬂe fourthl part of the questionﬁaire sought fo know réspondents’ positioﬁ on
some topical issues in development communication, using the Likprt scale.

3.6 Techniqﬁe of Data Collection

In_oth;ic; to collect data for thi‘s research; the questionnaire was designed first, based
- on the obj'ectives of tﬁe study,h-thereaﬁér, a sémple Was selecte;I. The questionnaire was
administered personally by the researcher, while the respondents were given some days to
respond to the-questions.

3.7 Technique of Data Analysis

This S‘Eudy mad.e use of inean scores and simple percentagés; in order to analyse the
data which was got from the respondents. The semantic differentjal and Likert scales were
also presented.

3.8 Validity And Reliability of the Measuring Instrument
Any resea;}rch work, must sh:c>w the validity and feliability of the measurin'g-\ instrument.
This is usually done to ensure that the instrument accurately measures what it sets out to

measure or verify.
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Wimmer iand Dominick (2000: 58 — 59), support this, by saying that an assessment of
reliability is necessar); in all m;ss media research, and that validity on the (;ther hand, 1s
simply the appropriateness of an instrument to measure what it sets out to measure.

As a result, the questionnaire was pre-tested on the final year students, post-graduate
students and lecturers who made up the populaﬁon. .Thi‘s help to ensure stability, internal

consistency and equivalency of the instrument. =
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j - CHAPTER FOUR
PRESENTATION AND INTERPRETATION OF FINDINGS
4.1 Description of Data Relevant to each Question

SECTION A

4.1.1 Persomél Data

111 the study, 300 copies of questionnaire-were administered.‘ Out of this figure, 294
representing 98% were returned. On¢ hundred and fifty copies were administered to media
respondents, \;s/hile anc;ther 150, were administered to respondents in the public sphere. The
" media respondents retﬁmed 1‘46 copies of the questionnaire, repfesenting 97'%, while the
public respon;ients, refurned 148 copies, representing 98.6% as Well;
Sex: The male media respondents were 120, representing (82%), while the female media
respondent.s were 26 representing (18%). For thé public respondents, the malé constituted
98, representing (66%), while the female, were 50, amounting to (34%).
Age: Tile media respondents belonged-to the following age ranges: 20-29 (30:21%); 30-39
(82:56%), 40-49 (30:21%), 50-and above (4:3%): While the public respondents belonged
o the followi;"lg age rénges_: 20-29 (82:55%), 30-39 (56:38), 40 —49 (10:7%), ?0 and above
(0:0%). ¢ o R "

The media respondents were spread across the following éampled media houses:
NTA Lagos, Radio Nigeria Lagos, AIT Ldgos, Rhythmn FM Lagos, Channels Television
Lagos, Thé Gﬁardian, 'ThisDay, Vangﬁard,-TELL and The News. Oﬁt of the 150 copies of
the qugstionn'aire administered to the journalists in'these media houses, NTA Lagos
returned 15, -representing (21%), Radio Nigeﬁa returned 14, fepresénting (19%), AIT

A par et
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Lagos returned 14, representmg (19%), and Rhythmn FM Lagos 14, representing (19%).
Others are The Guardian 15 (20%), ThlS Day 15 (20%), Vanguard 15 (20%), TELL
14(19%), and The News 15 (20%). In addltlon, out of the 172 respondents from the
broadcast media 64 representing (89%) were Reporters 6 (8%) were Assistant Editors,
While 2 (3%) were Edltors Out of the 74 respondents from the print medla 38 (51%)
were Reporters 20 (27%) were Semor Reporters 8 (1 1%) were Staff Writers, 6 (8%) were
Senior Writers and 2 (3%) were Assistant Editors.

Furthermore, 150 copies of the questiOnnaire were distributed across the following
sampled facultles Arts, Soc1a1 Sciences, Agriculture Physical Sciences and Engmeermg
Out of the 50 copies of the questronnalre distributed in the faculty of Arts, 49 representing
(33%), were ‘returned, out of the 40 distributed- in the faculty of social sciences, 39
representing (26%) were returned, outlof the 20 distributed in the faculty of 'Agricultures,
all the 20 representing (14%) were returned, out of the 20, distributed n the faculty of
.P,hysical Scieiices, all the 20 (14% were returned, and out of the 20 distributed in the
faculty of Engineering, all the 20 (14%) were returned. |

Tables 1, 2 (p.123) and 3, 4, 5, 6, 7, and 8, beloi;v show a clear distribution..of the
copies of the’ questionnaire to the nredia' houses; the category of respondents and the
percentages. j&lso shown is the distribution to the faculties and the departments, as well as

the percentages.
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Table 3: Broadcast Media
Respondents in the Broadcast Media
According to the Media Houses

S/No | Media House Frequency | Percentage
1 NTA Lagos 15 21
2 Radio Nigeria Lagos = |14 19
3 AIT Lagos.. " 14 19
4, Rhythmn FM Lagos 14 “19
5 Channels TV Lagos 15 21
Total 72 100%

Table 4: Print Media
Respondents in the Print Media
According to the Media Houses

S/No | Media House : | Frequency | Percentage
1 The Guardian | |15 20
2 ThisDay ’ . 15 20
3 Vanguard 15 20
4 TELL - 14 19
5 The News 15 30
Total 74 100%

Table 5: Categories of Respondents in the Media Houses

S/No | Broadcast Freq. | % ‘@ | S/No | Print Media Freq. | %
Media ' |
Reporter 64 89 1 . Reporter 38 51
2 Assistant Editor | 6 2 Senior Reporter | 20 27
Editor ' 3 Staff writer ° 8 11
4 Senior Writer 6 8
5 Assistant Editor |2~ |3
Total — (712 |[100% Total 74 | 100%




Table 6: Faculty of Arts
Respondents in the Faculty of Arts by Departments

S/No | Department Frequency | Percentage

1 Archaeology 2 4

2 Dramatic Arts 2 4

3 English : 11 22

4 Fine and Applied Arts 2 4

5 Foreign Lang. And 6 12
Literature '

6 History _ 7 14

7 | Linguistics, Igbo and other | 2 4
Nigerian Languages
Mass Communication 15 31
Total 49 100%.

Table 7: Fﬁculty of Social Sciences

Respondents in the Faculty of Social Sciences by Departments

S/No | Department Frequency | Percentage

1. Economics 4 10

2 - | Geography 4 10

3 Philosophy 4 10

4 |Political Science - |4 10

5 Psychology 4 10

6 Public Administration and | 4 10

o, Local Government ‘

7 | Religion 4 10

8 Social works 4 10
Sociology/ Anthropology ~* *|'7 : 20
Total ) 139 100%

130
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Table 8: Faculty of Agriculture
Respondents in Faculty of Agriculture by Departments

S/No | Department Frequency | Percentage
1. Agricultural Economics | 3 15
2 Agricultural Extension 3 15
3. Animal Science ; 42 15
4 Crop Science 3 1 15
5, Food Science (Technology) |3 115
16 Home Science (Nutrition ) 3 15
7 Soil Science 3 15
Total 20 . 100%

Table 9: Faculty of Physical Sciences
. Respondents in Faculty of Physical Sciences by Departments

| S/No | Department - - | Frequency | Percentage
1 Computer Science 4 20 '
2 Geology - S - 20
3- Mathematics ‘ T4 | 20
4 Physics/Astronomy 2 J-10
5 Statistics Cen |4 120
6° | Purc/Industrial Chemistry | 2 10
Total 20 100%

Table 10: Faculty of Engineering
Respondents in the Faculty of Engineering by Departments

| S/No | Department - ‘'‘.-*" | Frequency | Percentage
1" “Agriéultur"al Engineering” {4"" |20
2 Civil Engineering -1 4 20
3. Electrical Engineering | 4 20
4- Electronic Engineering 4 20
5 , Mechanicé.l Engineering 4 420
,‘ Total » 20 100%
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Out of the 148 copies of the questio_nnairé returned, 60 (40%) constituted the final

year students,,78 (53%) were bostgraduate students, while 10 (7%) were lecturers.

Section B: Media and Public Respondents’ Perception of Development and
Development Communication

4.1.2 Research Question 1 and 2

What do the media and the pub»lic understand by Adévelopment and development
communication? |

The above questions were concerned mainly with media and public perception of
development and development commumcatlon This became necéssary because if the mass
media are said to have a Tole to play inAcllevelopment cdmmu;;cation, then:'.‘we need to
know what the media professionals understand by development and development
communication. And. for the people‘who are expected to be beneficiaries as well as
participanté in the developmenf communication process, we also need to know their own
views about development and development comrhunication.

Some ‘other relevant questions-Were aIS(; asked in this sééﬁon as follow-up to the
above question. The questions were concerned Wi_th how often the respondents heard about
development ;:ommunication, and the sotirce through -which the}i first got to know about
development é:ommum'cation. It is imﬁortant to note that since I;ypotheses we;e not being
tested, table presentation and use of percentages were seen as the best approach to gauging

the respondents’ feelings on development and development communication.
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S/N | Media Respondents | Freq. % S/No | Public Respondents | Freq. | %

) : : ' _ :

a Physical structures/ | 50 34 a Physical structures/ | 62 42
presence of presence of
infrastructure s -infrastructure _

b- | Moving all strata of | 82 56 | b Moving all strata of | 38 26

_| human-beings human beings
forward ) forward _
le Employment 14 10 ¢ | Employment -~ 48 |32
opportunities opportunities
Total 146 100% ‘ Total 148 | 100%

The table above shows that 50 media r_eslpondents, representing (34%), perceived
development %to-be'f"“‘-P;}lysi:cal structures/pfeéence&of inﬁ'astructui'e”, 82 (56%) éaid' ‘;The
totality of activities aimed at moving all strata q_f human Beings forward”, while 14 (10%)
chose “Emplc;ymént opportunities.” Fifty six percent of the r;ledila respondents who chose
option “b”, re‘inforce Rogers’s (1976:47) view that “development is a widely participatory |
. process of* 'sécial“ and mz{teriai;'advanc,eméh‘o;for“'the'; \r-rllé-_i"ority:g‘.;of people fh;dugh their

) .,

gaining control over their environment™.

ot
PR

This same position is ably supported by Nwodu and iJkozor (2003:411). The thrust
of this paradigm of development is that for actual development to be seen to be taking
‘place; it must not only be-people: ‘Cériti‘éd?l‘)l'ﬁ‘t"?i‘t“rriﬁSt.‘alsfd'be participatory. |

Still on the table, 62 of'the public respondents representing (42%) chose “Physical
s_tructures/preéence of ;infrastructure”v, 38 (26%)‘ chose “the totality of activities aimed at
moving all strata of human beings férwar ”, while 48 (32%) public respondents, who are

~also in majorlity, chose *‘Empl6yrﬁer'1t’ ?”o"ﬁb‘dfthﬁiti’es“.—’ Their opinion tends tol_.support the

ool b e
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British economist, Dudley Sear’s position, as noted by Opubor (1985:184), that for
development fo take piace, the issue of employment must be taken seriously.

From the diveréent.viewe about development as shown in:the table abeye, Udoakah
(1998:15), tends to have been \./indicated, when he argued that “ideas about development
vary with the individual’s level of education and occupation. The non-educated, the less

educated and the highly educated have dif%ereﬁf i)erceptiene'{:c_;'f dei}elopmen >,

Table 12: Media and Public Perception of Development Communication

S/No | Media Freq. | % S/No | Public Freq. | %
Respondents ‘ _ I Respondents-

A . | Mediareportson |28 19 A Media reports on 30 20
goverhment : . ' government
activities S I Ao s | activities i :

B Investigative 34 23 B Investigative 32 22
journalism journalism

C Communication 36 25 |C- Communication 36 26
aimed at moving ~ aimed at moving all
all strata of human S strata of human
beings forward beings forward

D Exposing =~ 48 33 i |D. Exposing : 48 32
corruption in the ) corruptionh in the
society society
Total‘" ‘ 146 100% Total 148 100%

From ithe above, 28 of the media respondents, representing (19%), perceived

development communication to be media reports on government activities; 34 (23%) chose
“investigative journaliém”, 36 (25%) chose““All communication activities aimed at moving
all strata of hﬁman beings forward”, while 48 .(33%) chose “Exposing corruption in the
society”. For the public iresponden.ts,‘_}(»)” Hrepre_senting (20%)‘.' perceived development

s 17 1

communication to mean “Media reports on government activities’, 32 (26%) chose “
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Investigatﬁe jburnalism” 36(26%), chose “All ;:ommunication activities aimed at moving
all strata of human beings forwards”, while 48 (32%) chose “Exposing corruption in the
society.

For the media and public respondents who perceived development communication
to bé “Media reports on government activities”, they tend to agree with Dominick
(2002:67), DéFleur and Dennis (1998:416) and Baran (2004:'{5“:14),' who all argue that
developmen;c : communicat.ion should focus on using the mass media to support
developmental ends in the developing countrie;. For the media and public respondents
who see development communication as “investigative journalism”, their view supports
Nwabueze (2005b:19) thus:

i Investigdtivé reporting is an intri;;sic part of a’evelépment
communication. Thorough investigation of development
_efforts of government will help put the public in the know,

. with regards to the sincerity and reality of projects being
carried out. R '

For thP media and public respondents who chose “All communication activities
aimed at moving all strata of human beingé forward,” their position has found expression
in Ojebode (2003:98), who argued that dqvgldpment cpmmunication should ensure the
conscientizati'on, participation and empowerment of the people. He argued on that
development ‘Qommurli’cation slgquld help"_ch‘e peqple to articulate their self—identiﬁed needs
and pool their resources towards rlneéting thoée needs. And that development
cominunicatic;n should equally result in increase in farm yields and health practices.

It is interestiné to note that majority of both media ard public respondents, 48

(33%) andl 48(32%) respectively, perceived development communication to be “Exposing

corruption in the society”. This position seems to be in consonance with the watch dog role
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of the media. By exposing corruption, the media, according to Westergaard , as cited by
Barrat (1986:70) exist as muckrakers, gadflies, cross examiners of the great on behalf of
the common Jpeople, conveners of public debate and convey;rs of facts. Z'.‘Barrat also
supports the above by saying that the role of the media is to seek out corruption and stand
up for the rights of the ordinary people.

As a follow-up to the above, questionnaire items 8 and 9 sought to know often both
media and public respondents hear about dgvelopment communication, and the source
through which they first got to know .ﬁbout development commuﬁication. The tables below

show a distribution of responses and percentages.

Table 13: Média and Public Respondents’ Frequency of Hea;ing about Development

Communication

S/No Media Freq. |% ' | S/No Public Freq. | %
Respondents Respondents

a Very often 96 66 A Very often 90 61

b Often 40 27 B Often 47 32

c Not often 10 C Not often

d Hardly ever | O § D. Hardly ever
at all R P at all
Total | 146 100% Total 148 100%

The table above shows that 96 media respondents, representing (66%) hear about

}

development communication very ofteﬁ; 40 (27%) hear often, 10 (7%) hear not often,
while 0 (0%) hardly ever hear at all. For the public respondents, 90 representing (61%)
hear about.development communication very often 47 ((32%) hear often, 8 (50%) hear not

very often, while 3 (2%) hardly ever hear at all.
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Table 14: Medla and Public Respondents First Source of Knowmg About

Development Communication

S/No | Media Freq. | % S/No | Public | Freq. | %
Respondents , Respondents
A |TheMass = |30 20 a The Mass 10 6
» Media . - .. Media :
B Books 30 |20 |b Books 28" |20
e '?""Iﬁt"éfpe'rs'oﬁéﬂ? e e R Iht’éi‘ﬁ"éféhhal" 1317 21
communication. | Communication.
D Lecture 82 56 d ‘Lecture 79 53
Total 146 100% | Total . 148 100%

From the table above, 30 of the media respondents, representing (20%) first got to
knowwahol‘l’vc“ developn;ent :oofl:lmunication through the mass media, 30 (20%), through
books, 6 (4%) through interpersonal communication, and 82 (56%) through lecture. For the
plibhc respondents, ‘10 representing (6%) ﬁrst got to know about development
communication through the mass medla 28 (20%) through books 31 (21%) through
‘1nterpersonai |comr;n{mlcatloh while 79 (53%) vthrough lecture
4.1.3 Researoh Question 3
What should oonstitute the thrust of do;'olopment communication in Nigeria?

The above research question was aimed at ascertaining what the media and pubic
respondents think should .be the fociis" of idw—:élopment communication in Nigeﬁa. the

respondents were asked to put “I”” to the most preferred option, “2” to the next, “3°’ and

“q> respectivoly. The table below shows their responses and percentages respectively.

$
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Table 15: Media and Public Respondents Perception of the Focus of Development

Communication

S/No | Media Freq. |% | S/No | Public Freq. | %
Respondents Respondents

A Government | 28 19 a Government | 28 19
activities _ : : activities - '

B Ihvestigating 48 33 b Investigating | 78 53
corruption ‘ | -+ | corruption

C Rural people | 50 34 e Rural people | 36 24

D | Political . |20 |14 d Political , |6 |4
awareness awareness
Total 146 100% Total 148 100%

From the above, 28 medla respondents representmg (19%) think that the focus of
development ‘communication in Nigeria should be “Government activities”, 48 (33%)
chose “investigating corruption “, 50 (34%) chose “The rural areas and the people”, while
20 (14%) chese “Politicai awareness”. For fhe public respondents, the same 28 (19%)
chose “Government activities, 78 (53%), “ lnyestigating corruption’” 36(24%) chose “The
rural areas am} the peoﬁle”; whiie 6 (4%) cllose “Political awareness”.

4.1.4 Research Question 4
Who should eet Agenda en Developmeht communication in Nigeria?

The above question was aimed at determining the right institution that should set
agenda on de'Velopment communication in"Nigeria, in order to deepen the developmental

process. The respondents were also asked to give reason for the choices.
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Table 16: Media and Public Perception on who should set Agenda on Development

Communication in Nigeria

S/No | Media | Freq. | % S/No | Public Freq. | %

Respondents Respondents

A The mass 120 82 |a The mass 72 49
media N media

B The 16 11 b The |43 |29
government government

C The people 10 7 c The people 33 22
Total 146 100% 4 Total 148 100%

t . . s .

The above shows that 120 media respond_cnts, representing (82%) think “The Mass
Media” should set agenda on development communication in Nigeria, 16 (11%) chose
“The governrpcnt”, While 10 (7%) chose “The people”. Fcr the public respondents, 72
(49%) chose %‘The mass miedia” 43 (29%) chose “ The governn.}:_ent” and 33 '(:22%) chose

“The people”. This is in answer to questionnaire item 11.

Table 17: Reasons given by the Media Respondents

S/No | Reasons Frequency Percentage

1 The mass medla are the fourth estate-of | 47 - : 32
the realm.

2 The mass media occupy a Vantage 43 29
position

3 The ‘mass media inform, educate and 30 21
enlighten. _

4 The ' governments are the people’s |9 6
representatives . - ‘

|5 Governments exist because of the;people * |7 = . & 5

6 The people are direct beneficiaries of | 4 " 3
development :

7 The people need to participate in the | 6 4
development process
Total : 146 100%
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Table 18: Re‘z}sohs given by the Public Respondents

S/No | Reasons : - Frequency Percentage

1 Because the mass media are the watchdog | 32 22
of the society:

2 The mass media“ inform, educate and | 28 19
entertain

3 The mass medla play an 1ndlspensable 12 ' 8
role in the socjety : R P G o ;

4 The government’s responsibility is to take | 27 18
care of the people . . ,

5 The government’s duty is to develop the | 16 | 11
country. :

6 | The people ought to participate in the | 15 10

_ developmental process.: | .' .
7 The people’s opinion matters a Iot. .. - 118 12

Total . 148 100%

Tables 17 and 18 above show media and public respondents’ answers to a follow-
up questioh t(;' queStionnai%e item 11. The quest?on was meant to- determine the institution
that should be at the’ vanguard of setting, agenda on development communication in
Nigeria. The bottom line of the above tables is that both the media and public respondents

believe that the mass media are propcrly placed to champion development communication.

oA : : ' LRI S ATAA IR o he [

Section C: Media and Public Perceptlon of the Role of the Mass Media in

Developmentj Commumcatlon ngerla
4.1.5 Research Questlon Sand6

How do the media -and public b_qce;ive the role of the mass media in development
communication in Nigeria?

To answer the above research questions, the Charles Osgood’s semantic differential

scaling system was the basic statistical procedure employed. The scale has a positive (+)
1
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and negative (-) side. The more the respondents ticked (V) to the left or to the right, the
more they strongly agreed with the values on ‘either side of the scale, which clearly shows
their perception of the. mass media in development communication in Nigeria. The number
4 position on fhe scale shows a “neutral” response. |
The mean statistics was equally employed to calculate the degree to which the role
of the mass media in devélopment communication is “successful”, “impressive”’
“satisfactory”; “relevant”, “necessary”, “challenging”, “inspiring”, “efficient”,
“communicative” and ‘i‘change iﬁducing”.
“To ge‘é the ben(;hmz;lrk for gauging the responses, we divided the total values (7 +6
+5 +4 +3 +2 +1) by the number 7 thus: -

7+6+5+4+3+2+1 28
N 7

Therefore 4 is the cut off point for] this scale, It follows that any mean score that
falls below 4 will not be applicable to media and public perceptions of the role of the mass
media in development communication in Nigeria. The tables below show media and public

respondents perceptions, represented by scores.

sy HR e o
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Table 19: ~ Media Respondents’ Perception of the Role of the Mass Media in
Development Communication in Nigeria.

S/No. | It g 2 2 £
0. | Items %5 B ; B %5 § §

n < | o < Z < ¥ n < = =

+ 7 6 5 4 312 1 _
12 Successful 42 57 38 (7 Unsuccessful 146 6.0
13 Impressive 44. 55 40 |7 Unimpressive 146 6.3
14 Satisfactory 37 59 42 (8 Unsatisfactory 146 5.8
15 Relevant 48 62 36 Irrelevant 146 6.1
16 | Influential 32 64 |48 |2 “Un-influential 146 |59
17 Active 28 70 47 i Inactive 146 5.7
18 Reasonable 42 48 56 |'1 Unreasonable 146 6.0
19 Important 70 67 9 Unimportant 146 6.4
20 Necessary 70 . 65 11 Unnecessary - 146 6.4
21 Challenging |, 44 42 58 {"Unchallenging - 146 5.9
22 Inspiring 40 44 58 Uninspiring 146 5.8
23 Efficient 30 | 68 45 Inefficient 146 5.9
24 Communicative | 40 : |46 58 Uncommunicative | 146 6.0
25 Effective 28 70 47 Ineffective 146 - | 5.9
26 Change-inducing | 32 60 52 Not-Change- 146 5.8
inducing

To arrive at a mean score for the two opposed binary attitudinal values of “successful and

unsuccessful , We have

42x7x57x6+38x5+9x4+0x3+0x2+0x1

_862 ., |
146 ’

To arrive at a mean score for the two opposed blnary attitudinal values of “1mpress1ve and

]

ummpresswe we have

146

B i

44x7+55x6+40x5+7x4+0x3+0x2+0x1

866 _
146

146
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To arrive at a mean score for the two opposed binary attitudinal values of “satisfactory and

unsatisfactory”, we have:

37x7+59x6+42x 5+8x4+0x3+0x2+0x1
146 '

32 58
146

To arrive at a mean score for the two opposed binary- attitudinal values of “relevant and

irrelevant we have:

i

487 +62x6+36x5+0x4+0x3+0x2+0xl
| 146
_888 61
146

To arrive at a mean score for the two opposed binary attitudinal values of “influential and

un-influential”, we have:

32 x7+64x6+48x5+2x4+0x3+0x2+0x1
" 146

858

=——=59
146 :
To arrive at a mean score for the two opposed binary attitudinal values of “active and

Inactive” we have:

28x7+70x6+47x5+1x4+0x3+0x2+0+1
146 i

832

=2 =57
146 i

colee e Tompanac (e i pade)
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To arrive at a mean score for the two opposed binary attitudinal values of “reasonable and

unreasonable”, we have:

42 x7+48x6+56x5+0x4+0x3+0x2+0x1
146

_862 _ .,
146

To arrive at a mean score for the two opposed binary- attitudinal values of “important and
unimportant”,n we have:

70 x7+67x6+9x5+0x4+0x3+0x2+0x1
146

BT 6.4
146

To arrive at a mean score for the two opposed binary attitudinal values of “ necessary and

unnecessary”’, we have:-

TOxT+65x6+11%x5+0x4+0x3+0x2+0x1
146

3

=P _64

=i

To arrive at a mean score for the two of opposed binary attitudinal values of “challenging
and unchallenging”, we have:

44 x Tx42 x 6+58x5+2x4+0x3+0x2+0x1
146

858

=— =59
146
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To arrive at a. mean score for the two opposed binary attitudinal values of “inspiring and
uninspiring”, we have:

40x7+44 x6+58 x5+4x4+0x3+0x2+0x1
146

3054
146

To arrive at & mean“score for the two opposed binary attitudinal values of “efficient and
inefficient”, we have:

30x7+68x6+45x5+3x4+0x3+0x2+0x1
146

32 59
146

To arrive at a mean score for the two opposed binary attitudinal values of “communicative

and uncommunicative”, we have:

40.x 7+ 46 56 + 5815+ 4 x 4 0 BoH0X 20w by oo -
146

_5%2 60
146

To arrive at d mean score for the two opposed binary attitudinal values of “effective and

ineffective”, we have:

22 x7+70x6+47 x5+1x4+0x3+0x2+0x1
146 ,

_ 85 59 .

146 _
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To arrive at a mean score for the two opposed binary attitudinal values of “change-
inducing and not-changing-inducing”, we have:

32x7 +60x6+52x5+2x4+0x3+0x2+0x1

146

_82 60
146

Table 20
Public Respondents® Perception of the Role of the Mass Media in Nigeria

2
SNe- Items %5 9 >»8 ] E Q > O %5 @ E o
N < | < Z < mq ;< = =3
+ 7 |6 5 4 3 |2 1 _

12 Successful 32 (26 {63 |20 |7 Unsuccessful 148 | 3.4
13 Impressive 32 26 (61 (22 |7 Unimpressive 148 | 3.4
14 Satisfactory 31 (11 |67 |31 |8 Unsatisfactory 148 | 3.2
15 Relevant 37 |39 70 | 2. Irrelevant 148 | 58

16 Influential 27 |18 |74 |29 Un-influential 148 | 3.3
17 Active , ' 22 |13 (8 |18 Inactive 148 | 3.1
18 Reasonable . 26 |48 66 |8 Unreasonable 148 | 7.0
19 Important . 30 52 65 1 . Unimportant 148 | 5.8
20 Necessary - | 30 [i52 65 |1 .. w kb o . Unnecessary ~ | 148 | 5.8
21 Challenging | 14 | 49 58 (27 Unchﬁllenging | 148 { 5.3
22 Inspiring 47 118 |58 {20 |5 Uninspiring 148 | 3.6
23 Efficient 28 (13 |95 |12 Inefficient 148 | 3.4
24 Communicative . 14 22 52 42 118 Uncommunicative 148 1 2.8
25 Effective 26 |11 |97 |14 | = Ineffective 148 | 2.7
26 Change-inducing 8 12 |62 |38 |28 Not-Change-inducing | 148 | 2.7

’ ll'l‘ .

To arrive at a mean score for the two opposed binary attitudinal values of “successful and

unsuccessful”’, we have:

32 x5+426x4+63x3+20x 247 x1 " -
| 148

230 5y
148




147

To arrive at a:mean score for the two opposed binary attitudinal values of “satisfactory and

- unsatisfactory”, we have:

i

31x5x11x4+67 x3+31x2+8x1
148

SRy
148

To arrive at a mean score for the two opposed binary attitudinal values of  relevant and
irrelevant”,

We have:

37x7+39x6+70x5+2x4+0x3+0x2+0x1 ... -l
) 148 :

= @ :5.8 3
148

To arrive at a mean score for the two opposed binary attitudinal values of “ influential and
un-influential”, we have:

27 x5+18x4+74 x3+29x2+0x1
148

~27 33
148

To arrive at a mean score for the two opposed binary attitudinal values of * active and

inactive”, we have:

22 x5+13 x4+86x3+18x2+9x1
148

_ 465

= =3.1
148
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To arrive at a‘mean score for the two opposed binary attitudinal values of “ reasonable and

unreasonable”, we have:

26x 7 +48 x 6+66 x 5+8x4+0x3+0x2+0x1
148 '
_1032 .,
148

To arrive at & mean score for the two 6pposedibinary attitudinal values of “ important and

unimportant”, we have:

30 x7+452x6+65 x5+1x4+0x3+0x240x1
;' 1148 :

-8l _ss
148

To arrive at a mean score for the two opposed binary attitudinal values of “ necessary and

unnecessary.’, we have:

30x7+52x6+ 65 x5+1x4+0x+0x1
i 1481 A
sl
148
- To arrive at a mean score. for the two opﬁssed binary attitudinal__ values of *“ challenging

1

and unchallenging”, we have:

14x74+49x6x5+27x4+0x3+0x2+0x1
148

-0 s
148
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To arrive at a mean score for the two opposed binary attitudinal values 6f “ change-

]

inducing and not-change-inducing”, we have:

8x5+12 x4+62x3+38x2+28 x1

148
SEEPY
148

SECTION D: Media:and Public Percep}tlon of Some poical Issues in Development
Communication in Nigeria. | "

4.1.6 Research Questions;7 and 8

How do the media and the public perceive some topical issues in development

communication?

B
I

The above research questions were aimed at finding out the position of media and
public responglents on some topical issues in development communication in Nigeria. To
answer the question, the researcher employed the mean statistics. A benchmark score of

3.0 was specified. This benchmark which was used in determining the various stands of the

gy i

respondents on these topical issues, was arrived at by dividing the total values on the
Likert scale by 5 points. That is:

5+4+3 +2+1":E=3.O
, 5 5

Therefore, if an item in the relevant sectiqn has a mean Valug greater than or equal to 3.0,
then it is takep that such a topical issue_hgs_ ahlgh lgyel of agreement with the respondents;
if otherwise, then it do;es' not.

To ge‘;. the mean score for eachx of .thg queﬁtions, vertical scores in the boxes under
Strongly Agree, Agree, Undecided, Disagree, gnd Strongly Disa}gree were multiplied by
their scale points. 5, 4,3,2 and 1, divided by the total scores- 146 for media respondents
and 148 for plilblic respondénts respectively.. |

H



Table 21: |

Media Perception of some Topical Issues in Development Communication in Nigeria.
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S/No.

Items

Agree

Disagree

Total
score

Mean Score

™ Strongly

%

| Agree

%

*»| Undecided

%

™| Disagree

%

™ Strongly

%

27

Media owﬁership and
commercialization
impede development

communication in Nigeria

W
o

21

|3

W
wn

24

N
=]

14

—
(@

11

146

34

28

Information and
communication
technology has a role to
play in development
communication.

70

50

67

46

146

4.4

29

Development
communication can
promote cultural re-
orientation

72

49

68

47

146

4.9

30

Good communication
policies can facilitate
development
communication in
Nigeria.

90

62

| 46

32,

10

146

4.5

31

Women associations/
Human groups have a role
to play in development
communication in
Nigeria. . A

42

29

53

27

19

146

4.1

32

The rural-based media
will have more impact on
development
communication in Nigeria

63.

48

47

10

146

43

33

The urban-based media
are limited:in promoting
development
communication in
Nigeria.

13

78

53

44

30

146

2.0

34

For actual development to
take place, the people
must participate in the
process

121

83

25

17

146

4.8

35

The traditional media are
still relevant in
development
communication in Nigeria

47

32

84

58

15

10

146

4.2

36

The broadcast media have

more impact on
development
communication than the
print media

50

34

43

29

37

25

146

3.8




To calculate the mean score for questionnaire item 27, we did the following:

30x5+45x4+35x3+20x2+16 x1
- 146

~ 234
146

To calculate the mean score for questionnaire item 28, we did the following:

T R IS S W, A, O
146
0 44
146

To calculate the mean score for questionnaire item 29, we did the following:

72 % 5+68 x4+ 6 x3+0 x 2+ 0x1
| . 146 |
2718 4o
146 )

To calculate the mean score for questionnaire item 30, we did the following:

90x 5+ 4634 +10 x3 +0 x 2 +0 x1
146
_564 45
146

To calculate the mean score for questionnaire item 31, we did the following:

42 x5+77x 4+27 +3+0x2+0x1
: 146 '
599

=241
146

3

To calculate the mean score for questionnaire item 32, we did the following:

63x54+69 x4+10x3+4x2+0x1
._. 146 . } P - .
_8 43 -

=i~

152
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To calculate the mean score for questionnaire item 33, we did the following:

Tx54+13x44% 43+ 78x2+44 x1
146

)
146

To calculate the mean score for questionnaire item 34, we did the following:

Se121 % 5 FDSRA £ O X B0 X 20 FH e T et
146
705
-4

To calculate the mean score for questionnaire item 35, we did the following:

47 x5+84 x4 +15x3+0 x2+0x1
146 -

617 _

=——=4.2
146

To calculate the mean score for questionnaire item 36, we did the following:

50x5+43 x4+ 37x3+8x2 + 8x1
| F 146

237 =3.8

146




Table 22:

154

Public Perception of Some Topical Issues in Development Communication in Nigeria

S/No

Ttems

Strongly
Agree

Agree

Undecided

Disagree

Strongly
Disagree

Total score

Mean Score

%

%

%

)

%

e}

%

27

Media ownership and

commercialization impede ‘
development communication in
Nigeria \

~Jih
N

47

[« L)
(V8]

43

O

148

he
~

28

Information and communication
technology has a role to play in
development communication.

47

132

87

59

10

148

4.2

29

Development communication
can promote cultural re-
orientation

82

55

57

39

148

4.5

30

Good communication policies
can facilitate development
communication in Nigeria.

97

| 66

39

26

148

4.6

31

‘Women associations/ Human
groups have a role to play in

development communication in ..

Nigeria.

77

52

59

140

148

44

32

The rural-based media will have
more impact on development
communication in Nigeria

91

61

57

39

148

4.6

33

The urban-based media are
limited in promoting
development communication in.
Nigeria.

90

61

47

32

78

53

| 44

30

148

4.5

34

For actual development to take
place, the people must
participate in the process

128

86 -

20

14

148

4.9

35

The traditional media-are still

| relevant in:development

communication in Nigeria

111

75

30

31

148

4.7

36

The broadcast media have more
impact on development
communication than the print
media

97

65

47

32

148

4.6
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To calculate the mean score for questionnaire item 27, we did the following:

72 x5+63x4+13x3+0x2+0x1
148

9144
148

To calculate the mean score for questionnaire item 28, we did the 'following:

A7 x 5+87x4 +14x3+0x2 +0x1  « il a R

148
=—6ﬁ =42
148

To calculate._t?e.mean score for:,questionnaine;i’:cemv 29, we did .the‘.iifollowing:

82x5+575449x3+0x2+0x1
148

148

To calculate the mean score for questionnaire item 30, we did the following:

97 x5+39x4+12x3+0x2+0xl
148

= &7 =4.6
148

To calculate tpe mean score for questionnaire _i’lcem 31, we did the following:
: i aot R T O S

77 x5+59x4+12x3+0x2+0x1
©148

= 657 =44
148

To calculate, the mean score for questionnaire item 32, we did the following:

91 x5+57x4+0x3+0x2+0x1
148

98 46
148



To calculate the mean score for questionnaire item 33, we did the following:

90 x5 +47 xA+11x 3+ 0 x2+40 x1
148

9 _4s
148

To calculate the mean score for questionnaire item 34, we did the following:

128 5+20 x4+ 0x 340 x2 +0 x1% 7
148

=2 40
148

To calculate the mean score for quesfionnaire item 35, we did the following:

111x5+30x4+7x3+0x2+0xl
© 148

6,y
148 |

To calculate the mean score for questionnaire item 36, we did the following:

97 x 7+47x4+4x3+0x2+0x1
148

_9 46
148

4.2 Discussio;l and Interpretation of Results

The researcher’s findings show that out of the 300 copies of questionnaire, which

156

were adminiStered, 294, representing (98%) response rate, ‘were returned. This is

commendable, given the sample selected for the study. Out of the 150 copies of the

questionna_iref administered to the media  respondents, 146, representing (97%) were

returned, while out of 150 administered to the public respondents, 148, representing

(98.6%) were returned.
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The number of male media respondents was 120 (82%), while 26 (18%) were
female for public resplondents, the male Wére 96 (65%), while the female were 52 (85%).
The 'overwheiming number of male media--respéndents, which is by far more than their
female counterparts, t:ends to justify Nwagbara’s (2005:56) ﬁlbsition that ‘women are
grossly under-represented in the media houses in Nigeria. Furthermore, more of the media
respondents belonged to the age ranges SEA0Y (30:21%5°30:39 (82:56%) and 40-49
_ (30:21%), wh11e the age range of 50 and above éot just 4 (30%). This seems to suggest that
younger elerﬁ;nts are r;ow in the media in Nigeria.

For the public respondents, 96 (65%)-W‘efe male while 52 (35%) were female. More
of the respoqdents belonged to the agé ranges' of 20-29 (82:55%), and 30-39 (56:38%),

while 40-49 and 50 and above got 10 (70%)and 0 (0:0%) respectively.

Out of the 150'copies of the questionnaire administered to the media respondents,
72 (48%) were returned by respondents' i the broadcast media, while 74 (49%), were
returned by respondehts in the print media. Out of the 150 copies of the questionnaire
| administeréd to the public; requnder}ts.5 ﬁna1‘~y§ar_-students Werej 60 (40%), post graduate
students Were;‘:78 (53%3) and lecturers 10 (7%). - : |

Questionnaire items 6 and 7 were méarit to-show what the media and the public
understood by develoi)ment and development communication. The researcher found out

that within and between the media and public ‘tespondents; there ‘are-divergent perceptions

of developmeht and deVelopmént coirir’nuniéatio.h.l Qﬁestionnaife items 8 and 9 were meant
to show how often' both media and public - respondents hear about development
communication, as well as the source ‘through which they first got to know about

%}

* development communication. - - - UEYLiE T
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The study found out that 96 (66%) of the media respondents and 90 (61%) of the
public respondents agreed that they hear about development communlcatlon Very often,
while 82 (56%) of the media respondents and 79 (58%) of the public respondents
contended that they first got to know about development communication through lecture.
The above justify the researcher’s ch01ce of the purposive samphng techniques because the
researcher’s personal knowledge about the academlc level of the sample, has been proved

Concerning questionnaire item 10, that is, what should constitute that thrust of
development communication in Nigeria,‘ 50 (34%) of the media respondents agreed that it
should be the. rural areas and the people. Th1s justifies quneh S view as c1ted by Nwodu
(2005:38), thus l e "".1'?-?"f".;.‘:;g:lf‘:?-l'.':}:::"iii11‘:‘ o i

' The rural dwellers need accurate information that will
enable them live and appreczate the activities of the
.government of the day. Since they are involved in the task

of feeding the nation, they need to have for example,

. information on loan opportunities offered by the
government and have to dispose of their farm proceeds.
They also need information on weather, healthcare

- family planmng and adult educatzon

For the public respondents, 78 (53%) believe that the focus of development in
Nigeria should be to investigate-corruption in government and other sectors. Th1s position
is interesting because 48 (33%) of the media respondents chose this option as what should
be the focus of development communication in Nigeria, apparently because of the attention

. b oo e . |

given to cases of cofruption: n Nig’ei‘i'a‘? by the mass media/ This appears to be in

consonance with the agenda-setting theory of mass communication. According to Cohen

as noted by Wimmer and Dominick '(2000:390); the mass media/may not be successful in
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telling us what to think, but they can be stunningly successful 1n telling us v;ilat to think
about.

Questionnaire 11 was concerned with -who should set agenda on development
communication in Nigeria. In answer to this question, 120 (82%) of the media respondents

said the mass media; 16(11%) chose the government, while 10(70%) chose the people;

el
RS

W

whereas 72(49%) of h;the public respon&entsbhose the mass gzr;hédia, 43(%) chose the
government, While 33(22%) chose the people. The implication of the above finding is that
majority of both media and public respondénts agreed that the mass media a'rg in a better
position to sc;t agenda on development communication in Nigéria. This is: an obvious
endorsement of Nwabueze (2005a:6) thﬁs: “as information a'gent:s, the mass media should
keep the peopi_l,e infor:rired‘about‘ developmeht'prgij ects; pro grammet:s or issues that are either
on-going or tﬁat need attention in their comﬁuﬂties. L7 ' |

The above has equally been gndofsed*by.~Tejumaiye (2905:147). Furthermore, a
reasonable 33:(22%) of the public respondeflts believed that the people should set agenda
on developmént communicatidh' in-Nigeria.” This’ seems td 'Iénd: credence to Richardson |
(1997:14). | |

However, for the 16 (11%) media ‘respondents and 43 (29%) public respondents
who believed that the. government should set agenda on development communication in
Nigeria, Udodkah (199iS:-16), seems-to:share their-view when'hef;stated that the leadership
has a role to ﬁlay n faéilitating both develclipment and dévelopmen'; communication. From
the reasons given on why the -mass’ 'media should set agenda on .development
communication, majoﬁty <I)f both media and public respondents believed that it is because

of the indispehsable roie-played by the ;riﬁésmediain’ the*socie‘;y;;f~ S

1
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With ’;he guidance of the mean statistics, the researcher also determined media and
public. respo‘tldents’ perqeptiops of the role of the mass media in development
communicatién n Nigeria. With a benchmark of a mean score 6f 4.0, the researcher was
able to ascertain from media respondents that the role of the mass media in development

communication in Nigeria so far is successful, impressive, satisfactory, relevant,

PRETE N
i o e

influential, ac?;:'tive, 'reaEsonable, 1mportant,necessary,1nsp1r1ng, éfﬁcient, communicative,
effective and .‘change-inducing. This is an obvious 100% pass mark given to the media by
the practitioners. |

Let us return to the public respondentS'-to get their own verdict. With the same
benchmark of: a méanfsco_re of 4.0, the researcher was ableto 4scertain from the public
respondents tflat the role of the mass media in deyelopment corﬁ;nunication in Nigeria so
far, in unsuccessful, unimpressive; unsatfsfactofy, un-influential, inactive, uninspiring,
inefficient, uncommunicative, ineffective and nét change-inducing. The public respondents
perceived the ;fole of the mass media in dev‘elopment‘communicat.ion in Nigeria, from only
four posifi\;e;' poinfs.: And that is, the role of the mass 'media in development
communication is reasonable, importafit, necessa;ry and challenging.

From the foregoing, public respondents have given the Nigerian mass media an.

abysmally low grade in their role in development communication'in Nigeria. |
To determine media ‘and public perceptions of some topical issues in development

communication in Nigeria, the researcher set' a benchmark of 3.0, by dividing the total
value number on the Likert scale by 5-points. It follows that if an item in each section has a

mean value greater than or 3.0, then it istaken: to- have high standing among media and .
o . . : .

public respondents.
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The findings ﬁom media respondents show the followiﬁg: media owhership and
commercialization impede development communication in Nigeria, with a mean score of
3.4. Inforrnation and communicaﬁon Téchnology has a role lto play in development
communicétioh in Nigeria, with a mean score.of 4.4. Development communication can
promote cultural re-orientation in Nigeria, with a mean score of 4.9. Good communication
policies can facilitate development commumcatmn in Nigeria,'vil}ith a mean score of 4.5.
Women assoc:iations /Human groups,havé a role to play in develc;pment communication in
Nigeﬁa, with a mean score of 4.1. The rural-based media will have more impact on
development communication in Nigeria, with a mean score of 43 The urban-based media
are not limited in promoting development communication in Nigeria, with a mean score of
2.0. For actuai development to fake place, the people must participafe in the process, with a
mean score of 4.8. The traditional media are still relevant in de\;elopment communication
in Nigeria, with a mean score of 4.2: The broadcast media have more impact on
development communication than the print medié, with a mean score of 3.8.

Furtheirmore, the findings from the public respondents show the following:

Media owneréhip and pommerc::ialization*ir‘ﬁpede ‘development communication in Nigeria,
with a mean score of 4.4. Information émd communication ,techngiogy has a rdie to play in
development communication in Nigeria ‘'with a meén 'score of 4.2. Development
communiéatidﬁ can promote cultural re-orientation, with a mean score of 4.5. Good
communication policiés can facilitate devéfbpmén’;. comnmniéatioin in Nigeria, with a mean
score of 4.6. Womeri associations/Hurnan groups have a role to play in development

communication in Nigeria, with a mean score of 4.4. The rural-based media will have more

impact on development communication in Nigeria, with a mean score of 4.6. The urban-



162

based media are limited in promoting development communication in Nigeria, with a mean
score of 4.5. For actual development to take place, the peopl¢ must participate in the
process, with a mean score of 4.9. The traditional media are still relevant in development
cominunication in Nigeria, with a mean score of 4.7. The broadcast media have more
impact on development communication than the print media, witli';a mean scoré of 4.6.

Interestingly, apart from questionnaire item 33, where both media and public
respondents disagreed, that the urban-based media are limited in promoting development
communication in Nigeria, with a mean score of 270, and the public agreeing, with a mean
score of 4.5, they all agreed on all other topical issues, with the mean scores clearly above
the benchmark of 3.0.

Both imedia' ':andl' public "&ééﬁdﬁdéﬁfg " agreed that media ownership and
commermahzation impede development commumcatlon in N1ger1a supporting Wilson
(1997:212), Akmleye (2003:66-67) Daramola (2003: 32) Soola (2003 122) and Enahoro
(2002:41), who all argue that media ownership and commercialization are a drawback to
the'developml'ental EXpeEtationS' of ‘the inass’ 'iriedia."'BoEth media and public respondents
agreed that int’ormation and cornmunication technology has a role to play in development
communication. This.is in consonance 1iiiith " Cogburn and Adeya (1999:8), Woherem
(2000:13) and T1am1yu (2002:44), who say that 1nformat10n and communication
technology has a role to play in both development and dévelopment communication.

Both media and public respondents believed that development communication can
promote cultural re-orientation. This is in égféémént with Wilson;:.(1997: 111).

Both media and public respondents agreed that good communication policies can

facilitate development commumcation in’ Nigena ThlS supports Macbride et al (1980:254-

) L
N
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255) and Nwosu (1987:5), who have all argned on this point convincingly. Both media and
public respondents agreed that women associations/human gronps have a role to play in
development communication in Nigeria. This is in agreernent with Wilson (1997:142),
Ansu-Kyeremeh (1997:89) and Udoakah (1998:30). Both media and public respondents
agreed that the rural based media will have more impacf on development communieation
in Nigeria. Tliis supports Igwe (1991:178)',"Kas<:§'r'ﬁa (1991:14), Salawu (2003:175), Sambe
(2005:6:80) and Kukah (1995 23) | :

Both med1a and public respondents agreed that for development to take place, the
. people must partrmpate in the process: ‘This:lénd§ crederce to Soo_la (2003:20)"and Olusola
(2003:187). P;oth media and public respondents agreed that the traditional media are still
relevant in development in commumc’a'nonn ngena This synchromzes with Melkote
(1991:201), Wilson (1997 60), Ebeze (2002:28) and Mundy and Compton (1995:112-
~ 113). Both rnedia- and public - respondents “4greed’ that 'the broadcast media have more
impact on development communication than the print media. This is an obvious support
for FAO (1998:11), Oyebode 62003:89 —91) Yahaya (2003:110-112), Yarhere (2003:138-
139) and Coldevin (2601 :8-9). | :
S 4.2.1 Implicaition of Findings -

From lhe findings of this study, it is quite clear that there ‘are divergent perceptions
of development communication withir afid betweén both media réspondents and the public
respondents respectively. Furtherrnore; the study" vividly showed that there a lot of
. expectations lérom lhe‘ irnas‘s rnediaiby' the 'people;, especially whe_n the question was asked
about who should set agenda on development communication in Nigeria.

I C cosb ) Y anass : |
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Howeﬁ/er, an emerging dimension given to development c.ommunication by both
media and public respondents, is seen in an appreciable number of the respondents,
espeéially public, pointing to the exposing of corrupt practices in the society, especially
- government circles, as development cdmmunication. The belie;f of the people’seems to be
that if corruption is reduced drastically in the country, then the resﬁlt will rub off on both

human and infrastructural” developme

An Angle that should call for coﬁcerh among media practitioners, is how in spite of
_ the way they. gave themselves passmark on their role in development communication in
Nigeria, the ﬁublic gave them an abysmal poor .:grade. The public beliéved that the media
have performéd woefully in their role i dé'\"élbiihjiéﬁf cOmrﬁﬁhiEgaltion in the country. This
obviéusly calis for'so{i;lfsearching by the rﬁédia practitioners. The only ray of hope came
| from the poirfts where majority of both the media and public re;;)ondents agféed that the
mass media silould set agenda on developrrient communication in Nigeria, and also where
both media and -public respondents ‘agreed 'With all but one '%of the topical issues in
development éomrriun:{cation. =

I ' . DT
t N O L T O 3 U IO
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CHAPTER FIVE

SUMMARY, CONCLUSIéN AND RECOMMENDATIONS

5.1 Summary.

.The thrust of this study was, to find out the perceptlons,of the media and the public

on development commumcatlon in N1ger1a To g0 about the research the survey method
was used. The first part of the questionnaire, which sought to elicit the required responses
from the respondents; was structured with both open-ended and close-ended question.
_ Another way "of gaug_ing the TGIS,POHQQH:C_SQP’%ﬁ@P}@P?WaS through the employment of the
Charles Osgodd’s semantic differential scaling system. This wasgaimed at the respondents’
perceptions of the role of the mass nred'iia;iinj'-devéloprnent -cornmunication in Nigeria.

Lastly, the researcher also used mean statistic, through the Rens1s Likert scaling system to

A

~ gauge the feelmgs bf ‘the- respondents on' some~ toplcal -issues " in development

communication in Nigeria. 2

On the whole, a 36-item quest1onna1re' “Wa$" admirnistered 'to 300 respondents,
sampled purposively from a population 'of 'Inedia professionais v&;ho practise in Lagos, and
the populatlon of ﬁnal ryear and postgraduate students as well as lecturers in the Un1vers1ty ‘
of Nigeria, Nsukka campus. -Out of the'300 copies of the questlonnarre 294 (98%)
returned copies were analysed, quaritit’aiti%ly and!‘descriptively, using simple percentages,
tables and mean scores. It is worthy of 'not‘ethat‘ 'the media returfned 146 (97%) copies of
the quest\ionnaire,;‘vuhile thepubl'ic*respohdent’s"’r'_eturned-"l48'(98.6;%);*out'of fhie 150 copies -

Cd
1

of the questiohnaire administered to each group.
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5.1.1 Conclusion
The findings of the research have demonstrated ably tha‘; there is a remarkable
divergence'. irAlA the perceptions of developmen.t communication in Nigeria, within and
between both media and public respondents, except on the importance of the mass media
in setting agenda on development communication, as well as whére both media and public
respondents ai'greeczl%nt all but Bhe of the tg:};'icai'i”ssﬁés in develobfnent communication in
Nigeﬁa.
Furthermore, tﬁe findings of the reséarch show that differgﬁt people have divergent

views on what development and development communication mean. Also discovered are

! !

the divergent views on what should be the focus of develol):ment communication in
Nigeria, and Who shou;ld set agenda on development communication in Nigeria, as well as
the reasons given for tﬁe latter.

Concerning the role of the mas"$>m¢dig‘ 1n -development cc}mmunication in Nigeria,
the media professionals scored jtheméelves jvery high, whereas the pﬁblic scored them very
low.

An erﬁerging dimension given tb ‘de{/elo'p'ment communi.éc:ation by botﬂ media and
public respondents; it is important tostress, ‘was ‘that- they perceived the ‘exposing of
corrupt pfactices in both government circles b_ar_ld the society,’ By the mass media, as

. . i I N P St R
development communication. PO
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5.1.2 Recoml.‘_l_lendatio.ns
Arising from ’fhe foregoing, the following are the recommendatiogs of this study:
1. The Need for a Viable Policy on Development Communication in Nigeria

It has'become a well—known fact that if a people_do ﬁot know where they are going
to, they shoﬁld at least know where they | are eoming from. It is in this vein that a
development-eriented ?‘communication'ptell'iaé’)'f' %fe;heWOrk'has befcome a sine qua—ﬁon, if
development and development communication are to be accelerated and facilitated in the

country. .
The iﬁelevance and relationship between communication and development,
~ especially in e developing country like Nigeria, can no longer be-glossed over. Therefore,

relevant agencies like the government, the mass media, the academic and some non-

governmental orgamzano?s (NGOs) should bramstorm on a workable development

-f'l.,

commumcatlon pohcy Wlthout a dehberate comuﬁcat1on pellcy, all other efforts would
amount to shooting in'the dark. The expeeted'deyelopment communication policy would
define the roles to be played by the go.verhrﬁent;lthe,mass media, the people as well as the
NGOs.

| 2. The Need for the Re-Orlentatlon of Medla Professmnals

As extenswel;lr revealed in the study, ‘media ownershlp and comrﬁermahsatlon
have made development communication to be relegated to the background, especially as it
concerns the ;rural people, who unfortunately; do'not constitute an economically viable

- ‘.,‘

market for thé media.

Given the fact'that in\;estrhentsfinf'~the edia; esbeciallyl broadcast, require huge

»»»»»
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making with social responsibility, by knowing that they represent the voice of the
voiceless. Thérefore, media professionals, and media owners, especially those in the cities,
should devote some time/space to issues, Which concern people-céntred and participatory
development,j especiafly the fﬁral people. This, it is believéd, would égntribute to
development communication in the country.
3. The Estabiishment of Community Média

The urban-based media have become too eli_tist and disconnected from those living
in the rural -areas, hence the need for the establishment of community media. By
community media, I am placing emphas'is‘ on rural broadcasting. This is without prejudice
to newspaperé, which can also promote development communication. So the broadcast
media shoul(il- be. further decentralized to allow forv rural broadcasting, because of the
broadcast media’s pow:er of sigﬁt, sound ‘and motion, as well as st‘zi‘tus—conferrél:

The broadcast media, especially radio, sited in the rural areas, should be manned by
those from thfat locality, and there should be'a preponderance of local programme, which
will involve ﬁrogrammes in the people’s ‘langﬁages/dialects. The rural dwellers through
rural broadcasting would be fully enlightened, educated and informed on events within and
outside their areas. Moreover, the participatory element in this rural broadcasting would go

a long way in‘facilitating development communication.

4. The Need to Strengthen the Traditional Modes of Communication
It is an obvious fact that the oramedia /traditional modes of communication in
Nigeria, still have force and credibility in‘the eyes of the people. In spite of the global

village phenor'henon, these traditional modes of communication are still relevant, because
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they are culturé- specific. The pepple understand the messages more than the contemporary
media of mass. communicaﬁon.

These traditional modes of communication could be used for information-
dissemination, by providing news and other iésues to the rural populace. And a good

feature of this communication system is that feedback is instant, unlike the modern media.

¢
.

- Mo'reb-i/é:;;iZIih thlserabeehavmur ChangeCommumcatlon(BCC), the mass ﬁedia are
handicapped ;to induce the required -behaviéur qhange, expec:‘;ed from thé-‘ people. In
addition, because of the potency of tﬁese traditional modes of communication in
accelerating 1_both intra-cultural and inter-cultural communication, development

communication could in the process be accelerated.

5. The Entrenchment of the Participator;‘i Element in Development Communication
It is not a mistake that the neo-paradigm/post-modernist school of thought in
development communication views development communication’ as a widely-participatory
; - o

process of communication, which entails the people not only to take care of their destiny,

but also to take care of the changing circuméta'nces.of life.

It is 1n this vein that I submit that for development efforts to achieve the desired
ends, botﬁ the) goVeifimeht:s and the lc'ihi"a'i'i'g"e::‘‘ieigén"té, must interact with the peoplé to gauge
their views on any dévelopment plan. The people must be involved, in order to make
communicatién, a transactional affair,” instead' of a top-down approach. The aim of
communicatiQp for development pufposes is better served when the people participate

from the Tnception to the end of the'process.’ B
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5.1.3 Suggestions for Furgher Research

| Reséa£ch in development comrfluniéétioﬁ will produceﬁ rﬁore impact and meaning,
if other salien‘t areas are explored. It is therefore, my contention that more researches need
to be carried qut in the following areas: |

1. The Impact of Media ownership and Commercialisation on Development

---- .. wie B

" Communication in Nigeria.
2. An Evaluative study of the Impact of Development Communication on Behaviour

Change.

3. An Apprgisal of 'the Role of Information and Communication Technology on
Develbprﬁéﬁt%'Commuriiication in Niéé:f‘i'ét'v R |
4. A-Comparative Anailysis of the hI'lpaCti'Cl)? the Traditional Media and the Modern Media
on Developm?nt Comrhunicatidh in Nigeria, and .
5. Public Per@eption of the Role of Rural Broadcasting in Development Communication in

Nigeria. ]
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APPENDIX I

QUESTIONNAIRE
UNIVERSITY OF NIGERIA, NSUKKA (UNN)
DEPARTMENT OF MASS COMMUNICATION

March 2007

Dear Respondent, _

I am' a postgraduate student of Mass Communication, University 'of Nigeria, Nsukka. As a
requirement for the award of Master of Arts' (MA) degree, I am carrying out a research on:
“An Analytical Study of Media and Public Perce[")‘iion of Development
Communication in Nigeria”.

As your contribution to the research, the following questions are meant to generate reliable

information. Your honesty is highly solicited and will be treated with strict confidence. |
Thanks for your anticipated cooperation, . ;. -

Yours sincerely,

Nnaane, Barikui
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QUESTIONNAIRE

GENERAL INFORMATION
Please tick (V) correctly your optlons to the questions below and ensure that your
responses reflect your perception of development communication. You should also
endeavour to ﬁll your views in the spaces provided, where there are no options.
(PUBLIC RESPONDENT)
SECTION A PERSONAL DATA

'1. What is your sex? Male Female

2. To which of these age range do you belong? a. 20 —29 b.30-39
c.40-49 | | d.50and above |

e

3. To which of these facultles do you belong? N

SR ILEANIL I

a. Arts 1 b. Phys1ca1 Smences 1 c Agnc .

d. Social Sciences e. Engmeenng

4. What is the name of your department‘7

5. Please 1ndlcate your status (Final year, Postgraduate or Lecturer)

(MEDIA RESPONDENT) '
SECTION A PERSONAL DATA

1. What is your sex? Male Female| -

I

2. To which of these age range do you bélbng? a.20-29 b.30-39
c.40-49 | d. 50 and above
3. Which of the categorles of the medla do you belong?

LT ____J . r'\\ I,

a. Broadcast - o b Prrnt

4. What 1s the name of your medla orgamzat1on‘7 ‘

5. Please 1ndlcate your position (reporter staff wrrter “editor, etc)
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SECTION B: RESPONDENT’S PERCEPTION OF DEVELOPMENT AND
DEVELOPMENT COMMUNICATION
6. What do you understand by development‘?

a. Phys1ca1 structures/ presence of mfrastructure

b. The totality of activities aimed at moving all strata of humian beings forward

c. Employment opportunities

If none of the above, please give your yiew

; B O
b, it : . . C P

I'\

7. What do you understand by development commumcauon‘?

a. Media reports on government act1v1t1es

I - L’_

b. Investlgatlve Joumahsm

. *"E"l;{'.‘n.‘:,“;;"sf . . l )

i
d. Exposmg corruption in the soc1ety

c. All commumcatlon act1v1t1es almed at moving all strata of human bemgs forward

If none of the above, please give your view

T

8. How often do you hear about development communication?

a. Veryoften | - (b) Often |~ | (c) Not often| | (d)Hardly ever at all
9. Through which source did you first get to know about development communication?

(a) The mass medla . | (b) Books

(c) Interpersonal commumcatlon T (d) leetore-

INSTRUCTION For questron 10, put “l’Zto the most preferred “2” to the next, 3 and 4
respectively. - \

10. What do you think should be the focus of development commumcatlon in Nigeria?

(a) Government activities

(b) Investigating corruption in government and other sectors |

(c) The rural areas and the people ’

I - N . . '
Ly Lt e Bt sanan] L | (dy decture .
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(d) Political awareness

If none of the above, please give your view

11. Who should set agenda on development communication in Nigeria?

(a) The mass media (b) The govemmenti | (c) The people

Please give your reasons
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SECTION C: RESPONDENT’S PERCEPTION OF THE ROLE OF THE MASS
"MEDIA IN DEVELOPMENT COMMUNICATION IN NIGERIA
INSTRUCTION: The table below has a positive (+) and a negative (-) side. The more you

tick (V) to the left or to the right shows 'how'y.ou agrée with the values on either side.

Number 4 position shows a neutral response. Please ensure that your response reflects how

you perceive the role of the mass media in development communication in Nigeria.

How do you.perceive the role of the mass media in development communication in

Nigeria? . |
2 - =
222221212 8322
+ 7 6 5 4 3 2 1 .
12. Succesysful5 ' ; Unsuccessful
13. Imprel"ss‘,ivef_.: ' - Unirhpressive
14. Satisfactory Unsatisfactory
15. | Relevant ] Irrelevant
16. | Influential Un-influential
17. Effective Ineffective
18. | Active Inactive
19. | Reasonable ’ Unréésonable
20. | Important R Unimportant
21. | Necessary Unnecessary
22. | Challenging Unchallenging
| 23. | Inspiring. ; i B ) B Uninspiring
24. | Efficient - Inefficient
25. | Communicative | ° Uncommunicative
26. Change-inducing Not change-inducing
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SECTION D RESPONDENT’S POSITIONS ON SOME TOPICAL ISSUES IN

DEVELOPMENT COMMUNICATION IN NIGERIA

development communication than the print media

INSTRUCTION: SA — Strongly Agree A — Agree U — Undecided D — Disagree
SD — Strongly Disagree
Please tick (\/ ) the attitude that best explains your disposition to the question
S/No 4 Item winn awee o w e SA A (U |D | SD
J 15 14 |3 |2 |1
27. | Media ownership and commercialisation impede . '
development communication in Nigeria
28. Information and communication technology has a role
to play in development communication.
29. Development commumcat1on can. promote cultural
re-orientation
30. Good communication policies: can . facilitate.
development communication in Nigeria. =
31. Women associations/ Human - groups have a role to
: playi ih development communication in Nigeria. 7
32. The rural-based media will have more impact on
development communication in Nigeria
33. The urban-based media are limited:in promoting
development communication in Nigeria. -
34, For actual development to take place, the people must | ¥
partlc1pate in the process
35. | The traditional media are st1ll relevant in|
1 -development commumcat1on in N1ger1a B
36. The 'broadcast media have more 1mpact on
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